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The places she’s seen... 






The people she’s seen by... 






and sells! 
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America's greatest 
fashion tribute, the 
Fashion Academy 
Gold Medal, has 

been awarded to 
Beau Monde Manikins. 






i eset estima 







For beautifully illustrated brochures on the complete series of manikins by Korrect-Way 
call or write your Korrect-Way Distributor or Korrect-Way Division. 
American Fixture & Manufacturing Company, 2300 Locust. Saint Louis. Missouri. 
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8-297 
Coronation Crests. 

Set of 6. Size: 15” x 15” 
square. The Royal Coat of 
Arms of England's titled lin- 
eage. Silk screen processed in 
richly blended oils in full 
and half tones upon flexible 
Comura Stock, 

Bet of Bis... .ccces Set 815.00 
Six or More Sets..Set $13.95 





Phillip Mountbatten 
Prince of Great Britain 





Elizabeth 
Queen Mother of 
Great Britain 





Elizabeth If 
Queen of Great Britain 





Mary Dowager Queen 
of Great Britain 





Henry Windsor 
Duke of Gloucester 





Margaret Rose Windsor 
Princess of Great Britain 



















and interiors. 
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COCOMMUOM 


AS FASHION AND PROMOTION NEWS ALL SPRING...ALL SUMMER 


The Coronation will be the key fashion promotion of 1953 

with all its color, style. splendor and pageantry. Surely your 
store will want to tie in with the tremendous promotional 
aspects of the Coronation by using these magnificent, truly 
authentic backgrounds and display properties in windows 


A beautiful full 2, lithograph reproduction of Queen Elizabeth Hl on heavy 
Kromekote stock. This official portrait was taken by an official court photographer, 
when she WwW as commanded to make a series of photographic studies of the Queen 


immediately following her ascension. Available in two sizes: 


ae eee” 6“O as cr encecdessesebdecdaaeekedstasiescecebonsienesue ach $ 6.50 
fy ey Peer er Fach 8 6.00 © QP MaiOeccccescosocecsell ich $ 5.50 
ae ae” 2 hdd a eeonweddadbdbesiseseessesansdswibkadieeendods Fach $13.75 
i Oh Bcesnwsnaveeenss bach $12.95 G OF MOC ccceccccececces Fach $11.95 
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S-282 Coronation Processional Comura. The Royal Coach in precession with 


tooned horses, brightly uniformed soldiers and sailors. Reproduced from the original 
oil colors with a beautiful English Tudor Style frame included in art work. Size: 48” x 5 


- Ob Bivutcadsenteeudtan ce kach $16.75 Se OO MOOR. ccocussensbceceese bach 


Just off 


the press... ) ) 
NEW CATALOG nq, 
look for it 


wait for it 
write for it 
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W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation * Demonstration * Displays + Exhibits 


in 


$15.00 
















ORDER NOW. BE READY. 









































§$.291 ST. 
EDWARD'S 
CROWN 
Full Round 
13 in. x 11 in. 
x 11] in. Each 
.. 889.50 
2 to 5, Each 
$87.50 
6 or more, 


Each ..885.00 





These authentic duplications of the famous 
St. Edward's Crown are fabricated of gold fin- 
ished plastic, lined with royal purple velvet, 
with simulated ermine trim, decorated with 
beading and stones and metallic foil. These 
beautiful crowns will add a luxurious note to 
your window or interior Coronation promotions, 














S.-290 ST. 
EDWARD'S 
CROWN 
Bas Kelief 
19 in. x 15 in. 
x 6 in. 
Fach ..879.50 
3 te 3 Fach 

. 877.50 
6 or more, 


bach ..875.00 
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Coronation Window Suggestion 
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CONTENTS 


Editor's Comment 


Unusual Treatments Characterize Sater’s New Store 
Marye Klaser 


Interesting Settings Seen In Los Angeles Display Howard Kuhn 

How Display Is Handled At Hengerer's Ann E. Merwin 
Manhattan Displays Salute The New Season Virginia Roehl 
Promotions Coming Up! Louis Gehring 
Chicago Display Scene -y Shirley Ware 
Display Ideas For The Smaller Store 

A Display Problem And Its Solution 

Display ... On And Off The Record 

Lighting For A Modern Store 

“Will Self-Service Work In Our Store?" 

Fedway Stores 

A Style Show That Sells . 

Test-By-Touch Displays Stop Three Out Of Five 

Trade Personalities Jim Tupper . 
Display For Banks Howard C. Nason 
NADI News »y John F. Bowman, Jr. 
The Display Parade Jim Tupper . 
February Medal To Hansen 

Northern California Guild Concludes First Year y Charles C. Spiezel, Jr. 
Your Column . 


Reminiscing 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI !, OHIO 


OUR NEXT ISSUE 


There will be more on self-selection 
merchandising in the April issue .. . 
other features will deal with interesting 
display programs in several leading 
stores . . . while still others will keep 
you up to date on contemporary display 
in principal centers . . . In the mail 
April 15. 


THE COVER 


This Easter window was installed at 
Sears, Roebuck & Co., Baltimore, when 
Robert Kessling was display director. 
The monument was copied from the 
original LaFayette statue in Mt. Vernon 
Place, of that city, and gave an av- 
thentic atmosphere to the park setting. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at 4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
a year. Canadian and foreign orders payable 
in U. §S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date: other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


a 


LJ 


| 


DISPLAY WORLD 














Shoppers 


to wear 
clothes 
the way 
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#20017 — SATIN FINISH, TWO-TONE 
U-TWIST—New satin finish two-tone, non- é 
inflammable, ribbon foil in smart, subtle, = 
pastel tones—one tone on one side, a com- 
plementary one on the other. Two-tone 
combinations: Cameo pink and lime; azure 
blue and crest blue; lilac and citron; black 
and white; parakeet and pine frost green. 
























— + Six widths: VY", iY”, i”, 14”, 1” and 2”. s hae ime. na X 
— q Te \) QD Available only in 25-ft. lengths on spools. Sy Pe Pr ys ’ 
‘ ¢, ‘, i 
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+ 20060—ALUMA CORD—New decorative, FG 
non-inflammable roping made in two-tone 7 
combinations of light blue, dark blue, char- Ss 
treuse, and pink; also in black and white. a 
LEZ, 





Available only in coiled 25 ft. lengths. All 
14” diameter. 

#20061 — ALUMA STAKE — Same as 
#20060 except that core is wire which can 
easily be bent and fixed into shapes like the 
butterfly shown. 
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#7500 —SATIN FINISH, TWO-TONE ¥¥ 
SPIRALOCK—New satin finish, two-tone, NF, 
























+ 20080 — SILHOUETTE BUTTERFLY— (5 : non-inflammable festoon foil. Same two- \dg 
Ready-made in two sizes: 20” and 30 (from ‘Nr tone combinations as U-TWIST. Packed 2G 
wing tip to wing tip). Colors: two-tone pink, ie. flat, six 5! inches wide, 10 ft. long pieces $ ‘Ss 
bluc, or chartreuse; and black and white. Re am the carten. +H 
Oy : 7 ; 
DH x3 a le 
Shy S Ny ys 
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+ 20070—ALUMA DISPLAY GRILLE—New, made-of-aluminum, gives “wrought 
iron” grille effect with metallic color finish. Can be used in many different ways; 
i. e. as bracket, corner decoration, display easel, etc. Colors: Pink, light blue, 
dark blue, light green, forest green, cardinal, black and silver. Measures: 25” at 
greatest length, and 1454” at greatest width. 














These new, all-metal, non-inflammable display materials will help you dream up dozens 

of new interest-compelling displays and decorations. You'll find their soft satin finish, 

their two-tone color combinations, and their unusual shapes are real stimulants to 

your creative imagination. You'll be thrilled by the wide new field of possibilities 

these materials open up. Learn all about them today. Just drop us a postal for infor- 
“~~. +s Mation and prices. No obligation, of course. 


































































METAL GOODS CORPORATION 
640 Rosedale Avenue, St. Louis, Mo. 


106 South Long Beach Road, 
Rockville Centre, Long Island, N. Y. 
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Model MR 14" x 22° Capacity 


For all classes of stores using signs of all sizes up to 








14x22 inches. The type is positioned in a rack for 


ce Well Drew convenience and speed in operating. Dial Pressure 
Favored tw oe - 


pATLORED CORRES! ; Control permits changing from paper to cardboard of 
Worsted Flanne ¥ 
an worn 0 tO | any thickness by a turn of the dial. Reproduces all 


pati cuts, linoleum block and slugs along with Line-O-Scribe 
type which is standard printing height. One or several 
colors can be run at once. Write for Catalog M53 


describing and pricing 8 models from $145 to $1795. 


THE MORGAN CO. 


3984 Avondale Ave. 
Chicago 41, Ill. 
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one ly “he ORIGINAL 
ARROWFLEX CASES 


have These Features 


"Made by Skilled Cabinetmakers 
“Constructed of Selected Kiln 














! es Dried Oak 
| “Designed by Arrow’s famous fixture 
FX-64 —- $159.50 designer—Craig Embree 


“Using only FLEX-O-WALL Patent 
No. 2,625,456 Crystal-clear, Dust- 
proof, heavy duty Plastic Units 


“Equipped with Patented Arrowplates 


“Backed by Arrow Workmanship and 
\ Experience 


%& SOLD EXCLUSIVELY 


through your local 





25 DRAWER 
FX-74 — $197.59 














— 7 Distributor 
50 DRAWER WALLCASE \ Contact your Distributor or write us for Free Folder 
FX-75 — $369.50 ‘Merchandising in Depth" 


Arrow Display Associates ¢ Philadelphia 40, Pa. 
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To Insert or Remove 


PLASTIC FIXTURES FOR 


sr ! 
Its a Snap PERFORATED BOARD 


These units are but a few of over 50 units that are made exclusively for perforated board. The “LICO" line consists 
of well over 650 units of every conceivable type of displayer in plastic, wood and metal. 


PERFORATED BOARDS AVAILABLE IN ANY SIZE, COLOR AND SHAPE 
Request catalog on your letterhead. LICO FIXTURES are available through leading jobbers anywhere, or order direct. 
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fri gg 


PB-22082 


PB-2228 





ITEMS SHOWN IN PHOTO 


Per Doz. Each Per Doz. Each 
PB 2207—Single Millinery Displayer $24.00 $ 2.25 PB 2229—Large Bag Scoop $36.00 $ 3.25 
PB 2218—Single Blouse Displayer, 18'' Hanger. $33.00 $ 3.00 PB 2271—Single Belt Displayer $ 3.50 
PB 2218X—Single Blouse Displayer, 12'° Hanger $33.00 $ 3.00 PB 2276—6-Way Belt Displayer $13.75 
PB 2228—Small Bag Scoop $24.00 $ 2.25 PB 2282—Hankie Displayer $ 3.25 


These letters are cut from '/2"" Composition Board and painted 
in red and yellow tempera colors. Also available unpainted. 


COMPOSITION LETTERS 









































1712-C—Carnival Type, set SALE," 12'' high per set $4.75 
1718-C—Carnival Type, set "SALE," 18" high per set $6.75 
1712-M—Modern Type, set “SALE,"’ 12" high per set $4.00 
1718-M—Modern Type, set ‘'SALE,” 18" high per set $6.00 


Available in letters of your choice, same type 


12" Modern 
18" Modern 


per letter $1.25 
per letter $1.75 


12". Carnival 
18" Carnival 


“LICO” 


DISPLAY FIXTURES 


249 WEST 34th STREET 


per letter $1.50 
per letter $2.00 





NEW YORK I, N. Y. 
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PAT. PENDING 


DIMENSIONS 


Overall Height: 20” 
to top of upright. 
Base: 6” x 12” 


Long Horizontal Arms: 12” 
Short Horizontal Arm: 8” 
All Platforms: 6” x 8” 


Brass Locks 
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Contact your dealer 
today. If he cannot 
supply you, write us 
direct. 
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Tube Assembly 


INTRODUCING to the trade a line of entirely NEW fixtures designed 
to change inexpensive tubes into attractive, effective display tools! 
GRIPTITES as the name implies ——- HOLD displays . . . merchandise 

. . showcards .. . ANYTHING you want customers to see . . . high or 
low... near the ceiling or near the floor! 





NAMES TO REMEMBER: 
GRIPTITE TUBE HOLDERS .. . for holding tubes rigid in windows, 


shadowboxes, interiors 


GRIPTITE JUTEBOARD TUBES . . . tough, sturdy, to hold the display 


in place. 


GRIPTITE COLLARS AND KEYS .. . for holding fixtures, merchandise, 


cards, displays on tubes 


GRIPTITE SCREW FITTING .. . screws into most standard fixtures and 
display props 


SEND TODAY FOR A FREE CATALOG 





For more information on these fascinating new display aids, write to... 


SIDNEY NEWHOFF ASSOCIATES R-TEX COMPANY 


1237-39 So. Olive Street 235 E. 42nd St. 
Los Angeles 15, Calif. New York 17, N. Y. 


Or Contact Your Local Jobber 











DISPLAY WORLD 

















Comp 





BE CONVINCED 


There is nothing like the Showcard MACHINE! 








In singles or multiples, it produces more Unlimited choice of type, color combina- 
signs per day. Turns out professional jobs tions, and layout — vertical, horizontal, or 
in minutes — duplicates in seconds, angular. Prints halftones or other cuts. There 


are models to handle all requirements. 


Makes all sign jobs a matter of pennies. for siomplicity 


Quickly pays for itself out of savings .. . Easy to operate. Not a complex machine. 
And it’s built to last for years — backed by Requires no special skills or experience. 
a sweeping 5 year guarantee. 
















atiON 
IME ; 


GENUIN 
E 
BUCK Skin, 


Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


1196 Merchandise Mart, Chicago 54, Illinois 
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Your Display Will Look Better With 
NATURALIKE” GRASS MATS 


¢ 


goes: poe Rep MEMORIAL GRASS CO. 


Whatever your display may be — it will look 
better and “sell” better with “NATURALIKE” 
Grass Mats. Newly improved, with lines of 
stitching 1” apart — closely trimmed, and dyed 
a verdant green, these ultra high quality mats 
will enhance your every display. 


Fireproofed and mildewproofed—made of the 
finest raffia—multistitched to a durable burlap 
base, and made in the various sizes, also TUFF- 
TURF SPRINKLINGS — the new economical 
“fill-in” material for odd shaped spots difficult 
to fill with regular mats, available in 3 Ib. 
cartons—grass green to match your “Naturalike” 
grass mats. 


Order your “NATURALIKE” grass mats and 
TUFF-TURF sprinklings from your display 
jobber today — NOW! 


“NATURALIKE" are the finest 

GRASS MATS you can buy. 

Ask for “NATURALIKE" when 
ordering. 


UHRICHSVILLE OHIO 








DISPL AY S ( and for your cash register... 


MAIL ORDERS 
FILLED PROMPTLY 


Member NADI 





TIME-TESTED TURNTABLES 


Moving displays attract attention . . . and customers. These 
time-tested Turntables from Art R. Cohen give you that 
added attraction at low cost. Dependable performers, too, 
with heat-treated spiral steel gearing to resist wear in- 
definitely, and provide effortless transmission of power. 
Gears sealed in oil for quietness. Friction drive allows 
displays to be stopped purposely or accidentally without 
damage to gearing or motor. 


MODEL NO. 500 (200-ib. capacity) 
with 18-watt AC motor; 12’’ diameter 
aluminum enclosure; 8-ft. heavy duty, 

UL approved cord and plug. (Speed -_ 

3 RPM; overall Ht., 52"; shipping 

Wt., 15 Ibs.) COMPLETE 


Electrical contacts for illumination, 16.50 additional 
Available in 75 and 500-lb. balanced load capacity. Prices on request. 


(art R. RCOHEN © (0., 


rreren Display Equipment 
810 Penn Ave., Pittsburgh 22, Pa. 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


$ 300 
~~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 
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No. 2173 AUDUBON BIRD PANELS 


Three different panels silk screened in 9 colors on heavy board 


each with a three-dimensional papier-mache bird, hand painted in harmonizing 


colors wood frames finished in gold wire ring for hanging 
each panel, 43° H x 33° W. x 2° D 
IN STOCK FOR IMMEDIATE DELIVERY Set of 2... 548% 





DISPLAY DESIGNERS AND MANUFACTURERS PORTSMOUTH, OHIO 





















Animated Christmas Displays At Big Discounts 
ie The tk y; ae) i Bliss's Story of Santa Claus 





WAN —15 SHADOW BOXES 
ww - . And all animated. Traffic Special 


Price 


To You 
completely refinished and 


good as new. $1000.00 











stoppers last Christmas. Now 











(THT 





Silvestris Dresden Doll 
Christmas Window 


7 animated units, of fairy- 












like beauty. One of our most Special These are proven 

successful windows. In per- sueencees. The 
: ; y 

fect condition and good as $1000.00 

new. look like new and 


the saving is 


Address letters to 
BOX DA 31, CARE DISPLAY WORLD 


enormous. 









































MARCH, 1953 








ORDER NOW AND SAVE! 















THE SAME TOP QUALITY— 
OFFERED ANYWHERE 


Crystal Clear Plastic Boxes to keep your 
— merchandise spotlessly clean, easy to get 

Zig, §6at—and beautifully displayed! Rigid, 
rugged, life-lasting. Will pay for them- 
selves ten times over on savings due to 
soilage alone. Greatest merchandising 
aid in retailing history. 







































ae | SAVE ON TRANSPORTATION! 
<4, ie IT COSTS NO MORE TO SHIP 
3 DOZEN THAN 1 DOZEN. 











50 


eYeolds 






12 OR MORE 
less than 12 pn 













REGULATION SIZE #415 
15” long, 11” wide, 
4" deep, se" thick 


The most sensational Plastic Box Value 
ever offered! Priced so fantastically 
low you can now afford to keep your 
merchandise protected from dust, dirt 
and handling and at the same time 
display it at its most provocative—at 
the point of sale! Millions in use by 
retailers everywhere Crystal Clear, 
beautifully packaged, equipped with 
Price Card Holder and Disappearing 
Pull Handle. Order Today. 





: 12 OR MORE 

‘ * . : | : ) , fa} 50 
TAKE ADVANTAGE OF THIS OFFER! ORDER 2 418 &77 less thon 12, 320. 
NOW WHILE THESE LOW PRICES ARE IN EFFECT! “2 4 YZ 


GIANT SIZE #615 





ORDER FORM 15” long, 11” wide, 6” deep, Ye” thick. 
RED WING PRODUCTS 
BELLEROSE 26, N. Y. DATE Giant Size! Giant Value! Perfect length and width for all folded 


apparel, and a Full Half Foot Deep. Dust and Dirt Eliminator, 
Markdown Preventer, Color and Freshness Protector . . . Smooth 
as satin... and just as handsome. Nothing to replace or wear out. 
Give your merchandise Eye Appeal! Protect it! Display it! Handle 
it better, neater and quicker. Order Today. 


Please ship the following: 
(Quan.) REGULATION SIZE PLASTIC BOXES #415 
(Quan.) GIANT SIZE PLASTIC BOXES #615 
[] FREE ILLUSTRATED 1953 CATALOG SHOWING COMPLETE LINE 


a 


agg etm we. 6dEdhRED WING PRODUCTS 
i sscinedeieinsieaeienliiaintiadiaseeammaieainteniitaiinmall BELLEROSE, NEW YORK 
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BUTTERFLY LAMP 
No. 1788—Height 30", 


finish flat black, canvas 


Canvas white parchment 
shade—black trim, top 9” x 21" 
bottom 10” x 22" x 12” deep. 


BUTTERFLY PLAQUES— 
No. 1779 .. . Canvas covered 
wood 7” x 11", square 

iron frame. 





G\and Rapids, Michigon — Silvestri Art Manufacturing Co., Exhibitors Building 
Grand Rapids, Michigan — Knapp and Tubbs. The Merchandise Mart, Chicago, 
lilingis — Urban Furniture Company, 323 East 44th Street, New York, New York. 
on your letterhead will bring our complete CATALOG of decorative acces- 
nd professional! discounts. 


Butterfly Lamp No. 1788-—-$134.50 @ Butterfly Plaques No. 1779—$25 e Centipede Plaque No. 1781—$25 @ Dragon Fly Plaque No. 1780—-$33.50 


MARCH, 1953 


CENTIPEDE PLAQUE 
No. 1781—Canvas 
covered wood 7” x 11”, 
square iron frame 


VL anc 


covered wood base 6" x 11” x 2” 





Si , 
OWROOMS: Grand Rapids Furniture Makers Guild. Exhibitors Building 


ART MANUFACTURING CO.., INC. 
1147 WEST OHIO STREET 
CHICAGO 22, ILLINOIS 


BY INVITATION: Associate member 
Grand Rapids Furniture Makers Guild 









DRAGON FLY 
PLAQUE—No. 1780 
... Canvas covered 
wood 71}/,"" x 16", 
square iron frame 

























Your “Pastures” Wi 






with EATON 


Velvety’ 


GRASS MATS 







‘TM. Reg 


11 SIZES 
6 COLORS 


Sold only thru recognized Display Jobers 








EATON BROTHERS CORP. 


HAMBURG, 


NEW YORK 











with 
DECA-POLES (Pat. Pending) 


MODU-AIRES 


SELF-PAK EXHIBITS 


2028-32 Washingion Ave. 





YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


Interchangeable frames, panels, shelves and legs! 


In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . 
Itinerant Units . . . Motion Displays . . . Point of Purchase Units 


. Exhibits 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


Central 3170 


St. Louis 3, Mo. 











ruUB EM SHOP «- MORNING SHOP 
DAYTIME DRESSES 


HOUSE COATS « UNIFORMS - SMOCKS 


FLEVATORS — 





267 Mt. Pleasant Ave., Newark, N. J. 


Sions That Lead the Wa y! 


SPANJER 


Three Dimensional Display Letters 


To “Pep-up" a particular department in a 
store or to more effectively identify some 
better 


medium than raised wood letter signs. . . 


important section, there is no 
made with Spanjer wood letters — in stock 


for immediate shipment! 


WRITE for FREE illustrated 


folder and price list TODAY! 
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SPANJER BROS. 1160 Howe St., Chicago, Ill. | 
















Small enough for cases. 
Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12’ spot to 36°’ 
spread at 3 feet. Hood 
measures only 4'4‘’x 
9x24", Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $8.45. With 100 
watt bulb, $9.55. 


Fine 4/.’’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 


Automatic color chang- 


ing wheels also avail- 
able. 




























BEST AUTOMATIC C 
No. 155 
tor G.E. R-40 Spot Lamps. 


Motor driven color wheel 


niversal mounting 











and U 
bracket. Complete with 


G.E. R-40 spot lamp, only 
$20.91. 
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EDHE BEST DEVICES CO.,INC. 


; 92 BRIGGS ROAD CLEVELAND, OHIO 


ve 








COMPLETE, PROFESSIONAL 
17 Weeks Course in 


WINDOW DISPLAY 


AT THE Burt 


WHITMAN SCHOOL 


of INTERIOR DECORATION 


Leads to interesting positions with good salary 


é ranges. FREE Placement Bureau. State Licensed. 






Request Catalog 7 
CLASSES NOW FORMING 


170 RIVERSIDE DRIVE, at 89th St. 


New York City TRafalgar 3-1200 
FAD FAD FAD FD TAD OAD 
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highest quality, “sg 
smooth tempered, 


duolux masonite 


clean, , 
accurately perforated ~~ 
holes 


—no burrs 


j 


standard 
panels: 1/8”, with 
3/16” holes on 1” 


centers 


aii 
24 x 
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special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 
7 quantities 
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e galan co. 
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With PegOPanel Display backgrounds exciting, attention- 
getting displays for your merchandise can be created in 
minutes. No nails, screws or tools needed. 


Lg’ Smooth Le" '4"' Smooth 


SIZE Two Sides Leatherwood One Side 
24" $1.00 $1.50 $2.00 
36° 1.50 2.00 2.75 
48" 2.00 2.50 3.50 
72’ 3.00 4.00 5.50 
96" 4.00 5.00 7.50 
48" 3.00 4.00 5.50 
48" 4.00 5.00 7.50 
72 6.00 8.00 10.00 
96" 8.00 10.00 12.00 

20.00 


1g" PegOPanel has 3/16" holes on |" centers 
14"' PegOPanel has 9/32" holes on |" centers 


FINISHED SHEETS: Add 20 cents per square foot to above 


prices for sheets finished on one side in ivory lacquer. 
A charge of $2 will be made on orders for less than $48.00. 
All prices F.O.B. Detroit. 








Wire clips, hangers 


1095 beaufait 


| and mouldings can 
detroit 7, michigan 


be provided. 
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TMPROVED DISPLAY LIGHTING 
AT LOWER COST, 


thanks to the 


LUSTRA MAN, 


( says Kaufmann’s Dept. Store, 
Pittsburgh 


Here's the report of Mr. Paul R. Meyers, 
Kaufmann’s Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display light- 
ing. In addition, they burn longer, save 
bother and time required for replacement and reduce overall lighting 
costs. Our Lustra Man is very much on the job and has assumed 
responsibility for the details of our lighting problems.” 

For greater operating efficiency through better lighting. and for 
new convenience and lowest overall lamp costs, it will pay you to talk 
with your local Lustra Man. He’s conscientious and thoroughly quali- 
fied to solve practically any lighting problem with the complete 
quality line of Lustra Double Duty Lamps and Fluorescent Tubes. 
Write us so we can send you the complete Lustra story. 


Lustra Corporation 
Dept. N-3, 36 Washington St., Brooklyn 1, N. Y. 


Ve D 


Lustra Lustra Lustra 
Par 38 Double-Duty Double-Duty Double-Duty Lustra 
Spotlights and Fluorescent Incandescent Double-Duty 
Floodlites Tubes Lamps Reflector Lamps 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 
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U. S. Patent No. 2,629,046 
Other U. S. & Foreign Pats. Pend. 
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ATTENTION! 


BUY GENUINE PATENT- 
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PROTECTED MIROFLECTORS 

For your assurance of guaranteed 
tested performance insist on the origi- 
nal genuine patent-protected Miro- 








Flector. None genuine without the 
+444 MiroFlector name stamped into each 
reflector. 


MiroFlectors Now Patent Protected. Complete line of eleven units using bulbs from 40 watts to 


300 watts to fit all your lighting needs. 


CUT YOUR LIGHTING COSTS! 


Now you can eliminate forever the continuous replace- 
ment of expensive reflector-type bulbs. Save money 
and improve your lighting by using this permanent 
patent-protected MiroFlector with low-cost ordinary 
bulbs. MiroFlector is the only reflector protected under 
these patent rights. Years of extensive research and 
experience guarantees performance that can't be 
imitated. That is why thousands of MiroFlector users in 
chain, department and independent stores would not be 
fooled by inferior imitations. 


Distributed by 


Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 


1953 





Now you can demand and get the guaran- 
teed tested savings and better light 
that only patented MiroFlector's exclusive 
features can give you. 


WRITE NOW FOR 
COMPLETE INFORMATION 





FSS SF FSF SSF SSF FSF FSF SFSF FSS SS8S242822S22222 
GARRISON-WAGNER COMPANY 

2018 Washington Ave., St. Louis 3, Missouri 
Gentlemen: 

Please send me complete information and prices 
on your complete Patent-Protected MiroFlector 
line. 


Firm Dept. 
Address 

City State 
Attn.: 


Lee eeeeeeeusacaeaneenaaad 
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Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 








PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Endorsed by the country’s 
foremost display directors. 


EVERY DISPLAY DEPARTMENT 
Greatest Display Book Ever Published 


Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work -——in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. . 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio. 
[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


(] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 


combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
MARE ..... | 7 ee a aha ase wha antes 
EE ceNeews ete ive bewilinks 
EE Ae eee ... ZONE.. STATE. 




















DISPLAY WORLD 














Li 











MARCH, 





Versatile is the word for 
PEG-O-POL. 
been displaying on perforated 

board can be shown on PEG-O-POL 


plus many unusual effects. 


Anything you have 


Never before has any one item 
been so well received by the 
display industry. Inquiries and 
orders have been pouring in from 
Seattle to Miami. Those who 
who have received PEG-O-POL 
and put them in use are more 
excited than ever. 


Get your order in now: here's how— 
(1) Measure ceiling height 
(2) State color desired 


(3) Contact your local jobber, or 
mail order to Display Products Co. 
With PEG-O-POL's special 
construction most of the wire 


fixtures you now have can be used. 
Others available are listed below. 


SHOWN ABOVE — FROM TOP TO BOTTOM 


Shelf bracket 7%" $4.20 dz. 
Shoe easel $5.40 dz. 
Purse easel $3.00 dz. 











DE Reo 


by Display Products Co. 

















Combines all advantages of perforated display board and standard display poles now on the market. 














a 


PEG-O-POL is two inches 

square and is made in 

sections of 8 ft., 6 ft., 4 ft., 2 ft., 
and | ft. lengths which may be 
joined together with PEG-O-POL 


jointing pins (furnished with each 








section. } 


PEG-O-POL is made adaptable to 
any ceiling height by joining 

a combination of sections and 
using PEG-O-POL's spring 

plunger topper which gives 
stability and keeps the pole firmly 


in place. 


The price??? 
foot for pole, $2.95 for spring 


Best of all 85c¢ per 


plunger topper (jointing pins free 


with each pole section.) 


Colors — Pastel, Green, Blue, Gray, 
Yellow, and White. 











PLUS ITEMS NOT SHOWN 


Shirt easel $5.40 dz. Double shoe easel $6.60 dz. 
Hat bracket $7.80 dz. Platform bracket $6.50 dz. 
Lingerie bracket $7.00 dz. Men's hat bracket $5.40 dz. 


DISPLAY PRODUCTS MFG. & SUPPLY CQO. 


PATENT APPLIED FOR 


1953 


P. O. BOX 5013 - 


NASHVILLE 6, TENNESSEE 
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I had lunch the other day with several staff members of the 
Institute of Applied Arts and Sciences, of Brooklyn, to discuss whether 
or not the Institute would be justified in adding a two-year course in 
display to its present curriculum of subjects taught at the pre-college 
level. The decision to take such a step is not one to be made lightly, 
naturally; to do so would mean an immediate lump investment in complete 
shop equipment, setting aside valuable space and engaging instructors, 
to mention more obvious points. Also entering into the ultimate de- 
cision are other factors: whether boys and girls in their late teens 
(or men and women in night classes, for that matter) would be willing 
to devote so much of their time to the study of display -- what sort 
of jobs they could expect to find in the display field upon graduation 
-- how many students could be anticipated -- how many graduates of the 
course the display field could be expected to absorb each year -- what 
the course should include, and so on ad infinitum. From the discussion 
around the luncheon table it became obvious that if the decision is 
affirmative, students will have the most comprehensive course in dis- 
play and related subjects that has ever been made available in this 
country. Staff members of the Institute showed an excellent grasp of 
what such a program should cover, as well as the many problems involved. 


It was difficult to discuss the many questions objectively, for 
everyone at the meeting wished so obviously that the display course 
could become a reality. Whether it will or not is still problematical, 
but many of us in the display field will be keeping our fingers crossed 
and hoping.... 


One of the fascinating things about publishing a magazine is the 
way in which it serves as an intermediary for people with a common 
interest, but in widely scattered parts of the world. In this connec- 
tion one of the most popular departments in DISPLAY WORLD is the Oppor- 
tunity Exchange with its notices of positions open, positions wanted, 
used equipment for sale, and so on. Ads appearing there usually get an 
excellent response -=- and sometimes from unexpected sources, such as the 
following letter received by a store in Asheville, N. C., in response 
to its ad for a displayman: "I have seen your address in DISPLAY WORLD 
and I am interested to enter ina job like this. But I think you may 
not be interested to received a displayman from Germany. I was 1944-46 
in America as a prisoner of war and like America very and so I am 
trying to start a work over there. My English is still limited but I 
am doing my best to speak or write more better. I am an displayman 
since 1940 and been 28. You could if you want see a lot of pictures 
windows. At first I just would ask if there would be any interesting 
to get a good displayman. Well, let me known if there is a way 
tO BO." eses 


Speaking of positions for displaymen, you may be interested in 
seeing a few ads which appeared in an English publication not long ago. 
Note the salaries, which are given here in terms of American dollars: 
"Displayman capable of handling men's hosiery and clothing in the 
modern manner. Five-day week. Salary $1,175 to $1,760 per year accord- 
ing to experience."..."Exhibition design (Continued on page 72) 
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this mecea of select merchandise 





displayed m an unusual atmosphere 






‘I've never seen anvthing hke at. he fore, 
said one of the visiting shoppers. “It’s all 
so different and ori mal and it's done im 













such a way that you want to just stay and 


look awhile af 


Unusual T 


(One otf the marked differences in the new 
Sater s 


thre lack of 


store as compared with others is im 


wood used Stress im mayo 


construction features has been toward Roman 
brick, and much glass. both frosted and clear 
thick mahogany, 


Accents are wm Honduras 


lhmed oak, aged cypress, knotty pie and inlaid 
oods 
lhe four-floor operation, with a front. of 


and hlocke «| 


completely 


erav-green granite Indiana white 


limestone, 1s fireproofed against 


—Upper left, at one side of the Men's Shop 
stands a Roman brick wall with a plateau for 
a mannequin. The wall encloses the wrapping 
counter. The curiain wall is olive in color and 
gives a braided effect; columns also are olive. 
Two posts to the rear are enclosed by plant 
boxes Upper right, a mural at the en- 
trance to the Boys’ Center shows space cadets, 
Tom Sawyer, Daniel Boone, and Roy Rogers 
in scenes that appeal to small fry— 


reatments Characterize 


, 
4 
Ww 


Ceuter 


on 





such a catastrophe as happened previously 
lkach individual floor has been expertly al 
ranged, allowing reserve storage space running 
the length of the floors, 
hy thre 


but immediately 


hidden from the eye 
unusual wall treatments and displays 
accessible where extra types 


and sizes are necessary. ‘This makes for fast, 


efhicient service without the usual delays found 
storav: roo) 
()dell McWhorter. who received his traimie 


from Butler 


hei there is just one central 


university and is originally trom 


—The men's window, seen at the left below, is 
U-shaped. Floor spotlights play on the man- 
nequins in active poses, balanced by spots 
from the egg-crate ceiling . . . Lower right, in 
the ladies’ wear section fused tones of rose, 
gray and tan form the background shades. 
Functional shelves can be raised or lowered to 
accommodate different types of merchandise. 
Above each display are recessed swivel spots: 
fluorescent lights illuminate the mirrors— 
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Fort Wayne, Ind., is the display director. At 


his suggestion egg-crate ceilings, enclosing 


150- to 300-watt spots which can simul- 
taneously illuminate separate articles, were 
installed. Mr. McWhorter makes use of 


much of the theatre in lighting his excellent 
display arrangements. 

It is interesting to see the individual per- 
sonality of each floor through the tasteful 
choice of colors and types of materials to 


—Upper left, in this part of the men's wear 
department a strictly masculine atmospehre is 
obtained through a curtain wall of Honduras 
mahogany set off by the rich, dark tones of 
hunter's green, red, and brown. Swedish mod- 
ern furniture is used throughout At the 
upper right, note how sweaters and blouses 
are shown on the wall on angled supports 
against a background of hemp squares which 
in turn are on circular designs in expanded 
white metal— 








Sater s New Store 


enhance the attractiveness of the articles dis 
played. 


for example, take the unbroken line of 
thousands of shirts on all-glass shelves or the 
curtain wall of wire mesh on the first floor 


on which are accessories, sweaters and blouses 
for the ladies. On the floor 
wear for men 1s given a build-up with autumn 
colors, from blood-red to road-dust strong 
splashes made by the 


second sports 


shadow-boxes against 
—Lower left, rows and rows of shirts are on 
the first floor of the store. Heavy glass 
shelving and the lack of wooden partitions 
give an illusion of greater space. Octagonal 
islands are used to display accessory mer- 
chandise. Shelving extends a length of 42 
feet. A number of 6 by 2-foot shadow-boxes 
of perforated hardboard are used ...A 
display stand attachment which permits the 
adjustment of forms as seen is an invention of 
Display Manager McWhorter— 








w_ vw » | 
* > 


‘» 








77 t. 


SECA BS ES EERSS SBP . 

ofp -acetese! sha be ERS at SE Ea 
“lS PTe Phas ett PSE Es ee 
Sine = nee 


= 
~~ 
7 
-4 . = . ws ® 
i. ae | = =» 





= 
—- * oe * = 
SHiek PEE | 
~~, tie 2a 7 —_ 
Se s&s =: + +s eo 


1933 





——- -_  -* 
a 





By MARYE KLASER 


the lattice-weave wall another unusual 


McWhorter display 


carry 
tlowever, the feminine touch is 
on the third floor 
tones of gray and rose, with flashes of gold 


strony 


Here is found muted 


lhe wall cases are all glass, without the or 


dinary wood partitions, turning the display 


nto one long. continuous line of dresses 


Being functional, these cases can be adjusted 
heights to contain short 


to Various suits, 


Coats, etc 


\ppealing to the young-man-about-town, 
arranged Western 
Trading Post where 
Scout equipment ts displayed on 


the downstairs store 1s 


style, complete to a 
othcial Boy 
knotty pine shelves. At the entrance is a large 
mural of Western heroes of the day. Pecky 
cypress walls are in the small-fry store, where 
shelves and the like are to the height of the 
small shoppers [Continued on page 50] 













REATIVE display activity stepped up 

several notches in Los Angeles during 

the past month. Displaymen, at last 
somewhat freed from the restraining yoke of 
the annual early part of the year repetitive 
seasonal and traditional events, were again 
able to indulge and direct their creative abili- 
ty and talents in the business of stimulating 
sales, attracting attention, building prestige 
and the many other things which display is 
so singularly able to do. 

Multiple three dimension hearts, 24 to a 
window, were the device used by William 
Meissner, display manager of Obhrbach’s on 
Miracle Mile, to entwine Valentine’s Day 
with high fashion at the store 

The 12-inch wood pulp hearts were painted 
bright red and projected 8 inches with the 
aid of brackets from the gray monotone back- 
ground. ‘There were eight hearts in each of 
the three rows, joined with white satin ribbon. 
This theme was repeated in three windows 
and the repetitive pattern resulting from the 
72 hearts in all three presentations strikingly 
enforced the Valentine suggestion. Sign copy 
underscored the institutional message: “Hearts 
are to Valentines as high fashion at low 
prices to Ohrbach's,” and a free-shape glass 
table displayed accessories with a red note 
red leather handbags, white gloves, a red and 
white silk searf, and kerclnef 

live large eyes, each suspended in_ thi 
center of a white panel frame, were used by 
Display Director Paul Smith of J. W. Robin 
son & Co. (downtown) to focus “All yes On 
Wool.” Four of the stylized, various size, 
three-dimensional wrought iron and black 
wire-work eyes had pupil and iris of black 
enamel wire screen. The wire was shaped 
with a blow torch and electrically spot welded 
The fifth eye was in color on opaque cellu 
loid in the frame unit, while the largest eve 
of all in wrought iron wire—placed in the left 
foreground flush against the window in a sin 
gle frame added variety and dimension 
lhe slogan im _ black cut-out letters was 
mounted to the white wood frame and gained 
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Interesting Treatments Seen In 


additional attention and added dimension by 
centering lines of colored roping leading from 
the background, foreground and top eleva- 
tions to the base of the letter “A” in the 
word “All.” This roping continued to the 
foreground to accessories grouped about a 
black metal candelabra. The background and 
base of the display were in gray monotones. 
White and black dominated the wool sports- 
wear on. the mannequins. 

Coupling humor, imagination, opera season 
timing and wit with a merchandising point, 
Display Director Henry L. Jampol’ presented 
an unusual display for corsets and girdles in 
both the downtown and Beverly Hills win- 
dows of Haggarty’s by basing the window 
around Richard Wagner’s husky heroine Brun- 
hilde of the ‘“Niebelungenlied.” Absolute traf- 
fic stoppers for attention value were the cor- 


—At the top of the page, by William Meiss- 

ner, Ohrbach's . . . Center, by Paul Smith, 

J. W. Robinson & Co. . . . At the left, by 
Henry L. Jampol, Haggarty's— 
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setted and girdled mannequins replete with 
spear, shield and helmets, the latter supplied 
by a local Hollywood costume rental com- 
pany. Sign copy in the popular dry-brush 
technique of lettering undescored the point, 
“You'll never be billed as Siegfried’s ‘Brun- 
hilde’ at Haggarty’s.” Climactic touch for the 
corsetted and girdled mannequins were the 
coats of mail at the garter line, Brunhilde’s 
long blond braids, and the dramatic helmets. 
In the center window of the downtown store 
the legendary queens were placed on a base 
of real fern symbolic of the outdoors. Tail- 
ored suits suggesting the “controlled figure” 
flanked the center of interest. No Siegfrieds 
were in evidence. 

In resorting to stark simplicity in the use 
of display accessories, in order to center the 
greatest visual attention upon the two figures 


—Upper left and right, by Stanley E. Thomp- 

son, The May Company . Lower left, by 

Harold Kelly, Desmond's . . . Lower right, by 
R. A. Pennoyer, Dohrmann's— 
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Los Angeles Display 


in each window of a recent series, Stanley 
Ie, Thompson, display director of The May 
Company-Downtown, created an excellent 
three-dimensional effect for the cactus cutouts 
by using ordinary wooden toothpicks for the 
spines. These cutouts were in 
and chartreuse and were placed against a 
gray floor and the background with hidden 
green lights and a stark white skull on the 
floor to complement the merchandise of beige 
with white accessories. White accessories 
were scattered amid the sand on the floor at 
the base of the cactus plants. 
emphasized, “The New 
Sand and White.” 


dark green 


The card copy 
(Good Neutrals are 

Another of Thompson’s displays was 
themed to Valentine gifts with a huge red cut 
out heart framing the glass as illustrated. 
White frilly lace edged the open heart. Dis- 
played with no card copy to distract from the 
power of the size and color of the open heart 
were gift items on and around a wicker form. 

Mirroring the product, 


“Fishnet Panty 





By HOWARD KUHN 


Girdles,’ with a draping of real netting 
small window complete 
with floats, dried kelp, seaweed, tropical paper 
fish and torso mannequin with mermaidish 
scales, Display Director Harold Kelly’s win 
dow for Desmond’s Wilshire store was nota 
ble for its pleasing composition and interesting 
detail. The net was used most effectively in 
drawing all the elements together. The back 
ground was of sea green and the base sand 
yellow. A string of pearls and bottles of per 
fume flanked the form resting on a _ plastic 
yvlass table at the left. Pearl! strings, bracelets 
and clips were at the right 

“Gifts of Sterling Silver” were R. A. 
Pennoyer’s choice for his Valentine window 
at Dohrmann’s on Seventh street. 


diagonally across a 


Red paper 


hearts helped carry the theme, along with 
the use of red satin for the panel in the 
frame. Red ribbon and white net were used 


to connect silver services displayed at descend 
ing elevations from the frame to the 
in the foreground 


floor 
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tile successful 





displayman today 1S @S- 





sentially a good business executive. He 





informed on world and national 


economics yet he 


is well 














keeps his fingers on the 








community pulse, watching developing trends 
He has to keep both 
ground at all times 
of outbursts of artistic temperament are gone. 





and sensing changes 














feet on the The days 

















The display department has come of age. It 
part of 





is recognized as an integral 





every 











merchandising program. 





These observations were succinctly summed 
up recently by Thomas Novy, display director 
of the William Hengerer Company of Buffalo. 
except for time out with the Army Engineer 
Corps in India during World War II, genial, 
energetic Mr. Novy has rounded out a quarter 




















century with the firm — which itself 1s already 








well into its second century 





Hengerer’s, as it 1s familiarly known, 1s one 
of Buffalo’s tallest 
nine stories above the 





department stores. It 











street and occu 





rises 





pies almost an entire city block with entrances 
Main, Mohawk Wash 


center of the business 





and windows on and 





streets im the 





migton 





and shopping district Founded by the man 





whose name it still carries, it bears little re- 
Addi 


tional space has recently been completed Oil 


the Main street side for budget priced shoes, 








semblance to the original structure millinery bar, sportswear and hosiery with 














commensurate  imterior space 


display 

















How Display Is Handled 
At Hengerer s 


By ANN E. MERWIN 
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The 


store’s display department has, of 
course, kept pace with the store’s expansion 
with additional personnel, advanced techniques, 
and modern props. At present the department 
occupies about half of the second floor of the 
warehouse building directly across the street 
from the rear of the store. It can be reached 
from the outside at street level or by a base- 
ment tunnel which connects the two buildings. 
Two freight elevators are available when 
necessary, one of which opens directly into the 
display work room a distinct advantage 
enjoyed by but few display departments. It 
saves time and labor and prevents damage un- 
avoidably caused when materials have to be 
carried over greater areas. 

The workroom itself measures about 20 by 
80 feet and contains three work tables and 
drafting boards. The prop room is approxi- 
mately the same size. Dozens of floor-to- 
ceiling shelves keep stock in easy access. 


The sign shop is by the windows. In 
addition, there is a spray booth and Mr. 
Novy and his assistant director occupy a 


glass-enclosed private office. 

Members of the family of 200 mannequins 
which are not in current use are stored in 
the main building since most of them eventu- 
ally must be dressed with garments already 
in stock in the respective departments. Like 
humans, the wear and tear on mannequins is 
considerable and Mr. Novy allots about 5 per- 
cent of his annual budget to mannequin repair. 

A third building which concerns the display 
department is another warehouse on the out- 
skirts of the city where space approximately 
40 by 100 feet is used for the storage of out- 
of-season or rarely used display props and 
materials. 

The staff works as a team. Most of them 
have had formal art training. Mr. Novy be- 
lieves that people do best the tasks they 


—Old-fashioned wallpaper, barber shop fix- 
tures, and mannequins in Gay ‘90s costumes 
were used by Donald Novy for a series of 
Father's Day windows. Antique shaving mugs 
loaned by store customers were featured .. . 
Tilted floors gave an element of surprise to 
the display of chairs, anchored firmly by 
invisible wires— 
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—Easter hats with back interest were displayed 
naturally in the church setting at the right; 
a black velvet back drop was used to keep 
the attention focused on the millinery . . . 
For costumes in red, Novy showed black ac- 
cessories on the slanted red platform and 
red accessories on the black section ...A 
frame of plywood representing a house sug- 
gested carpets for all rooms. Other patterns 
were supported by ‘Deca Poles’ — 


like most; in so far as possible each member 
of the department is thus assigned, but when 
necessary everyone pitches in on one project. 
When new personnel join the staff they are 
indoctrinated step by step into all phases of 
the department work by Mr. Novy or his 
assistant, Matthew Koman, so that they be- 
come more versatile. Both men and women 
are employed on the staff. 

Staff meetings are held each Friday after- 
noon to keep members informed on what is 
going on. Ideas are exchanged, gripes are 
voiced and commendations awarded. 

Mr. Koman, who has been in the display 
department for seven years, in addition to 
assisting Mr. Novy in the planning and execu- 
tion of the work, has many clerical duties. 
These include checking the employee time 
sheet records, making out window charges, 
checking on progress of assigned work, mak- 
ing out work sheets, and similar duties. 

The seven windows on the main street facade 
are devoted to regular store merchandise. 
Eight on the Washington street side are con- 
fined mostly to items from the downstairs store. 
All are changed weekly and three members 
of the display staff are assigned to them. 
Six others take care of interior displays, 
upon which most of the emphasis 1s placed. 

Two girls in the sign shop operate three 
card writing machines. It is a store policy 
that all normal signs be made on the ma- 
chines. The department has a standing rule 
that all showcards must be out of the shop 
in 48 hours but they are proud of their efh- 
ciency and maintain much faster schedules. 
One man in the sign shop does hand-lettering 
in various media. 

Mr. Novy also can call upon a carpenter 
regularly assigned to the building § superin- 
tendent’s staff when work of that nature is 
needed. Building of platforms, steps, screens 
and runways for fashion shows come under 
this heading. To avoid the complications 
which might arise from such a set-up, Mr. 
Novy apportions another percentage of his 
budget here. 

Every 60 days a conference 1s held to plan 
window schedules. Those attending include 
Mr. Novy, the buyers, the merchandise 
manager, and the publicity director; the last- 
named coordinates the work of the display 
and advertising departments. Mr. Novy and 
his staff work about two weeks in advance 
of actually putting in the windows but of 
course Christmas or special promotions natur- 
ally take longer preliminary periods. 

Many display items are purchased from local 
jobbers, or from firms in New York City, 
but those which can be well done by the 
staff are completed that way. 

An attractive and unusual use to which 
a department-built display was put was for 
use on a local TV station; the program was a 
daily series of skits featuring toys. 

[Continued on page 62] 
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Manhattan Displays Salute 


KCENT New York City displays have 
had much the same quality as a spring 
treshet, 
seasonal 
spring fashions. It 


they have with 
point up the new 
is a period of display 
always fresh and spritely with 
kites, hoops, flowering quince, rock gardens 
and such all meaningful of the most 
appealing of seasons. 


bubbling as 
gay motifs to 


which 1s 


St. Valentine’s Day received a very hearty 
response by way of gift promotions as well 
as topical tie-ins with fashions. That emo- 
tion always associated with this day was 
charmingly capitalized on by Display D1- 
rector Gene Moore in a series of Bonwit 
Teller windows. Four red clay flowerpots 
containing beach pebbles were planted with 
green wooden stakes to which were attached 
letters of wood, also green, which spelled 
out “L-O-V-E”. 

The four token letters were generously 
covered with purple violets and the manne- 
quin carried a white watering can to which 
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had been applied cutouts of red telt surtace 
paper White confetti was strewn 
on the white seamless paper floor and the 
backwall was blue. For this occasion, the 
mannequin wore a coat of pale beige wool 
and her accessories included a pert white 
straw hat with garnet velvet ribbon and a 
pink rose, a choker of pearls, beige suede 
finish gloves, and black patent pumps. 


hearts. 


“Everyone loves the Bonwit Cardigan 
( vat coat of the year . There’s love 
in bloom at Bonwit, and we're ready to wrap 
your Bonwit’s gifts in our red hearts and 
red ribbon wrapping” read the card copy. 
The adjacent windows used for-get-me-nots, 
mimosa, daisies, tiny red and tiny 
pink attached to the letters which 
spelled out the featured word. 

Again at Bonwit's, bundles of old news- 
papers made ingenious props with an “Extra” 
prominently placed in the foreground car- 
rying the headline “Bonwit's Silken Suits 
Arrive.” The white floor was strewn with 


roses, 


roses 


crushed white styrofoam and the backwall 
was blue. The mannequin on the left wore 
a tan worsted with pale mink scarves, gold 
plume pin, and a small hat of braided brown 
and white. Her companion was equally 
handsome in a gray worsted, ivory colored 
very slim navy umbrella, navy straw 
hat, and rope of pearls. The window copy 
read, “There must be silk in a suit to make 
it news . These by Ben Zuckerman.” 
The spring fashion story was projected 
by Henry Callahan at Lord & Taylor’s 
with a garden arrangement for background. 
Banks of moss on three levels were planted 
with real ivy, ferns, and azalea combined 
with artificial cvclamen, dogwood, cherry, 


rose, 


—Upper and lower left, by Gene Moore, 

Bonwit Teller . . .Upper right, by Henry Calla- 

han, Lord & Taylor . . . Lower right, by Luke 

Maletich, Gimbels . . . (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City) — 
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The New Season 


and rhododendron. The window cards read, 
“The changing scene — Lord & Taylor’s im- 
portant annual survey of the news of Spring” 
and “The complete look to begin with. 
Mark this well. This ensembled air is not 
the outcome of shopping around, it’s the 
starting point of a new look! The dress, 
plus the suit, plus the coat that’s an inte- 
gral part of the costume first of our 
fashion points to remember.” 

Stress was on color in a delightful spring 
scene created by Display Director Luke 
Maletich in the Gimbel windows, when 
featuring the “Pale shades for Town in 
spring fashions.” The backwall was cov- 
ered in a warm beige seamless paper and 
the floor covered with white pebbles. An 
iron bench, painted black, was placed on 
either side of the setting, while the art 
work on the backwall continued the theme 
as an esplanade with the railings and park 
benches painted in black, creating an inter- 
esting perspective. In the window proper, 
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pigeons in white and dark brown paused 


on the benches or on the simulated ground, 


or were suspended in flight and in the 


backwall scene they were painted on in 
dark brown or white. The choice of ae 
cessories provided soft, feminine touches 


for the crisp lines of the pale beige suits. 

Little girls came in for their share of 
fashion news in a spirited bank of windows 
at Bloomingdale’s when the legend used 
by Display Director Edward von Castleberg 


read, “Sweet Spring When flowers 
bloom and the air is mellow Little 
girls swing out in lemon yellow.” The 
festive air of the chidren’s party, which 


four windows, 
display seen in the 


was staged in the adjacent 
was apparent in the 


—Upper left, by Edward von Castleberg, 

Bloomingdale's . . . Upper right, by Winston 

Jones, Franklin Simon & Co. . . . Lower left, 

by Walter Hazeltine, McCreery's . Lower 
right, by Henry Callahan— 





By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


accompanying tllustration where the figures 


in action created a feeling of lively anima 
tion. The docile donkey of gray pape 
mache was harnessed to a gay yellow cart 
stenciled in black and trimmed with black 
posts and shafts ornamented with yellow 
ball fringe 

The cart was seen halted in front of the 
florist, pet and green grocer shops, the 
recessed backwall of each of which was 


done in a dark gray. ‘The florist’s window 
featured lemon tree cutouts with dull green 
leaves and bright yellow lemons. The pet 
shop was hung with cutouts of bird cages in 
Various designs, pale gray, 
lemon-yellow canaries in flight. The grocer 
had piled lemons on pale green-gray leaves 
in three pyramids, reminiscent of an Aubrey 
Beardsley drawing. The paneled framework 
for the shops was in pale gray with art 
work in a very dark green. Through this 
setting and Black-eyed 


[Continued on page 58] 


colored with 


daisies Susans re 
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by Fe ehring 


Display Designer and Consultant 
New York 


Arrangement: One definite unit is noted in this 
Mothers Day promotion. Arrangement is pleasing 
and merchandise is limited. 


Properties: This is a good display for a small or 
corner window. Mother is shown seated on a 
chaise longue with an attractive assortment of 
lingerie arranged beside her. A large card placed 
behind her reads simply ‘Mothers Day. Over- 
sized carnation is attached. Copy card is shown 
at lett of window. 


Arrangement: This idea can be used for either 
graduation or wedding promotions. The display 
consists of three units closely united and pleasingly 
arranged. 





Properties: The graduation or wedding gown is 
centered and suspended diagonally. A fern is 
placed above it and roses decorate the neck of 
the gown. A Grecian column is seen at the left 
and at the right are gift packages. Copy card 
and gift card are placed as shown. 


Arrangement: This travel display consists of two 
detinite units — background scenic unit and man 
nequin unit in the foreground. 


Properties: The scenic backdrop depicts a city's 


skyline. Mannequin in front of panel is attired for 
travel. An assortment of fine luggage is grouped 
about her. 
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OMING UP 


Arrangement: Two definite units make up this 
men's shirt display. Merchandise is neatly arranged 
about center unit. 


Properties: A barber pole is a natural tie-in for 
the striped shirts displayed around it. Slogan 
above shirts reads, ‘Look well-groomed in stripes. 
Copy card is shown in lower front of window. 














Arrangement: This Father's Day display is made 
up of several elements combined in a single unit. 


Properties: Father's den is the scene, and can be 
simulated as simply or lavishly as desired. In the 





foreground is grouped merchandise consisting of 
lounging robes and other suggested gifts. At the 
right a jockey holds ties on his arm. Copy card 
is displayed in center foreground. 





Ded’s Sot S$ oks 


SP 





Arrangement: Several elements are noted in this 
display of men's socks, also suitable for Father's 
Day. 


Properties: A pair of legs clad in the new socks 









extend below the framed caption which reads, 
“Dad's Got Socks Appeal." Other socks are 
grouped around the unit, some of them on hose 
torms. Copy card is at lower right. 
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Chicago Display Scene 


By SHIRLEY WARE 


HIMSICAL displays are always good 

for getting attention and when they 

are handled by expert displaymen 
they can be relied upon to influence shoppers. 
lt is good business psychology to put custom- 
ers in a happy frame of mind, especially so 
when the promotion introduces a new product 
or a change in the fashion picture... a new 
idea that must leave an impression. 

Among recent Chicago displays John Moss, 
Marshall Field & Co., used whimsical draw- 
startle customers with a 
Schlademan, The Fair, called 

resemblance of new luggage 


ings to new sil 
Reed 


to the 


houette : 
attention 


covering to genuine alligator skin by having 
alligators picket the display, and J. Boghosse, 
Goldblatt Brothers, stepped up sales of gift 
items by devoting a bank of five windows to 
Valentine compliments, implying they would 
kindle a flame in the recipient’s heart. 

In launching a promotion of “the long lean 
look” John Moss, director of design at Field’s, 
considered the new silhouette for spring ex- 
tremely important. In order to make the dis- 
play props daring enough to arouse customers, 
whimsical drawings accentuating 
long and narrow lines. These drawings were 
crude sketches of men and birds in black and 


he chose 


white. Long, thin men carried sandwich- 
boards, a long, tightly rolled umbrella, and 
some held straw-like posies of the accent color 
assigned to the window. 

In the photograph from the sequence the 
staccato tone was yellow and the caricatures 
here were devised as pyramids to reflect the 
lines of the semi-fitted coats. In all windows 
the accent color appeared in the flowers 
strewn in the black cork floor blurb, as but- 
tons on the coats of the caricatures, and occa- 
sionally as feathers for the birds. In the 
illustrated yellow was the accent 
color, carried to the backwall by two small 
panels where a vertical stripe of a comple- 
mentary color added to the decorative scheme. 
suits and coats of gray jersey 
formed a “Jersey clan, especially exciting” as 
Marshall Field & Co. “related it to Paisley.” 
Moss, in executing the big window, introduced 
touches of Paisley by the shoes, purses and 
hats shown and by Paisley motifs painted on 
a back panel. Decorative treatment for the 
ceiling was composed of sunbursts of white 
twigs that upheld a drapery of fish netting, 
cutting down height. Pillows of Paisley 
colors and sunny yellow were casually thrown 
on low, modern tables and heads draped with 
shawls were mounted on the back panel and 
placed in wicker baskets for floor orna- 
mentation. 

Reed Schlademan, display. director of The 
Fair, contributed a convincing display on 
the merits of new luggage covering by cari- 
catures of alligators who were envious because 
their skins had been so well copied for the 
merchandise. The display was outstanding 
not only from a humorous standpoint but 
because at first glance the attractiveness of 
the luggage was easily discernible. Iron bars 
of cages were drawn on the window walls 


display 


Dresses. 


—At the upper left, by Reed Schlademan, The 
Fair Store ... Upper right and at the immedi- 
ate left, by John Moss, Marshall Field & Co.— 
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—At the right, by Clement Bradley, Carson 

Pirie Scott & Co. ... Upper and lower center, 

by J. Boghosse, Goldblatt Brothers . . . Be- 
low, by Reed Schlademan— 


and the luggage itself was caged in the center 
where two cut-out alligators, who had turned 
green with envy, carried picket signs declar- 
ing the resemblance was “Unfair to alligators.” 

The color was yellow and the theme was 
‘Bells ring, birds sing” with which Carson 
Pirie Scott & Co. launched its storewide, 
semi-annual bridal promotion. Lace, real 
asparagus ferns, and yellow roses framed all 
of the State street windows where brides in 
champagne gowns and bridesmaids in yellow 
and white were placed in a rose garden 
of majestic beauty. Amber and yellow light- 
ing gave the entire facade a monochromatic 
hue, relieved by greenery. The display props 
were composed of wedding cakes, music 
stands, bells, a lyre and an arch, all made of 
white lace, yellow roses, and green ferns. 
In the window pictured here, the little ring- 
bearer stood on a chair in order to kiss the 
bride and this motif was reproduced for the 
feature cards and for giant posters placed at 
heavy traffic points throughout the store. The 
promotion occupied all of Carson’s windows, 
including those reserved for home furnishings 
on Wabash avenue; items of interest to the 
groom were shown in the Monroe street bat- 
tery — all executed under the direction of 
Clement Bradley, director of display. 

An unusual Valentine Day promotion en- 
lightened customers in the art of compliment- 
ing their beloved and guaranteed “Sure fire 
flattery.” A great many gift items were 
assembled in Goldblatt’s windows on bright 
red hearts, edged with white nylon netting. 
Two miniature firemen in white plastic coats 
and red helmets and boots were directing the 
hose — that was a heavy gold rope to a 
burning heart on the backwall. Firemen and 
ladders are closely related so J. Boghosse, dis- 
play manager, put one of the little men on 
a gold stepladder in order to extinguish the 
fire which was simulated by throwing intense 
white lighting on metallic red paper surround- 
ing the display piece. A draping on _ the 
backwall was made of the same material as 
the display heart and lacy cutouts of hearts 
and cupids were swagged around = the 
proscenium. 

Adaptations of fine hand-needled originals 
by Charlein, a New York designer, was the 
outstanding fashion news at Goldblatt’s State 
street store recently. The introduction of a 
budget-priced line of coats was publicized by 
live models in various departments, supported 
by a bank of five windows installed under the 
supervision of J. Boghosse. Three models of 
the same color were shown in each window 
with props that put emphasis on new mer- 
chandise. Horizontal strips of wicker 
framed one mannequin and two wicker, hang- 
ing baskets were filled with leaves. This dis- 
play is not shown. 

The entrance to a little Krench shop was an 
effective means of presenting French cologne 
at Goldblatt’s. The shop front with potted 
hyacinths at the upper windows and a French 
lamp standard set in the foreground was in 
black and white. Bottles of ‘“Indiscreet” 
cologne were hung by ribbons from tree 


[Continued on page 69] 
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WX yt: try to keep the displays shown on 
this page geared to the needs of the 
merchants who must operate on a 

more limited budget. <A step-by-step analysis 

is given of these attractive displays which 
can be built and installed at a relatively low 
cost. 

(A) This window background, with its 
center frame and two side panels which are 
bent “Masonite,” will prove a worthwhile 
installation especially as the side panels can 
be set up with space for reflected, concealed 
light as indicated. 

Lengths of round wood stock, or curtain 
pole, are used to hold the three 5¢-inch ply- 
wood circular plaques in position as shown, 
and these can be covered with seasonal pastel 
colored paper or painted with poster or oil 
paints. All manner of fashion accessories can 
be displayed on them. The back of the win- 
dow, closed in by the pine board frame, can 
be covered with seamless pale blue paper; a 
good color for the plywood plaques would be 
pale yellow, with the poles in a soft green. 

The two “Masonite” side panels can be 
painted in a different shade of pastel green 
and the completed color scheme will result 
in a very attractive spring window display for 
ladies’ fashions. The installation of the frame 
and side panels will be found a good invest- 
ment as they can remain a long-run _ back- 
ground for seasonal displays. 

The giant butterfly can be cut out of heavy 
white paper and lengths of wire can be 
cemented on the back so that the wings will 
bend and hold their shape. Your local sign 
nan can paint the completed butterfly in 
brilliant poster colors and it will put a spring 
or early summer touch into the entire display. 

The half-circle plaque is also cut out of 
5z-inch plywood and attached to the back- 
ground with small metal angle irons. 

This background was actually built 
spring by the writer of this article and 
with the beautiful soft pastel colors, with the 
concealed lights shining onto the center back- 
ground from behind the side panels, plus a 
very attractive display of ladies’ fashion mer- 
chandise — a very fine presentation resulted. 

Many attractive window backgrounds can 
be installed at low cost by using any one 
of the beautiful pastel shades now offered in 
seamless, giant width display papers. 

Another inexpensive display medium con- 
sists of rolls of wallpapers bearing suitable 
designs; the writer recently installed a back- 
ground using a soft green giant width back- 
ground display paper; then a roll of wallpaper 
was obtained from the wallpaper department 
and pencil circles were drawn around the 
large bunches of colorful violets in the design ; 
these were then cut out with and 
pasted on the soft green background paper. 
A few smart new mannequins were then 
dressed in navy blue spring suits with match- 
ing accessories and placed in front of this 
colorful flowered background. The finished 
result was a beautiful spring setting installed 
at the cost of a length of background paper, 
plus a roll of wallpaper. A couple of yards 
of purple design rayon dress material was 


last 


scissors 
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_.. Smaller Store 


draped at one side of the window so that white 
and pink blouses could be displayed against it. 

A very effective column treatment was also 
installed in this particular store, also at low 
cost. Bunches of natural tree branches were 
bought locally and sprayed bright yellow. 
tach column was then covered with a length 
of pale green display paper and a_ small 
block of wood with holes drilled to hold the 
natural tree branches were then attached to 
each column. 

At the lower end of the columns, just 
over the height of the counters, a few of the 
paper circles mentioned in the previous para- 
graph were pasted. The design on this par- 
ticular wallpaper — bunches of violets printed 
in realistic colors made it possible to cut 
out the circles about 14 inches in diameter, 
a size just right for both the window display 
and column treatment. 

(B) This modern design prestige window 
can be made out of two sheets of 5S¢<-inch 
plywood with the design cut out by using a 
saw blade in your “Cutawl” machine. The 
sections of plywood left over when the design 
is cut out can be saved and used for many 
other useful displayers and props; when this 
is considered, the cost of the two large sheets 
of plywood materially reduced in im- 
portance. Paint the assembled unit in pastel 
spring colors. A smart mannequin dressed in 
suitable apparel will complete the setting. 
Many tie-in accessory items can be arranged 
around this center piece. The sloping sec- 
tion of plywood can be held in position with 
small metal angle irons attached to the win- 
dow background. Cover this section with a 
length of material using a color to 
match or tie-in with that used in the garment 
on the figure. 


18 


dress 


(C) This interior display can be set up on 
any on-hand counter or a special base can be 
built out of plywood complete with shadow- 
boxes as shown: these can be equipped with 
44-inch plate glass fronts and concealed tube 
lights. 

The assembled unit will be good for a per- 
fume or cosmetic bar; it can be sized to fit 
any available floor area or it can be equipped 
with casters so that it can be moved around 
as required. 

Use a piece of gayly colored striped material 
for the awning, which is supported on lengths 
of curtain pole set in holes drilled in the 
top of the counter. 

An electric turntable can be used on top 
of the counter to rotate a small shelf unit as 
shown. This shelf section can also be built 
out of scrap pieces of plywood to display 
the bottles and jars of perfume, cosmetics, etc. 

Paint the counter base of the unit in stripes 
to match the awning and the completed unit 
will provide an eye-catching displayer for 
many interior promotions. 

(D) This cutout was used as an effective 
center piece in a spring window display fea- 
turing childrens’ dresses, and the same unit 
could also be used in the infants’ or children’s 
wear department for interior decoration. Draw 
to size on a piece of %-inch plywood or 

[Continued on page §3] 
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(TM) 
Give your mannikins that 


NEW smart look that means 
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No Measurements Needed 


All Petal Top wigs are designed 
with rubber or buckram foundation 
and adjustable steel band to insure 


permanent fit. Guaranteed work- 
manship, backed by years of ex- 
perience. Efficient service. Send 


for descriptive circular. 
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A Display Problem And Its Solution 


HIS is a 
involved in 


case study ot the problem 
portable floor 
showroom. Give credit to Jim 
Hills, Calif., for working 


out the solutions and with the production. 


designing a 
covering 
Buckley, Beverly 


Objectives: first, to show a collection of 


l6 types of carpet with complete color selec 
tions within a space of only 15 by 25 feet. 
wall closed to 
many as pocsible of the types 
were to be shown in approximately 9 by 12 
foot large enough to be viewed for 
room-sized effectiveness 


with one long and one short 
aCCecss \s 


size, or 


Second, to myect some glamour or story 
telling or dramatic note relative to each type 
of carpet for the purpose of conveying a sell 
ing poimt and to releve the generally flat 
Or as Buckley 
opportunity of 


three-dimensional 


dimension of the merchandise 
puts it, 
achieving 


“masmuch asthe 


kind of 


any 


dynamics with the merchandise itself was prac 
tically nil, due to the limited space and the 
amount of merchandise that had to be shown.” 

Third, to provide easy access to all parts of 
from both 
courage an easy flow of traffic throughout the 
arTeCa. 


the area approaches and to en 


Fourth, to achieve a clean-cut, well organ- 
ized, informative arrangement, and to do so as 
economically as possible 

The limited allowed a 
maximum of four of the most important types 
of carpet that could be shown in 
and the key to the layout 
of the that 
display these four major types. These four 
9 by 12’s were hung to a common rack, back 
to back, and dropped onto shallow platforms 
To allow for sufficiently wide these 
were just deep enough for the use of small 


solution: the spate 
full size, 
was the position 
two double-faced 


Stages were to 


aisles, 


pieces of furniture. For fullest s-ace 

my, conforming units parallel to the 
shape of the display area broke up the 
into a gallery-like formation, aut »matically 
establishing key points of interest within hnes 
of vision from all approaches. 

While the budget denied all but the most 
essential construction, it was. still 
to individualize each of the 12 subordinate 
types of carpeting. The question of portability 
also had to be borne in mind to facilitate trans- 
portation and rapid assembly. 

\ 5-foot multiple emerged as the most 
workable in the 12 by 25-foot floor space and 
the distribution of the required number of 
styles. A series of 5-foot wide frames, built 
of 1 by 2-inch, formed the side walls and the 
finishing ends of the center units. Over the 
frames was stretched a frosted plastic, chosen 
for its neutral tone and its translucent, light 
appearance and for being far less expensive 
than solidly built, opaque flats. (The heavy 
character of the merchandise, too, is in pleas- 
ant contrast to the plastic.) Double frames 
with a layer of plastic between supplied a 
means of support for the “Masonite” panels 
to which the merchandise, color swatches, and 
frames had two 


COOMO-= 
these 
area 


necessary 


props were mounted; these 
metal dowel crosspieces in each for reinforce- 
ment and to hold the hardboard panels. 

Decor: the “shown-in-use” technmjue was 
applied to the four center stages with simple 
furnishing groups for atmosphere, appropriate 
to the several types of carpet. Each of the 
panel set-ups used a standard sample length 
of the merchandise as background material, 
upon which props and color swatches were 
composed. 

Typical composition: for “loor-Plan 
Rugs’, to stress the made-to-order feature a 
plumb bob symbolizing mechanical accuracy 
was suspended from the outstretched hand of 
a plaster figure the eye-catcher and 
pointed up a blueprint of a floor plan. All 
color swatches were mounted separately and 
blocked up in relief from the background. 
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eet = Hardboard 

_ “ Smooth One Side 
° 9/32" Holes, 1° Centers 
e 
: 13°430)'o- Ohl, | CHE ng Hardboard Fabricators are invited 
s ° . : : . 
° 5681 Fillmore St., Chicago 44, _— to inquire about distributorship. 
eeceeeseeeee 114 Liberty St.. New York 6. New York SCOHOHHSHSSHSSHSSSHSHSESSSSSESSHESSHSESESESESESESE 






1/8” and 3/16” 
Tempered Hardboard 
Smooth Both Sides 
3/16” Holes, 1/2” Centers 


PERFORATED | ® 
DISPLAY BOARD 


From Stock—Sheets 48” x 96” Tempered Masonite. 


Special Sheets—We can furnish, to order, sheets 
60” wide and as long as 144”. 


Distributors are strategically located to give you 
prompt delivery. 






1/8” and 3/16” 
Tempered Hardboard 
Smooth Both Sides 
3/16” Holes, 
1” Centers 


Your Material—may be perforated to order in a 
wide selection of hole sizes, shapes and spacings. 


Send for sample of 
Flexible 1/10” Fibre Board 


(Available in a wide selection 
of ornamental patterns) 
















1/4” Tempered 
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; If you are tired | 

of ordinary show card 

colors that are lifeless 
. THAT'S A... 


HORSE OF A DIFFERENT COLOR 


Smart signmen, cardwriters, 





display and poster artists 

are switching to Craftint Show Card 
and Spectrum Colors. 34 wonderful 
ones... intensely brilliant! They 
cover perfectly and will not crack, 
chip or bleed! Pick Craftint... 
and you pick the winner ! 


Craftint 


THE CRAFTINT MANUFACTURING CO. 


1615 COLLAMER AVE. © CLEVELAND 10, OHIO 
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DISPLAY 


_..on and off the record 





—Photographed in the 
showrooms of The Art 
Products Company, 
Detroit, are—in the 
usual order — Charles 
Sheehey, drapery buy- 
er, Crowley, Milner & 
Co.: William Toll, dis- 
play and store plan- 
ning director, Sam's, 
Inc.: Miss Clara Heidt 
and George Heidt, 
display director of 
Crowley's— 


—Left to right, E. Perlmutter, repre- 
sentative of the Gasthoff Mfg. Com- 
pany, Tampa; John Gasthoff, head of 
the company; George Pryor, presi- 
dent, Florida West Coast Display 
Guild. The occasion was a buffet 
supper tendered Guild members at 
the Gasthoff plant— 


—Lee B. Kuhn has been appointed 
West coast representative of the 
L. A. Darling Company, of Bronson, 
Mich. His experience includes more 
than 20 years in display, as a re- 
tail director as well as in store plan- 
ning. Los Angeles will be his head- 
quarters— 
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—This is Neil Ferguson, display manager 
for Fedway Stores, with headquarters in 
New York City. “Our display program 
is planned to operate with the same 
personal touch as a specialty shop with 
its local staff would produce,’ he com- 
ments. "This program applied to an 
operation of Fedway’'s scope is, in itself, 
an innovation. '— 


—Frederick W. Doepke, vice-president 
of the Charles William Doepke Mfg. 
Company, Rossmoyne, Ohio, admires 
the silver medal presented by R. C. 
Kash, editor of DISPLAY WORLD, for 
his company's second place award in 
the magazine's International Display 
Contest for 1952. Part of the display 
which won the award is seen in the 
background— 





Photographs for this page are always 
welcome — the more informal the bet- 
ter. Simply address them to DISPLAY 
WORLD, Cincinnati |. 








—Mel Lustgarten, dis- 
play director of Fin- 
ger Furniture, Texas’ 
largest furniture chain, 
looking over some of 
the exhibits during a 
visit to the Interna- 
tional Home Furnish- 
ings Show held in 
Chicago— 
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nd MASONITE PRESDWOOD 


Put the spotlight on fashion accessories with a colorful flower cart... 
so easy to make when you use Masonite Presdwood® Products. 
Use the sketches above as a guide for your patterns. Floor and sides of sturdy 
Y4” Duolux with light wood framing. Back is also rigid 4” Duolux perforated and 
scroll cut to an interesting curve. Wheels may be easily made by cutting out large 
circles from smooth Masonite Presdply (the new Presdwood faced plywood), and 
painting spokes on. Artificial flowers can be fastened to the inside of the box. 
Your imagination is your guide when it comes to decorating. This all-wood 
hardboard presents a perfect base for paints, enamels, stains—and decals. 
Next year, add a fresh paint job and presto —you'll have a brand new flower cart! 
Duolux is the smooth-on-both-sides member of the versatile Masonite Presdwood 
family. Sold by your local building materials dealer. Stop by, or give him a ring today! 


better hardboards for Petter display. 
MASON iT ® CORPORATION 


“Masonite” signifies that Masonite Corporation is the source of the product 








Lighting For A Modern Store 


Hl. electrical requirements of the new 
Wauwatosa, Wiiscon 
kverett Hl. Schaefer, de 
store's “are equivalent 


(srand store of 


sin, Says 
signer of the lighting, 
to those of a ten-story similar 
ten years ago.’ Schaefer, 
with the Wisconsin 
Milwaukee, 


modern store building such as The Girand, the 


building of 
hghting engineer 


klectric Power Com- 


pany, explains that m a_ truly 


designer attempts to achieve the comfortable 
visinlity of residential lighting combined with 
High 
intensity is necessary for adequate merchandise 
that 


used two types of lighting; one to make 


the high intensity of store ilumination 


viewing. “For reason,” he says, “we 


have 
the store look good, one to make the mer 


chandise look in vd.” 


The 
hghting 


hghting is all built in; there are no 


appendages or visible lighting fix 
tures.” 

The shopper at Wauwatosa’s Grand can 
make selections in relaxed comfort, with an 
The 
large area of the store and the different floor 
that is comfortable 


abundance of light on the merchandise. 
required lighting 
from all angles. 

“We feel that the 


(rand precedent for 


levels 


highting im the new 


will set a lighting im 


many of the new shopping centers now being 


planned. A pleasant atmosphere 1s assured 


by the use of large shallow ceiling coffers 


which provide the necessary general illumina- 


tion throughout the first floor. These ceil 


mg coves are / feet im diameter and. the 


from fluorescent 
cealed back of their edges and directing the 
light to the whence it 1s. reflected 
downward. The large size of these units adds 


lighting comes lamps con- 


ceiling, 


to the scale of the store and also makes for 
a low brightness of general illumination.” 

of vertical illumination 
(lighting of walls, shelves, and wall cases) 


The extensive use 


also adds tremendously to the overall general 
lighting effect. The important part of design 
here is to eliminate monotony. ‘This is done 
in The Grand by changing the pattern of wall 
illumination throughout the 
ample, m the shoe department the wall is 
illuminated by a recess in the ceiling con- 
cealing fluorescent lamps which direct their 
hight down to the leather-covered wall through 
“FotaLite” “sms i a 
paratively new development of glass in which 


store. For ex- 


(Corning glass. com 
the louvres are photographed into the glass 
Schaefer explains. “Thus customers 
are protected at all angles from the bright- 
ness of the fluorescent lamps.” 

Another 


panels,” 


tvpe of vertical illumination 1s 
the fluorescent valance which conceals the 
lamp in front of the 
directs its light into the case, and also permits 


it to emanate to the ceiling, furnishing addi- 


Hluorescent wall case. 


tional general lighting. 
In the better dress section, a reverse cove 1s 
used at the wall, directing all the illumination 
[Continued on page 60] 


—A combination of fluorescent and incandes- 
cent lighting is used for The Grand, Wauwa- 
tosa, Wis., with extensive use of vertical illu- 
mination to eliminate monotony. To bring out 
the detail and sparkle of merchandise, the 
designer installed recessed incandescent fix- 
tures employing either a spot or flood type 
lamp which is concealed deep within the fix- 
ture about 4 inches above the ceiling line; 
neither louver nor glass is used, the light 
apparently comina through holes in the ceil- 
ing without attendant brightness of the recess 
itself — 
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SPOTLIGHT YOUR DISPLAYS 
with MIROFLECTOR'S powerful 






MASTERBEAM ‘sporLigur 


FLOOR (PIN-UP) MODEL CEILING (SCREW-IN) MODEL COLOR ADAPTERS 
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Projects Brilliant Color, 
Fits Any MASTERBEAM 











Cat. +900 Green ............ $2.50 

Cat. +7901 Red .............. 2.50 

Plug into any outlet. Built-in swivel Screws into any socket. Built-in swivel Cat. +902 Blue... 2.59 

directs and holds beam in any direction. directs and holds beam in any direction. Cat. +903 Yellow __... 2.50 
Cat. + 500 isbaesaeaeedeeniuicen $1 2.50 Cat. +501 ee ae ee $1 2.50 Other colors upon request. 

G.E. PAR-46 200 Watt G.E. PAR-46 200 Watt 

Side Prong Lamp—Extra... 3.00 Side Prong Lamp—Extra.... 3.00 SPECIAL CLAMP-ON MODEL 
Cat. +502 ........ $13.50 





DELIVERS 35,000 BEAM CANDLEPOWER IN A PIN-POINT SPOTLIGHT 


























Meet the MASTERBEAM spotlight . . . Miro- units are engineered to give you the most pow- 
flector's newest lighting achievement using the erful pin-point lighting obtainable. Now you 
new General Electric PAR-46 200 Watt side can get flexible intense narrow beam oval 
prong lamp. These versatile display lighting spotlighting easily at lowest cost. 
CHECK THESE 6 SENSATIONAL FEATURES GARRISON-WAGNER COMPANY 
@ 35,000 CANDLE POWER — G.E. PAR-46 beams 350 foot candles at - ine cae 
10 feet through your display light (3 times more light than PAR-38). ' 
e ADJUSTABLE OVAL BEAM PATTERN — can be rotated in its axis 360° Gentlemen: 
to fit any vertical or horizontal display. ! want the following: 
@ LONG LAMP LIFE — G.E. PAR-46 200 watt side prong lamp used with Cat. — seseeeeereseesensee G1 2,50 ec, 
MASTERBEAM is a 2000 hour lamp. a a ; 9 ea. 
@ COLOR ADAPTERS — GUARANTEED — heat resistant glass lens with ee . 13.50 ea. 
aaiah tena i » MASTERBEAM Cat. #900 Green 2.50 ea. 
ae eee ee: iran Cat. #901 Red 2.50 ea. 
@ DESIGNED FOR BEAUTY — small size with satin finish — clear lac- Cat. #902 Blue 2.50 ea. 
quered .. . Saves valuable display space. Cat. #903 Yellow | * Chon 
e ECONOMICAL — gives you expensive theatrical lighting within your G.E. PAR-46 200 Watt 
budget. Side prong lamp................. 3.00 ea. 
Distributed by Firm... | OR cs Dept. 


Address..... 





2018 Washington Avenue St. Louis 3, Missouri - 
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In Our 


ill Self-Service Work 


Store? 


Continuing excerpts from the self-service clinic sponsored by the Chicago Retail 
Merchants Association and the Illinois Federation of Retail Associations in 


cooperation with Northwestern university and the University of Illinois. 


The 


speaker whose remarks are given below was C. D. Southard, vice-president 


and director of the Wholesale Division of Butler Brothers, Chicago. 


Other 


discussions from the clinic appeared in the January and February issues. 


We are in the midst of a period when the 
self-serve type of retailing is getting a lot of 
attention. ‘Trade magazines are full of. it. 
(Clinics like this one are being held. ‘Thousands 
of merchants are studying and talking about 
it because they now recognize it as a trend 
and because they think it may be a means of 
lowering their expense. 

The inexperienced or the superficial observer 
might easily think from the concentrated at- 
tention now being given that a radically new 
idea had been born and that it was going 
promptly to revolutionize practically all retail 
Neither 1s true. 

1 do not know much earlier the self- 
selection idea was used in this country, but 
that 75 years ago the founder of 
our business, Mr. S. B. Butler, started to use 
it successfully. At that time Butler's was 
less than a year old and was in tts founding 


businesses 


how 


do know 


quarters, a 25-foot building on a side street 
in Boston, wholesaling “Notions” and “Small 
Wares.” 

Mr. Butler got the idea that most of his 
clerks would be smart to have a 5-foot table 
filled with a broad assortment of every-day- 
use items, from which their customers could 
He selected the 
assortment from pins, shoe laces, can openers, 


take their choice for 5 cents. 


through tablets, envelopes, powder puffs, ete., 
The 
first catalogue Butler Brothers issued was a 
1 cent postal card that 
With each shipment went a display card say- 
ing, “Take your choice for 5 cents.” That 
worked so well that he developed a second 


and built a promotion around the idea. 


listing assortment. 


assortment for another table, the card reading, 
“Take your choice for 10 cents.” 

He never ceased promoting these principles 
of retailing: 

l. Get your goods out where the customer 
can see and feel them. 

2. Display them attractively 

3. One price for all, and everything marked 
in plain figures. 

4. Make it easy for your customer to buy. 
(That is still the idea of selt-serve.) 

Most big ideas develop and gain power 
slowly because, if they are really big, they 


basic 


will ultimately affect the actions and well being 


44 


of great masses of people, the way they think, 
the way they live, the way they do business. 
Yes, even the economics § of 
affected. 

self-service as we talk about it today 

is 95 per cent old stuff. The basic idea 
of tempting your customer to buy goods by 
putting them out where they can be seen and 
telt, one price to all and everything plainly 
marked, of making it easy for the customer 
to buy, has been developed and improved 
for generations. 

Years ago the variety chains took the lead 
in laying out their complete assortments in 
an organized way on open counters, each 
item in a separate bin, and everything plainly 
priced, so that the customer might examine 


nations are 


anything in stock, consider the cost, and make 


mind about whether, or what, 
she wanted to buy without the help or sales 
pressure from the clerks. 

More recently the grocery business has 
been revolutionized by the adoption of the 
basic idea in the supermarkets, and 
adding the further refinement of supplying 
the shopping carts in which to place the pur- 
chases from all of the stores, and 
paying for all at time at a checkout 
counter. 

It took many years of fearful experimenta- 
tion to convince retailers themselves that they 
could afford to put plainly marked goods out 
where the customers could handle them. They 
were afraid of theft. They were afraid of 
spoilage. They were afraid they might miss 
a sale if high pressure salesmanship was not 
applied to each item = in 
showed any interest. 


up her own 


Same 


sections 


one 


which a customer 

But the basic idea was sound, and over the 
years it has proven itself in customer satis- 
faction, in simplifed operation, and in. net 
profit results. 

The major change or extension of the self- 
serve principle, now studied and ex- 
perimented with so energetically, is the plan 
to let customers buy from many departments 
(or all over the store) as they do in the super- 
markets, and pay for all purchases at one 
time at a checkout counter. 

The 


being 


retailer has two reasons for being 


intensely interested. The plan not only makes 
it easier for the customer to buy many items, 
but it offers a real opportunity to reduce his 
selling costs. 

How far the plan can be applied depends 
upon the kind of store. Fur coats, $100 dresses, 
originals in millinery, shoes, and so forth, do 
not adapt themselves to full self-serve opera- 
tion. The home hardware store, the drug 
store, and many others can apply the princi- 
ple in varying degrees. The variety and the 
food stores are naturals! 

| happen to be in the variety business in a 
substantial way, and I am going to give you 
briefly a few of the things we have learned 
about the application of full self-serve to 
variety stores during the past few years. 

We have about 2,000 independently owned 
variety stores operating under our’ Ben 
Franklin franchise. Three years ago, after 
a terrific amount of research and planning, 
we began the opening of new stores on a 
full self-serve basis. 

They were successful from the start, but 
experience over the past three years has 
taught us much. We _ have improved the 
fixtures, improved the layouts and techniques 
of display, and simplified the operation. 

No one knows better than we do that we 
do not have the final answers. No one has 
them. Years of experience will be required 
to produce maximum results, but we are thor- 
oughly pleased with the results now being 
obtained. We have 596 stores across the 
country today on a full self-serve basis. 

Transition from the old conventional store 
with clerk aisles in the center of each island, 
with clerks and cash registers at each counter, 
to a full self-serve operation means much 
more than just putting in self-serve counters 
and a checkout station. 

l. The fixture layout is changed. Counters 
are placed back to back and a second counter 
half as wide as the base counter goes above. 
This adds about 40 per cent to the display 
space on the island counters. (The feature- 
end counters are not doubled.) Counter 
bases are sloped toward the aisles, which 
brings the merchandise close to the customer 
and makes it easier to see. Provision 1s 
made through special equipment to add a 
third level for display of merchandise at 
peak or seasonal periods. This is particularly 
advantageous, for example, at Christmas time 
when toys are greatly expanded. 

2. The base counter is 3 inches lower in 
self-serve fixtures because the second counter 
as well as the base counter must be at proper 
level to produce maximum sales.  Inciden- 
tally, no one who has not gone through actual 
tests can appreciate the difference in sales 
of an item placed at the right or the wrong 
level. | saw an experiment made by a big 
chain on the West coast. On one side of a 
gondola some 15 feet long, with 5 levels of 
goods on display, they had all kinds of small 
appliances, housewares, kitchen gadgets, tin- 
ware, refrigerator boxes, etc. Kach week 
they were switching the location of the goods 
on that gondola. Regardless of the populart- 
ty of an item jt always sold less when moved 
off of the two center levels. Items moved 
off of the lower or upper levels always pro- 
duced more sales when put at the most con- 
venient level. 


[Continued on page 77] 
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lohts the nation! 


DISPLAY e¢ ‘THEATRICAL 


STUDIO « MOTION PICTURE 
RENTAL EQUIPMENT 


WHEREVER YOU ARE...WHATEVER YOU NEED 

. in the way of unusual, specialized lighting, call on Jack Frost! For 
feature exhibits, shows, large conventions . . . for amy display that 
requires exceptional lighting, Jack Frost is ready to serve you! And 
Jack Frost’s unequalled national service includes complete installation 
and removal wherever you 










are. Rent all your specialized peeneneepentereenenbenenemnneinaarn ean aint 7 

lighting equipment from | jack A. FROST, DEPT. G, 234 PIQUETTE AVE. | 

Jack Frost . . . famous for |  perpoit 2. MICHIGAN 

lighting the nation’s greatest | | 
Il > > > 

shows : « « eee spectacular | repent nor gaa aay } 

displays! 7 

FOR FULL INFORMATION ON =! Name | 

RENTAL EQUIPMENT ee | 

MAIL COUPON, OR CALL | 

DETROIT, TRinity 3-8030 | City zone.__Sate 
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Barron-Anderson Names 
Display Contest Winners 

First prize winners in the fall and winter 
window display contest of Barron-Ander 
son Company were Peter Baldino, James 
T. Mullin & Sons, Inc., Wilmington, and 
Dan Kaplan, Rothschild’s, Kansas City, 
Mo. The first prize award was $100. 

The contest was participated in by stores 
in many sections of the country and double 
awards were given—one set for the large 
store group, and another set for the medium 
and small store class. Duplicate awards 
were given where windows tied. 

Display managers of four stores won the 
second prize of $50: Joseph Burton, The 
Larkey Company, Newark; Don Allen, 
Julius Lewis, Inc., Memphis; W. L. Gang- 
luff, The Metropolitan Clothing Company, 
Dayton, and Robert G. Van Auken, Savard 
& Colburn, Inc., Albany. 

The third prize was won by F. G. Becker, 
Berry-Burke & Co., Inc., Richmond, and 
Larry Glick, Dunhill’s, Huntington, W. Va. 

fourth prize winners were William D. 
Horton, Besse-Baker’'s., Brockton, Mass. : 
David Gould, Gould’s Men's Shop, Clinton, 
Mass.: Roland Fortin, The Hub, S. Gourse 
& Sons, Fall River, Mass.; Henry Monte- 
fusco, R. J. Macartney Company, Lawrence, 
Mass.: J. J. Zettle, The M. O'Neil Com- 
pany, Akron; Marcus H. Smith, Kaufman 
Brothers, Charleston, W. Va.; Theron C. 
Webster, Talbot Clothing Company, Lowell, 
Mass.; Elmer A. Kipphorn, Watt & Shand, 
Lancaster, Pa.; and Albert J. Coffey, Jr., 
A. Woltson’s Sons, New Brunswick, N. J. 


J. L. Greene Joins 
Einson-Freeman 


Appointment of J. L. Greene to the sales 
staff of Einson-Freeman, Long Island City, 
N. Y., creative lithographers, has been an- 
nounced by Albert Hailparn, president. He 
comes to Einson-Freeman from Cosmopolt- 
tan magazine, prior to which he was on the 
national advertising staff of The New York 
Times. 

Gireene s appointment is part of Einson 
Freeman's program to counsel national ad 
vertisers on “How to get the most out of 
store display,” said Hailparn. “Many a 
costly national advertising campaign has 
failed through inadequate support at the 
point-of-sale. Today national advertisers 
recognize store display as a teamwork me 
dium that 1s essential to successful retail 
selling. They are asking the help of dis- 
play specialists in coordinating magazine, 
newspaper, television and radio advertising 
with window and store displays. Greene's 
role will be that of counsellor as well as 
salesman.” 


Special Kit Prepared 
For Cotton Week 


A new kit for National Cotton Week, 
May 11-16, featuring real cotton bolls and 
cotton vines 1s now being distributed by 
the Select Flower & Display Company, 
Inc., 220 Wythe avenue, Brooklvn 11. Sol 
Abbott, sales promotion director, has pre 
pared a circular describing the uses of this 
versatile kit and literature can be obtained 
upon request, 
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the suspenen coe TS 
volutionizes — 

that ydow trim 





No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy .. . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3° y 6...... 26.93 


4° x 8...... 488 


Ceiling Toggles — .50 each 
(6 required for 3?’ « 6) 
(9 required for #4 « 8) 


ORDER TODAY 
























Division of Visual Merchandising, 


460 W. 34th St., New York 1, N.Y. 
°T.M. BRyant 9-5750 
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A Style Show That Sells 


“quickie” style show which 1s inexpen- 


sive, easily set up, and which makes 
immediate sales right trom the runway 
is suggested by Charm magazine as one of the 
answers to the problem of sustaining volume 
in downtown stores 
Retailers’ concern with keeping up volume 
in such stores prompted the National Retail 
Dry allot - 


1953 convention sessions to a search for solu 


(,00ds Association © one of 1ts 


tions to this nation-wide problem. The panel 


included an analysis of customers available 


to downtown stores and a discussion of 


methods of meeting competition from suburban 


shopping centers. Charm, which has _ long 


viewed women who work as the most accessi 


“Two weeks with pay’- summer 


ble and profitable customers for the downtown 
area, demonstrated the value of bringing in 
more business from women who work. 
Helen Valentine, editor-in-chief of the 
magazine, was a featured speaker on the pro- 
gram, appealing to store executives to “Cash 
in on Your Captive Customers Women 
Who Work.” Urging retailers to recognize 
the purchasing power of 19,000,000 American 
working women, Mrs. Valentine pointed out 
that these consumers do the bulk of their shop- 
ping on lunch hours and after work in down- 
town areas. Emphasizing that their personal 
paychecks total $32 billion annually, she de- 
tailed their multi-billion dollar expenditures, 
not only on ready-to-wear and cosmetics, but 
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ss - look like a page ot Of 

















equipment and_ food. 
(harm's program for attracting the woman 
who works, as outlined by Mrs. Valentine, 
includes services and hours 
with more 


also on household 


special store 
directly to this 
money than time. 


beamed group 

To illustrate service principles which can be 
tailored to the working 
women, the magazine worked out an unusual 


needs and tastes of 
“Buy it off the Runway Show.” Answering 
the retailer's charge that fashion shows serve 
only to entertain the customer, the Charm 
traditional style show 
immediate customer re- 


shows departs trom 
formula, promises 


sporise. 


Designed to sell merchandise, the show's 
brief commentary stresses buying information, 
order 


S1ZCs, 


while programs double as blanks. In 
addition to listing and 


fabrics, these programs detail the store’s spe- 


prices, colors 
cial services to working women and include 
a questionnaire for adding pertinent informa- 
tion to the store's files on this volume cus- 
tomer. 

To further immediate 
racks of duplicate apparel, tagged in detail, are 
rolled out after the women can 
examine the merchandise and place orders with 


writers.” 


encourage response, 


show SO 


a crew of “check Accessories are 
given major emphasis in the show via fashion 
mobiles which add and 


can be transferred to form, together with the 


runway excitement 

apparel racks, a merchandise display at the 

back of the room. 
[Continued on 


page 7 | 


—Racks of duplicate apparel are rolled out 
after Charm's "Buy it off the Runway’' style 
show to give the audience a chance for im- 
mediate purchasing . . . Upper right, mobiles 
made of accessories add runway interest and 
give added opportunity for sales Left, 
Charm believes in self-selection displays which 
speed lunch-hour shopping. Bathing suits are 
used to illustrate this principle at the maga- 
zine's showroom— 
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NOW IN ITS FOURTH YEAR! 


We announce our ever-growing FOURTH ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1952 contest is best indi- 
cated by the 3,104 entries which were re- 
ceived from all over the world. We are 
confident that the recognition of the world’s 
finest display skill afforded by this contest will 
have a definite influence in directing more 
attention to the importance of display in 
retail merchandising. This Fourth International 
Display Contest — with 306 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 


All displaymen are invited to participate. 
There are no restrictions. 
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. Women's and Misses’ eve- 5. Yard goods. 
ning wear. 36. Notions. 

. Women's dresses. . Linens, bedding. 

. Women's sportswear. _ Furniture. 

. Women's coats, suits. House furnishings. 

. Furs. . Paints, Wallpaper. 

. Bridal display. ; China, glassware. 

. Lingerie. . Silverware. 

. Millinery. . Toys. 

. Women's footwear. . Luggage. 

. Women's hosiery. ' Sporting Goods 
Handbags, umbrellas . Musical instruments. 

“+ nat al ; . Radios, television sets. 

a. Swe. . Gift novelties. 

. Jewelry. 


. Women's handkerchiefs. ete 

. Corsets, surgical garments. Greeting cards. 

. Women's bathing suits. . Drugs. 

. Cosmetics, perfumes, etc. . Tobacco, smoking 
. Children's apparel. equipment. 

. Children's footwear. . Groceries. 

. Children's hosiery. . Candy. 

. Infant's wear. 

. Men's clothing. 
. Men's shirts. . Ranges. 

. Men's neckwear. . Laundry equipment. 
. Men's hats. . Lamps. 

. Men's shoes. 

. Men's socks. 

. Men's underwear. 

. Men's swim suits. 

. Men's sportswear. 

. Men's toiletries. 

. Men's robes. 

. Men's evening wear. 
. Men's gloves. 


. Refrigerators. 


. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and 
equipment. 

. Hardware. 


and equipment. 














. Liquor, other bottied goods. 


. Electric and gas appliances 


. Automobile showrooms. 
. Automobile accessories 


77. 
78. 
79. 
80. 
BI. 
82. 


. Florist display. 
69. 
70. 
71. 
72. 
73. 
74. 
75. 
76. 


Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display. 
Civic display. 

Christmas interior. 
Christmas facade and 
marquee. 

Christmas window display. 
Floats. 

Showcards, pen-lettered. 
Showcards, machine-lettered. 
Showcards, hand-lettered. 
Banks and other service 
institution display 


. Travel display. 

. Animated display, interior. 
. Animated display, window. 
. Anniversary display. 

. Valentine Day display. 

. Easter display. 

. Mother's Day display 

. Cotton Week display. 

. Father's Day display 

. Independence Day display. 
. Thanksgiving Day display 
. Style show setting. 

. Interior ‘'shops"’, such as 


"Town & Country", ‘Bud- 
aet'’, etc. 


. National advertiser's display 
. National advertiser's display 


unit. 


. Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!, on10 


MARCH, 1953 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 


chandise. In addition, a gold medal will be 


awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1953. 

. Entry is by means of one or more unmounted black 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month’. The contest ends December 1, 1953. 

. The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authori- 
ties. Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 
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MOST EFFECTivE 
JUMBO POSTER 


Weve EVER 
USED. 







1. 









Perfect for: 
®@ DISPLAYS @ CHARTS 
@ THEATRE FRAMES © BACKGROUNDS 
@ PHOTO MOUNTINGS 











Ask your dealer for samples 


Haile Vcloker Vie) -ley Vitae) | tT Vb 


1240 N. HOMAN AVENUE e@ CHICAGO 51, ILLINOIS 








Look for this trade mark and be sure of the finest 


THESE Fine CRESCENT 
~ COLORS REALLY COME 
To LIFE. 


More and more display 
people are insisting on famous 
Crescent quality, everywhere. 
| When your job calls for 
Jumbo poster board, 


insist on Crescent. 

















Sell Geachwear 
FASTER 


LADIES’ ACTION FORM. 

No. FS525 ~ 
Displays bathing suits, bras, shorts, 
and lingerie. Has unusual neck and 









shoulder treatment. Forms finished in 
a smart shade of flesh enamel. Comes 
with metal base. 


$1750 


each 


MEN’S ACTION FORM 
No. FS219 

Sculptured with plenty of action to 

display bathing trunks, tee shirts, un- 

















derwear and sportswear. Masculine 
Bermuda finish. Self-standing, needs 
no base or support. 


$1750 


each 


HECHT FIXTURE 


oe o. MARKET ST... ¢ 





CHICAGO 6, 


Hew SWIM SUIT FORMS 








ILLINOIS 












THE NEW SATER'S 


[Continued from page 25] 


(ompleting this unusual Sater’s store that 
had its birth from the ashes is a completely 
new innovation, a drive-up, pick-up window, 
which 1s located on the alley side of the store. 
Within the store all wrapping centers have 
been assembly-lined toward “Sater’s Window,” 
as it is called. Shoppers may make their 
purchases, receive a claim check, and_ find 
the.r merchandise ready and waiting at the 
pick-up window; they dont even have to 
leave their automobiles to claim their packages 

In the Sater windows 1s used a _ tilting 
device to give action poses to forms; it 1s 
practically unobserved at the base of the form. 
The device can be afhxed to a wall, the 
Hoor, a tree, chair anything that the form 
can be attached to to make possible an 
unusual position. 

McWhorter has also worked out a device 
to hang a form in any position without it 
turning or drifting out of position. Both of 
these items will be on the display market soon 


Traveling Exhibit 


For ‘'Plexiglas"’ 

One of the broadest educational efforts 
of the vear by a member of the plastics in- 
dustry is the “Plexiglas Application Show” 
currently being exhibited across the country 
by the Rohm & Haas Company, manutac 
turer of the acrylic plastic. The exhibit, 
which requires a minimum of 1,500 feet of 
floor space, is being shown at large hotels 
in a nation-wide itinerary which = includes 
los Angeles, San Francisco, Seattle, Kan- 
sas City, Chicago, Detroit, Cleveland, Pitts 
burgh, Cincinnati, St. Louts, Dallas, Hous- 
ton, Atlanta, Richmond, Philadelphia, and 
Boston. 

Purpose of the showings 1s to demonstrate 
the design techniques and uses developed 
Plexiglas.” <A feature is a_ full-scale 
model store equipped with typical applica 
tions of the plastic such as. internally 
lighted tormed letters and pylon’ panels, 
corrugated valances, interior partitions, 
gondola and canopy signs, point-of-sale 
signs, merchandise trays and display equip 
ment. Another unit of the show is devoted 
to a lighting exhibit 

Present plans call for three-day showings 
in each city visited. Initial showing at Los 
\ngeles opened March 3. The exhibit is 
scheduled to reach East coast cities in Sep- 


fe rT 


tember and October. 


Contest Results 
Made Known 


\ugusta Knitting Corporation, Utica, N. Y., 
has announced the prize winners = in 
the firm's display contest on behalf of 
“Happs” underwear. First, and $100, went 
to A. J. Ritter, B. R. Baker Company, 
Toledo. Harry W. Nelson, E. & W. Cloth- 
ing House, Rockford, Ill. won second and 
$75, while ©. L. Stanislaw, Baskin’s, Joliet, 
lll., received third prize of $50. 

Fourth, fitth, and sixth prizes — $25 each 

went to the following in this order: John 
A. LaPointe, 7. Oscar L. Benoit, Inc., 
Portland, Me.; L. H. Levy, The Hub, 
Ke vansville, and Walton Cullum, Hulce Un- 
derwear Store, Inc., Toledo. 
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mannequins 
papers 
fabrics 
novelties 
fixtures 
accessories 
flowers 
decoratives 
set pieces 
post, ledge and case units 
plaster 
plastic 
papler-mache 
wood 

metal 
floorings 
backgrounds 
window 
Interior 


outdoor 


The NADI will be happy to assist your display department and to supply 





for display 


this 1s your hallmark 


of QUALITY 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 





PROGESSIVE MERCHANDISE 
PRESENTATION 


them with information about its members and their products, in any of 


the above categories, upon request. No obligation of course. \A/pite: 


NATIONAL ASSOCIATION OF DISPLAY 


203 NORTH WABASH AVENUE e@ CHICAGO I, ILLINOIS 


MARCH, 1953 








INDUSTRIES 
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Test-By-Touch Displays 
Stop Three Out Of Five 


NY group of display windows which can 
A stop OU per cent of all passersby for a 
closer imspection of the merchandise 
deserves special praise. When the same series 
of displays makes it possible for sidewalk traf- 
fic to see at close range and actually feel the 
suit fabrics featured, then the group of win- 
with a 
Perhaps 


dows should be classed those 


truly novel and powerful approach. 
it is unnecessary to say that sales attributable 


among 


to such displays can be expected to be im 
proportion to the stopping power of the win 
dows 

The windows in question were called “Test 
by-lTouch” displays and were used by The T 
lkaton Company, Ltd., Toronto, for a special 


promotion on made-to-measure — suits for 


autumn Subsequently similar promotions 
were held in Eaton stores in Montreal, Win- 
nipeg, Moncton, Hamilton, Ottawa, Kitchener, 
Vancouver, and other Canadian cities 
Backing up the initial promotion in Toron 
to were six windows three on Yonge street, 


three on Queen street arranged as tie-ins. 


“These used a novel test-by-touch display 
method that narrowed the gap between the 
window and department and resulted in a 


much higher than average percentage = of 


—Highly effective in stopping power and 
sales were six windows used by The T. Eaton 
Company, Toronto, for made-to-measure suits. 
Actual fabric swatches were glued to the out- 
side of the gla.s and connected by ribbons 
to the fabrics on display. Three out of five 
passersby stopped to handle the swatches, and 
sales were well above the average— 


32 


passerby purchases,” according to a spokesman 
for the store. 

Fabric swatches of the various materials 
were fastened by a special glue to the outside 
of the window Was 
“connected” by a inside of 


glass and each swatch 
from the 
the glass to the actual fabric displayed within 
the window. By actual count, three out of 
five passersby were induced to stop and feel 
the materials. 

Twenty fabrics were shown in each of six 
windows, or 120 fabrics in all. Cards on the 
lengths were numbered, thus making it sim- 
ple for the prospective purchaser to order 
from the department the particular material 
that had caught his fancy. 


ribb« De 


Three Return From Trips 
To South America 
Two displaymen and a display factor have 


returned trom extensive trips to South 
America. The latter is Edgar Moser, of 
Allied Display Materials, Inc., New York 
(itv, while the displaymen are Lee W. 
Court, display director of Wm. Filene’s 
Sons Company, Boston, and Henry Calla- 


han, Lord & 


Jayne Reich Wed 
To John Sims 


Announcement has been made of the mar- 
riage on February 22 of Javne 
Reich to John R. Sims, display 
of Milgrim’s, New York City, and formerly 
in charge of display for Harzteld’s, Kansas 
City. The couple will reside at 80 Willow 
street, Brooklyn Heights, N. Y. 


Taylor, New York City. 


Yvonne 
director 





Bluing Proves Excellent 
For Display Decoration 

As developed by General Foods Corpora- 
tion and Dennison Mfg. Company, bead 
bluing now takes its place among other 
decorative media used in display. This is 
the story, as told by Helen Budd, who is 
responsible for the publicity on General 
Foods’ laundry products: “Last summer I 
got the happy idea of using our detergent- 
based bluing as a holiday decoration, and 
working with it we found that it could be 
‘finger-painted’ on windows in gay scenes, 
brushed lightly on Christmas trees to give 
a jeweled effect — and in fact, it proved a 
most versatile medium for inexpensive 
decoration. 

“With the hope of increasing the decora- 
tive possibilities, I took the idea to Libby 
Boyle, at Dennison’s. She experimented 
with it as an accent for her most original 
decorations, using it with every shade of 
crepe paper. She found it delightful 
Dennison went ahead with the idea, using 
the bluing on all the Christmas decorations 
that were requested by magazine editors 
and newspapers In addition, Dennison 
used crepe paper garlands decorated with 
bluing for the background decoration of 
their holiday windows.” 

The basic formula involved is as follows: 
pour one cup of “LaFrance” bead bluing 
into a small, deep bowl; add %-cup of cold 
water and beat with an egg beater to 
creamy consistency. 

Some of the decorations developed by Den- 
nison for this “Christmas Blue” are: 

Crepe paper pompoms: Cut a strip oft 
crepe paper 4 by 30 inches, fold in half 
lengthwise and cut the open edges into fine 


fringe 1% inches deep. Gather the folded 
edge over a ruler, slip onto a piece of 
spoolwire, draw together and tie into a 


pompom. Dip into “Christmas Blue’; when 
dry, brush with glue and sprinkle with silver 
flitter. 

Pine Cut a strip of brown crepe 
paper 3 inches wide through the fold and 
24 inches long. Flute the edges slightly 
between the fingers and cut into uneven 
fringe about %-inch deep. Gather the strip 
through the center with needle and thread, 


cone : 


draw together, twist and fasten thread. 
Brush edges with the bluing mixture; when 
dry, brush with glue and sprinkle with 
flitter. 
Dinner Meeting 
For St. Louis Club 

The St. Louis Display Guild met March 
ll at the Forest Park hotel. <A_ short 


business session followed dinner. after which 
technicolor sound films of air travel to 
Mexico and Hawaii were shown. 


American Brass Company 
Receives Exhibit Award 

The American Company, Water- 
bury, Conn., was awarded honors tor 
its exhibit at the Products Show sponsored 
by the Chicago Purchasing Agents Associa- 
tion at the Hotel Sherman. A bronze plaque 
for the most attractive exhibit among the 
150 firms participating was presented to the 
company, for which W. H. Dowd is exhibit 
manager of the sales promotion department. 


Brass 


top 
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IDEAS FOR SMALLER STORES 


[Continued from page 37 


wallboard and cut out with your “Cutawl” 
machine and then paint in brilliant poster 
colors. When used on a window panel, or 
store interior over wall fixture baffle, nail on a 
block of wood so that it will have a two-di- 
mensional effect when attached in position. 


(EK) Another useful cutout, a number of 
which can be used to carry signing for the 
Kaster selling season. This can also be cut 
out of plywood or wallboard and after being 
painted in bright poster colors can be attached 
to a pine board base as shown. 

lf you make up the large size paper butter- 
fly mentioned earlier in this article as a pattern 
a number of these would be good for a fu- 
ture summer column treatment; the writer 
has this in mind and plans to use them on 
some large artificial flower vines entwined 
around the columns. 

If any reader has a local display problem 
bear in mind that the writer, through DIS- 
PLAY WORLD, is ready to offer help at all 
times and at no charge; this is just a little 
extra service offered by DISPLAY WORLD. 





Booklet Shows Signs 
Made Of Plastic 


Twenty-four natural color illustrations 
in a new 24-page booklet demonstrate many 
different uses of signs made of the weather- 
resistant acrylic plastic “Plexiglas.” The 
booklet was prepared to aid sign companies 
and users by showing typical examples of 
acrylic signs ranging from dealer-identifica- 
tion used in quantity by national manu- 
facturers to custom-designed signs for 
single locations. Illustrated are solid-color 
and color-decorated signs, letter signs and 
spectaculars. Copies of the brochure, titled 
“Plexiglas — the Outdoor: Plastic — for 
Signs,” are available from the Plastics De- 
partment, Rohm & Haas Company, Wash- 
ington Square, Philadelphia 5. 





Doeffinger Joins Kauffmanns 
As Display Manager 
Formerly with Jonasson’s, Pittsburgh, 
Arthur Doeffinger is now display manager 
of Kaufmann’s Department Stores, of the 
same city. He will work under Kenneth 
Duncan, who has been display director of 
the store for several years and who now will 
include store planning in his duties. 
Jonasson’s has promoted Louise Stevenson 
from first assistant to head of the depart- 
ment. 


a 


Hudson Displaymen 
Are Promoted 

A number of promotions in the display 
department have been made by the J. L. 
Hudson Company, Detroit. Arthur Wright 
becomes general assistant display manager. 
Duren Jones becomes assistant display man- 
ager in charge of interior displays. John 
Green is now assistant interior display 
manager. Lillian Matthews has been ap- 
pointed fashion coordinator for both win- 
dows and interior. 

Robert Kenney is display director for the 
store. 
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*In the Heart 
of New York. 


DECORATIVE PLANT CORP. 


136 WEST 24th STREET, NEW YORK Il, N. Y. 
WAtkins 4-4405 
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Point-Of-Sale Display 
Subject Of Forum 


Merchandising problems that must be 


laced by most sales and 
tives at the 


advertising execu 
retail level will be 
by a panel of experts at two merchandising 
lorums which will be high spots during the 
annual three-day Symposium = and 
exhibit sponsored by the Point-ot-Purchase 
Advertising Institute, to be held this vear 
at the Palmer House in Chicago. 

At the first forum = six 
executives who ar 


isc 1iss¢ «| 


seventh 


merchandising 
with large 
helds, 
thei 


manutactur 
panel 
cxyp ri nces Wi 
displays to 
their products, This 1s 
March lst, 9°30) am 
Many interesting tacts about sell 
neg probl ms are expected © he brought out 


Ralph Head, 


ers, in diverse will torm the 
lhe, will tell 


using retail 
sales volume. of 


actual 
store increase the 


scheduled lay trom 


to noon 


executive 
Osborn, 
hoth forums 
Lillard, 
Foods 


moderator at 


merchandising 

Batten, Barton, Durstine & 
York City, has arranged 
assistance of W 


sales promotion director 


with 
New 
with the Parlin 
ot General 
Corporation, and wall act as 
the first forum 
Members of the panel 
will be: P. L. O'Malle 
ager, Coca-Cola Bottling of Chi 
cago: Ray Mee, advertising manager, West 
clox Division of General 
David Grigsby 
Radio ¢ 


at the first torum 
v, general sales man 
Companys 
Time Corporation: 
Zenith 
Val Bauman, sales and 
National Tea 
veneral merchandis 
Brothers, and 


advertising manager, 
orporation | 
advertising manager, 


lack 


( om- 
Pettersen, 
ing manager, Polk 
ellis, merchandising 
Companys 
At the 
2, there 


moderator 


pans 


(,ordon 
Milk 


manaver, Pet 


second torum. scheduled = toy 


\pr 1] 
and the 


Strawway\ rr 


will be an all-woman panel 


will be Miss Bee 


tail consultant of Life magazine 


R. K. Henry Dies; 

Was With Belk's 
Raymond K. Henry. 48. 

(harlotte, N. C., 

Wee ks ac had 

Belk 


color 


died 
alter being all tor 
been 


recenthy im 
several 
associated tor some 
vears with Brothers Company as. de 
consultant for the 
stores, as well as display 
(Charlotte unit \t one 


tird’s Department Store 


firm's 
director of the 


sien and 


with 


same cits 


time he 
ci} thr 


Was 


Chicago Display Club 
Tours NBC Studios 


At the March 3 meeting of the Chicago 
Display Club members and their guests were 


National 


taken on a tour of studios of the 


Broadcasting Company 

On April 7 the club will be host to Robert 
\. Seymour, promoter of the 
display at the University of 


weeks later the 


pilot clinic on 
Hlinois. Two 
make an all 
factory of | \ 
Mich., and on 
will hye 


group wall 
day bus trip to thr 
Company, 
club members 


\rt Mte 


Darline 
Mav 3 


Silvestri 


Bronson, 
Ppucsts of 


Company, Chicago 


George A. Vierheller Dead; 

Was Display Factor's Father 
Vierheller died in St 
lO ot a Coronary occlusion: he 
was 9%1 vears old. Survivine is his son, L. 
Vierheller, head of Garrison-Wagner 
Company, of that city 


(,eorge A 
on February 


| outs 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Origina! Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th Si. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


*Trad k of 
rade mark o See it demonstrated 


Celastic Corp. 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 
56 W. 45th St. Murray Hill 7-3434 


DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


The World-Famous Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N.R. 0. G. A. 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nathan Zucker 


Sa Au . punposts 
— weet Wh ME. end coronas > 


WIsconsin 


FEATHERS — FANCY & ‘OSTRICH 


Samples on request 








David Hamberger, Inc. 
115 West 3ist St. E 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


SAVE TIME —- DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York 





Ut tM Li 
iw WEW YORK 








. . - for that smart, 
modern look at 
modest cost! 


Think what you can do with o Striated 
surface on famous Upson Panels. Com- 
plements almost any modern motif. 
Stimulates fresh and original designs. 
For information, mail the coupon! 














~~ YPSON EASY-CURVE BOARD 
mokes columns and curves of : 
almest any size and radius. 


UPSON CUT OUT ALPHABET LETTERS AKA : 
in 8°, 5'4", and 3” sizes. s 


THE UPSON COMPANY, 713 Upson Point, Lockport, N. Y. 


Send me detailed information on Upson Striated Board [TJ 
Kasy-Curve Board (] Cut Out Letters 1 


Name 
Name of Firm 


Street 











Giant Photos and murals put 
customers in the mood to buy! 
Easy to do and inexpensive, 
too, with RCS stock scenes to 
back every product or 
department. 


Here's how to sell the ‘‘sizzle’’ 
in your display! 


The RCS Photo Kit of stock 
scenes is FREE to YOU! 


Send today for Kit No. 353. 


RCS STUDIOS 2.20.20: 
CHICAGO 6, ILLINOIS 


(Div. of Rapid Copy Service, Inc.) STate 2-5977 








\s BOROR D 
BETTERS 


bwhaltan 
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"Gus" Barrango Dies 
Of Heart Attack 


Carmen Barrango, ge affectionately 
to everyone in display as “Gus”, died Feb- 
ruary 25 at Mount Zion hospital, San Fran- 
cisco, at the age of 46. He was head of 
C. Barrango Company, of that city, a firm 
engaged in mannequin and fixture manu- 
facture and in display jobbing. He had 
suffered from heart trouble for some years 
and it was a heart attack which hospitalized 
him a week before his death. 


. 


— Carmen ("Gus") Barrango — 


“Gus” was born in Colorado but went 
to California at an early age. When he 
was 14 years old he got a job as errand 
boy in a wax mannequin studio, the work 
intrigued him, and a short time after join- 
ing the firm he was promoted to the shop 
and began learning figure production meth- 
ods. At the age of 20 he started his own 
mannequin firm and over the years was 
credited with a number of improvements 
and innovations in mannequin construction. 
He was especially known for his men’s 
figures and character mannequins. He was 
an active member of the National Associa- 
tion of Display Industries and served that 
organization as second vice-president in 
1951. 


Maryland Firm 
Adds To Service 


Allied Signs & Displays, 928 Philadelphia 
avenue, Silver Spring, Md., announces the 
acquisition of the exhibit display business 
of Presentation, Inc. In this expansion, 
Howard Rosen has entered the firm as a 
full partner. 

James B. Rome, formerly sole owner, says 
that Allied Signs & Displays will now be 
able to render complete service to its clients 
in connection with conventions and _ trade 
shows, in addition to custom signs, dis- 
plays, and exhibits. 
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“Hall Of Fame” 
Special Exhibit 
Retail that 
have won their spurs by doing an outstand 
ot 
actual 


store point-of-sale displays 


ingly successful job selling consumer 


in retail out 
the 


Institute's 


products when in use 
lets 


Purchase 


Point of 
“Hall O1 
Fame” special exhibit, a new and added at 
at this vear’s anual Symposium 
sponsored by POPAI and to be held at the 
Palmer house, Chicago, March 31-April 2. 

folders will tell 
the success story of each of these specially 
Fifty displays that have 
been used successfully to make 
nationally advertised products 
for this special exhibit. A 
bound book containing the facts and figures 
all 50, 
obtained, will be available to sales and ad 


heen chosen tor 


Advertising 


have 


traction 


will be available which 
selected displays. 
sales soar 
tor leading 
were chosen 


about and the concrete results they 
vertising executives who visit this showing: 
the booklet sold 
which covers the cost of printing. 
NO be 
the In-store 
shown 


will be at a nominal price 


awards or prizes will given tor 


displays displays 


“Hall 


selected 


window 
in the 
display 


or 
()f 
and 
one which has produced successful 


Fame.” Instead. 


he 


results 


every shown will 
in the job it was intended to do for a con- 
sumer product, when actually used in retail 
outlets. The beauty or attractiveness of the 
display has nothing to do with its selection 
for this special showing. 

The “Hall Of be 


Fame” will 


in the cor- 
ridor leading to the Palmer house Grand 
Mallroom, and adjacent to the regular 
POPAI exhibit. It will be open for the 
three full days of the show 
Blum's Promotes 
Mrs. John Sims 
The Blum Store, Philadelphia, has pro 
moted Mrs. John Sims from assistant dis- 
play manager to head of the department. 


Albert 


assistant. 


McLaughlin takes over the post of 
Mrs. William 


Cassidy, who resigned several 


Sims replaces 


months ago. 
COMING UP! 

Conservation Week April 1-7 
Easter April 5 
Daughter’s Day April 12 
National Boys Club Week April 13-20 
Sunday School Week April 12-18 
Pan-American Day April 14 
Hardware Week (tentative) April 17-25 


National Leather Goods Week April 18-25 


National Garden Week April 19-25 
Boys and Girls Week April 25-May 2 
National Baby Week April 26-May 2 
National Family Week May 3-10 
National Music Week May 3-9 
National Hearing Week May 3-9 
National Correct Posture Week May 4-9 
Mother’s Day ES May 10 
National Cotton Week May 11-16 
National Hospital Day May 12 
Straw Hat Day May 15 
Armed Forces Day.. May 16 
National Luggage Week May 16 
World Trade Week May 17-23 
Memorial Day May 30 
Coronation of Queen Elizabeth June 2 
Flag Day June 14 
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Jshtare (ol tb (od Moreyech olocet-repe! 
the Swivelite line for 

fo Corer-yonmbtepenebere 

proves superior to all 
similar units in 
flexibility, in adaptability, 
in styling, in finish. 

And Swivelites have 
positive, finger-touch 
positioning... ventilated 
/eKoreye tie) moras Copetet—3i 
bulb life. Write us 


Core (oa vam co) apart t me bebco)scslesiloner 


AMPLEX 










AMPLEX CORPORATION, DEPT. B-3, 111 WATER ST., BROOKLYN 1, N. Y 
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How the heart of Tekwood” 
makes it a 
hardy display material 


It's Tekwood’s unique construction that 
makes it rugged and tough... to give you 
more durable displays. 

Tekwood doesn’t splinter, shatter or 
peel, Cuts easily to any size or shape. 
Forms even to small radii. And its cyl- 
inder Kraft Paper and hardwood core 
plywood-type construction gives it an ex- 
ceptionally high strength—low weight ratio 
... 80 important in making easy-to-handle 
displays. 

Tekwood displays can be printed, 
painted, die-cut, lithographed and em- 
bossed easily, too. Tekwood requires no 
pre-finishing. Exact color match is avail. 
able on orders of 10,000 square feet or 
more. 

Available in '%” thickness, 4’x4 and 
4’x8 in size...special thicknesses and 
sizes manufactured to specification. 

Send for samples and prices (you'll be 
amazed at Tekwood’s remarkably low 
cost). Mail the coupon today. 


UNITED STATES PLYWOOD 
CORPORATION 


New York 36, N. Y. 


World's Largest 
Plywood Organization 


Manufacturers of Tekwood and 
Weldwood® P'ywood 


Tekwood is a patented pr >tuct 


U.S. Pat. No. 1997344 


Sm —_ — 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


Please send me Tekwood information, samples, prices 


DW.-3-83 


Name 
Address 


City... , ree State 
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MANHATTAN DISPLAYS 
[Continued from page 31] 


peated and 


and “Lemon 


enhanced the theme of spring 

Yellow.” The frocks were in 
yellow or a combination of gray and yellow 
with accents in white. 

“Stopping men-at-work all over town 1n 
the stirring Red, White, Blue Spring col- 
lection in our Junior Assembly Shop” set 
the theme for a series of four windows at 
Franklin Simon’s. Display Director Win- 
ston handled sets in a very 
entertaining manner by including a section 
of white which two male 
mannequins in all-white work clothes, with 
red bandana handkerchiefs around the neck 
for contrast, had even stopped eating thei 
lunch to admire the fashions of the three 
girls. Lunch thermos, and _ buckets 
were all painted white. 


Jones these 


scaffolding on 


box, 


A coat dress of navy faille, white gloves, 
navy bag, and red calf shoes made up the 
costume of the girl on the left: the center 
figure wore a skirt and bolero jacket ot 
heavy navy silk, the jacket lined in red 
silk and the blouse of white shantung with 
navy print. The girl on the right wore 
navy with black and white check collar, 
hat and gloves in white. The backwall was 
a dull jade green and the floor was finished 


in dull white 


There was quite a dash to the suggested 
figure as handled by Display D1- 
rector Walter Hazeltine for an interior 
display in the fabric department at 
McCreery’s. A scroll of seamless paper in 
shocking pink made the background, while 
a cutout in 
who wore a 


fashion 


sun tan tone made the figure 
very large hat with matching 
bow scarf, both covered in a gray and 
blue pattern of “Lorette.’ Each of the 
six flower petals floating over the hat was 
covered in a different pattern of the fabric 
and each centered with a white cutout on 
which was lettered in black the various dis 
tinguishing qualities of the featured fabric: 
like magic,” “never 
“rarely 


“washes Sags Or 


stretches,” needs 
The 
the bow was 
filled with 


rhinestone pins. 


pressing,” etc. 
jewelry on 
a round cutout in black gener 
pearls and a number of 
The long gloved arms in 
held draped lengths of the 


large piece of “costume 


ously 


white “Lorette’ 
same fabric. 


“Suits of 1953 newest silhouette 

fashion-wise the 
five mannequins in 
window 
mannequin 


naming the designer of her suit. 


The box top” described 


costumes worn by the 


a Lord X 


photogs aph. 


seen in the final 
held a card 

The strik 
ing backgrounds designed by Display Di 
Henry Callahan were composed of a 
white floor and backwall, the 
latter an exercise in perspective through the 
use of ¥4-inch red cellulose tape. The note 
of red was continued in the dividers in the 
foreground, these being white edged in red, 
and also in the red wire headtorms on the 
ledge the small hats noted as 
fect shape tor every suit.” 
black and white check with striped vellow 
vest, a brown and beige check, a gray flan 
nel with white collar and gray 
worsted flannel, and a beige wool with red 
collar. 


Tay low 
Lach 


recto 


semi-gloss 


“one per 


The suits were 


cuffs, a 


The all-important finely knit blouse, shirts 


} lizabe th K 


19535 


2457 


—Austen Display, Inc., 133 West 9th street, 
New York City, has prepared an attractive 
folder showing special display merchandise for 
the coronation, as well as suggesting various 
coronation displays for different types of prod- 
ucts. A copy will be sent without obligation 
on request. A small part of the firm's cor- 


onation line is seen in the accompanying 


photograph— 


rr 


and cardigans for the spring wardrobe were 
presented by Display Director Sidney Ring 
in six Saks-Fifth Avenue windows in a 
neat and striking merchandise style. Three 
white felt-surfaced panels held at a slight 
angle by clear plastic chains served as sim- 
ple and effective props for “The Italian 
Knit.” A white cardigan edged with red was 
shown on. the finished figure. 
The belts and umbrellas were in navy and 
red and with navy calf bag, while white 
knit gloves with pearl buttons, red silk 
scarf, and red and_ white added 
decorative touches display 


sandstone 


daisies 
accessory This 


is not illustrated 


Midget Utility Pump 
Has Wide Application 


\ new 
midget 
liquids 


“MU” 
handling 
range 
trom 0 to 6 gallons per minute from free 
flow to 6 feet of head has been added to its 
line of over 400 models of standard centrifu- 
gal and positive displacement pumps_ by 
Pioneer Pump Division of Detroit Harvester 
Company, 19657 John R. Detroit 3. 


low-cost utility Model 
centrifugal pump tor 


where capacity requirements 


street, 
performance characteristics ot 
the new pump make it readily adaptable to 
many diversified applications such as liquid 


Design and 


circulation in display. 

The Model “MU” is designed for continu- 
ous or intermittent operation. 
direct-connected to 
minimum 


The pump ts 
motor and requires 
maintenance. It can be supplied 
wide variety ot materials such as 
stainless steel, and Monel metal. Ap- 
proximately 5 diameter and 9 
inches in length overall, the pump weighs 
approximately 5 pounds 


im a 
brass, 
mmches in 
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"Store Shelves Battleground 
Through Self-Service" 

Transformation of food retailing trom the 
serve to self-serve basis has turned mil- 
lions ot feet ot shelving in the nation s 
food stores into a battleground for mil- 
lions of packages vying for a place in the 
consumer's food basket. Authority for this 
statement is Myer B. Marcus, executive 
vice president of Food Fair Stores, Inc., 
Philadelphia, speaking at the American 
Management Association conference in New 
York City. 

On a nation-wide basis, he reported, 76 
per cent of retail food sales today are selt- 
service and the food advertiser as a result 
has lost 1.5 million salesmen in the past ten 
vears. “Now the customers as well as the 
products they buy are on their own,’ he 
stated. “Competition for shelf space 1s 
keener than ever. Moreover, self-service has 
accelerated the tempo of shopping and 
made the impulse factor exceedingly 1m- 
portant.” 

lt the tood shoper takes only 8 seconds 
to select an item from a display of 37 
different products, as indicated by a recent 
survey, it is easy to see the importance ot 
display, packaging, value, and special pre- 
mium offers as a stimulus to buying, Mar- 
cus declared. Even though advertising pre- 
conditions a customer toward some items, 
point-of-sale emphasis can shitt buying at- 
tention to other comparable products, he 
said. 

In point-of-sale display, Marcus reported, 
retailers like animation, mass display, dem- 
onstration and sampling, and “a_ package 
that figuratively jumps off a shelf into the 
hands of a consumer.” However, he em- 
phasized, the material used will be “that 
which fits the retailer’s policies and is best 
geared to his evaluation of the importance 
of the promotion and to the physical re- 
quirements and limitations of his store.” 

Joint pre-planning by supplier and _ seller 
is essential, he declared. “Do not waste 
money on poorly planned point-ot-sale ma- 
terial. Do some basic research by consult- 
ing with vour consumer, the retailer who 1s 
expected to use this material. With his 
cooperation and it is available you 
can be reasonably sure that your material 
will be well planned and therefore stand 
a better chance of being used.” 

Most retailers, he emphasized, want a re 
view with the supplier before point-ot-sale 
material is prepared. “If the manutacturers 
would heed this warning, they could save 
themselves thousands upon thousands ot 
dollars a vear.” Marcus suggested that 
manufacturers employ, on a cooperative 
basis, the research departments of large 
retailers to test material. “Design material 
for the large store,’ he advised, “and then 
make a second set. reduced one third in 
size, for smaller stores.” 


Roth Takes Over 
Keen Displays 

Roth Displays & Fabrics Company has 
taken over the firm known as Leonard Keen 
Displays, 232 West Fourth street, Cincin- 
nati Leonard Keen, former head of the 
company, is now associated with Gays 
Jewelry, Louisville 
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Model Drug Store 
Features Display 

\ model drug store, 20 by 600 teet in 
size, has been set up by MeKesson & 
Robbins, Cleveland, to demonstrate good 
drug store merchandising. Featured are 
new techniques in open display and_ selt- 
selection; one 21-inch self-selection unit 1S 
said to display 4,418 separate items. 

According to H. C. Nolen, vice-president 
in charge of drug merchandising, the ar 
rangement provides “an ideal visual-tront 
section where items seldom before merchan 
dised can be displayed in their logical set 
ting instead of being stored away 1n a re 
mote part of the store.” 

Nolen states that the merchandiser dis 
plays 1,134 professional items in five sec- 
tionalized units, each 30 inches wide and 
34 inches deep. Each unit has a series ot 
upright display shelves, horizontal display 
cases, and floor level display cabinets with 
sliding glass doors. Different departments 
into which the merchandise is grouped are 
identified by lighted signs. 

There are open displays in self-selection 
units arranged in eight big-volume depart 
ments tor quick-moving items. A_ special 
cosmetic counter which holds 1,095 items is 
designed like the pharmacy merchandise 
mentioned above. The center section is a 
wrapping counter over a glass-enclosed dis 
play ot lipstick and rouge 

The model store was established as part 
of McKesson’s new modernization service 
to retail drugeists. 


Needlecraft Bureau 
Announces Winners 


The window display contest held in con 
junction with National Crochet Week 
vielded a 30 per cent increase in entries 
over last year, according to the National 
Needlecraft Bureau, Inc., New York City 
Cash prizes totaling $1,500 were broken 
down into $250 for first, $100 for second, 
third $50, and ten additional awards of $10 
each; the same prizes were given in each 
of the three classifications chain, inde 
pendent variety, and department stores 

Department store group: first, Ernest L 
Rayner, Wiley Dry Goods Company, Hut 
chinson, Kan.; second, J. H. Williams and 
(harles Newlon, Minear’s, Greensburg, Ind 
third, Roberts Brothers, Portland. Ore 

(hain store group: first, Wendell Holms 
Ie \\ Woolworth (Company, Seattle: SCC 
ond, Ida Diener Zizda, J. J. Newberry Com 
pany, Los Angeles; third, J. J. Mallon, 
S. H. Kress & Co... New York Citys 

Independent store group: first, Onstad’s 
Ben Franklin Store, Minneapolis: second, 
Ned Everson, Frank's, Ine., St. Louis: third, 
Robert Allen. Balboa Island Variety store, 
Balboa Island, Calif. 


Japanese Firm Wants 
American Display Items 


Interested in American display materials 
and equipment lor resale purposes 1s Yoshi 
mura & Co. Ltd., display supply firm located 
at 36 3-Chome, Junkeimachi, Minami-ku. 
Osaka, Japan. The company is also equipped 
to handle orders for American firms wish 
Ing to mport Japanese materials for display 
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STORE LIGHTING complexions of shoppers. There are 166 of 


[Continued from page 42) these ceiling lights. 


— 


VWUE-MONE | 
PRFHROOUCT 


for better 


MOTION 
ISPLAYS | 


 ..,f 


upward to the ceiling for a flattering lighting “Modern store lighting seeks to make the 
effect. In the sportswear section, the valance merchandise at least three times as bright as 
is cut off at the top, directing all the lumina the surrounding areas,’ Schaefer says. “This 
tion into the cases and again achieving a varia is accomplished by the downlights high-light 
tion of the wall liehtine technique. ing the merchandising areas while the general 
fhe most startling innovation, according to iHumination is furnished by the ceiling and 
Schaefer, is the type of lighting unit provided wall coves. The directional incandescent 
| to bring out the detail and sparkle of the mer- lighting creates highlights and shadows to 
| chandise. This is a type of recessed incan- bring out form and texture. The diffused 
| descent fixture employing either a spot. or fluorescent illumination from the coves pro- 
| flood type of lamp which is concealed deep vides detail in the shadows and prevents too 
within the fixture about 4 inches above the reat a brightness contrast between merchan- 
celling line Neither louvre nor glass 1s used, dise and surrounding areas.” 
thus all the light apparently comes through a Certain classes of merchandise require 
hole in the ceiling without any attendant higher intensity of lighting than others and 
brightness of the recess itself. This illumina this is provided for by a closer spacing of 
tion in combination with the fluorescent coves recessed equipment. In addition, the lamps 
provides a quality of light which shows the may be changed either from flood to the spot 
true colors of the merchandise and at the type or from 75 to 150 watts, giving a flexi- 
same time is favorable to the appearance and bility to the entire system throughout the 


TRADE PERSONALITIES Noll sy —Cahfper— 

WONDER YHY —~ s Y A : | 
7 5 ‘iti i llleale 
aco» | | ea) Pai ENTERED DISPLAY AS A FREE-LANCE 
oursranong?) ‘Mil. \.”, 1 1927, SPECIALIZING IN SPORTSWEAR 


-~AND LINGERIE DISPLAYS, FOR WHICH 
“HE WAS AWARDED MANY TESTIMONIALS. 


prs ly , ee i 7 
In “1943 HE OPENED HISOWN ~*~." - 8 6«P FARR. 
DISPLAY SUPPLY SHOP, AND ad nl 
FIVE YEARS LATER HIS PAEVONY 4 
FOR MAMAING ARTIFICIAL FLOWES 
AND PROPS. TODAY HE HAS 
CUSTOMERS IN ALL 48 STATES 
AS WELL AS SEVERAL FOREION 
car uvenas: “A 


Standard Turntable 


30 Models—25 Ib., 75 Ib., 
250 Ib. capacities 





7, 
. 


od :. . 
3-Tier Turntable 


attractively displays 
knick-knacks for spring. 


His FAVORITE PASTIMES ARE. 
LISTENING TO CLASSICAL MUSIC, 
‘BALLROOM DANCING... FOR 
WHICH HE HAS WON NUMEROUS @ 
TROPHIES ... AND CHESS (FOR 
WHICH HE RARELY HAS TIME.) 

HE IS MARRIED, HAS TWO GROWN 
CHILDREN, AND IS LOOKING 
FORWARD TO THE NEAR FUTURE 
WHEN WE CAN ANNOUNCE 

THAT HEISA 

GRANDFATHER. 


Philip 


SCHEIER FLOWER CORPORATION , BROOKLYN 





Ceiling Rotation 


allows light airy effects 
for spring displays. 


I —— 


FOR THE MOST COM. \ 
PLETE LINE OF ELEC- 
TRIG TURNTABLES — 

FOR THE LATEST IN 
MOTION — 


BREVEL 


PRODUCTS CORP. 

$08 Broome Street 

ae oe oe 
co 7-$956 


_ Write for Catalogue A 


a a 


Pa 











DISPLAY 








store. I[xamples of special highlighting are 


the shoe department, jewelry, and The Wish 


ing Well. 


The salon for formal and brides’ apparel 
is further glamorized by a= suspended cove 
and a system of recessed equipment in_ the 
fitting rooms that accents all displays. The 
recessed equipment at the mirrors is of the 


low brightness lens type and achieves a perfect 
modeling etfect when coupled with the large 
recessed type of indirect equipment. 

The 


hghting system of its own 


millinery department has a_ flexible 
a luminous grid 
ceiling with fluorescent lamps and incandescent 
light 


Hood lamps provides a combination of 


“Here a custome 
the 
out ot 


Ing simulating daylight. 
hat under 


will 


can try on a same lighting 


conditions she meet doors.” 
Schaefer. 


The 


treatment. 


SaVs 


level has an imteresting lightine 


At 


customer's 


lower 
was designed 
the lighting 
At writing areas about 


present, since it 


for a service area. 


mitensity is not high. 
two central columns a luminous grid ceiling 
with fluorescent lamps behind it provides a 
higher intensity of illumination for easier sec 
ing. The same effect is used over the cashier 


area. Photo-murals are lighted from = con 


cealed recessed tluorescent equipment. 

All ofhee areas are adequately illuminated 
from recessed fluorescent troffers flushed into 
the “Fota-Lite” 
used for maximum comfort of employees and 


the ceiling. Again, glass 1s 
customers. 

Adjoining the customer's service area, the 
womens public lounge 1s beautifully imlumi- 
nated by a double cove with fluorescent lamps. 
excellent) =omuirror provided by 
another system of fluorescent lights designed 


lighting 1s 


solely for mirror illumination. 

The non-customer areas have a flexible sys 
tem of outlets designed to provide for any 
contingency. = In they 
tmuous rows of fluorescent lamps and in other 


some Cases have con 
storage areas a single fluorescent strip pro- 
vides illumination. In the 


system of industrial reflectors embodying an 


alteration room a 
up-and-down light principle is employed. 
The unusual entrance of the store and the 
large windows provide a wonderful entrance 
effect. lEntrance handled by 
recessed reflector lamps in the marquees. All 


illumination 1s 


equipped with grid ceil 
at 


display windows are 
to shield the 
equipment behind. 

“A flexible system of 


and 93 ceiling outlets enables the displayman 


great amount lighting 


igs 


Huorescent reflectors 


to direct his ilumination at wall,” Schaefer 
Says. “A system of floor outlets enables him 
to obtain the additional benefits of portable 


Hoodlighting Any stage lighting effect de 
sired can be obtained, it is said 
“| believe the success of this job powts 


out the advantages of cooperation of the owner, 
architect. store designer and lighting engineet 
from the inception of the Schaefer 
comments. “This cooperation obtained 
from Allen Kiely, architect, and Martin Weis: 
Northwestern Weiss Mfe 


job,” 


Was 
store designer for 
Company. 


Janowitz On Trip 
To Europe 


Arnold Janowitz, of Allied Display Ma 
terials, Inc... New York City, 1s On a S§1xX 
weeks business trip during which he wall 
visit a number of kuropean countries 
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Decorative, Functional “PEG-BOARD" Paneling 
for PERMANENT WALL INSTALLATIONS 


Leading architects and industrial designers are specifying “Peg-Board” paneling as per- 
manent wall installations in many of the nation’s leading industrial plants. offices and auto- 
motive shops. Decorative in design and functional in use. “Peg-Board” fixtures hold practically 
any tools, parts, literature, ete. Leading department and specialty stores are using “Peg-Board” 
paneling to build window and interior displays and as permanent wall installations. Simple. 
easy to use, you can display any merchandise without use of nails, screws or tools. Get the 
complete story on “Peg-Board” panels and fixtures. Write for Broadside No. 34-D. 


NOW NEW LOW PRICES ON 








UNFRAMED AND UNFINISHED "PEG-BOARD" SHEETS 





ae * - Ve” Smooth LY” Shipping ‘',4” Smooth Shipping 
‘os . Size 2 Sides’ Leatherwood Weight 1 Side*’ Weight 
tet ere ae 4” % $1.75 $2.15 4 Ibs $3.00 17 Ibs 
‘ 24” x 48 2.35 2.90 i Ibs 4.00 9 Ibs 
24” x 72 3.50 4.30 69 Ibs 6.00 92 Ibs 
® 4” x 96’ 4.70 5.80 00 Ibs 8.00 115 Ibs 
‘h x 1X 3.530 4.30 OY Ibs 6.00 1? lhs 
1s x 48’ 4.70 5.80 W) Ths 8.00 115 lhs 
Look for This Trademark. ‘ * “”. 7.00 8.60 5 Is 12.00 144 Ths 
ee 4 xX WN) 9.40 11.60 ly 2 Ibs 16.90 1x4 lbs 
it identifies Genuine Peg- m Peg. Board has if holes on 1 straight centers 
Board" Panels. Pew Board” has 9/32" holes on I straight centers 


PACKING: All sheets are packed 6 per carton with the exception of the 48° by 72° and the 
18” by 96” 14” sheets which are packed 4 per carton. A packing charge of $2.00 will be 
added to orders for less than full cartons. Shipping weights are for full cartons. 

PRICES: All prices are F.O. B. St. Louis. Chicago, New York and Los Angeles Plants. 


Authorized "Peg-Board" Distributor 


—Garrison-Wagner Company 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 











| Unique! Eye-Catching! Practical! MODERN 


SHADOW BOXES 


MSB-1414. Note that each Shadow Box 
has feet so that you can do a lot of 
decorating and display tricks with them. 
They are 14 inches square and stand 
214 inches high. Note how attractively 
you can stack them. 


$9.65 each 


See Your 


$45.75 set of 5 


Jobber or Contact 


HARRY C. COHEN CO. 


Stylists in Wire’' 
5219 Center Ave., Pittsburgh, 





Pa. 
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MEANS 
“THE FINEST” 


ASK FOR IT 
BY NAME 


The display material 
highest in popular 
demand because of 
its beautiful colors 
and consistent high 
quality 





There’s a Reyburn display 
materials supplier near 
you. Depend on him for 
helpful service and the 


newest ideas 


THE REYBURN MANUFACTURING COMPANY INC. 


ROYERSFORD, PA 


PHILADELPHIA, PA. 














"“PARKCRAFPT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
° 
$4.00 Per Column Inch—CASH WITH ORDER 














@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 


DISPLAY AT HENGERER'S 
[Continued from page 29] 

The biggest display job ever undertaken 
by the department was the 1952 Christmas 
tree After months of search, a_ nearly 
geometrically perfect 50-foot tree was pur- 
chased. It was lashed to the Main street 
facade, extending up from the second story. 
It took 200 man hours of time to install and 
bore 1000 electric lights and several hundred 
colored balls, each 8 to 12 inches in diameter. 

Mr. Novy believes that windows” which 
really sell must be colorful, eye-catching and 
appealing ones that tell a story of fashion, 
value, or utility. It is his opinion that sure- 
fire, crowd-stopping windows are those = in- 
volving brides, home furnishings, and moving 
objects. More men will stop to look at a 
mens furnishings window if it contains a 
model train or ship or a turntable application, 
he has found. 

The display department at Hengerer’s has 
a motto which it enthusiastically tries to 
practice: it is “One jump = ahead and 
try to do it better.” 


"Magic Box'' Offered 
On Trial Basis 


To acquaint prospective customers with 
the “1,001 different uses” of the firm’s new 
“Magic Box” flasher display, Gale Dorothea 
Mechanisms, 81-01 Broadway, Elmhurst, L. 
I, N. Y., is offering the equipment on a 
free trial basis to companies and_= stores 
interested in effective animated devices. 

The “Magic Box” operates as a sequence 
timer control tor the animation of lights 
where either slow or fast lights are needed 
for display purposes, and it also can be used 
to turn on and off other animation such as 
turntables, sound other 
device controlled by AC current only. It 
can be utilized for all kinds of lighting 
effects : “chaser” action 
using two to nine lights (a “chaser” turns 


Systems or any 


for example as a 


on just one light at a time with instantaneous 
switching trom one light to the next); as a 
“speller” action for from two to eight lights 
(a “speller” builds up, with each light hold- 
ing until all are on, then snaps all out in 
stantly and simultaneously), or any com- 
bination of chaser or speller action. 
Depending on the needs ot the display, 
the pattern can be alternated from day to 
day. Equipped to produce 1,001 different 
flashers with the twist of a dial, the 
Where 


concerned, a 


“Magic Box” is simple to operate. 
a number of operations are 
numbered selector dial can be turned to 
provide the desired effect. To accelerate 
action, the selector is set at a given point ; 
to get slow speed action, on a given number 
of circuits, the selector is turned to the 
desired number. To increase the dwell on 
each point, a red “time pin” 1s provided 
which can be moved up one or more stops. 
ach stop moved increases time on for each 
slow point hy one second 


Shear-Prinz Associates 
Formed In Chicago 

Shear-Prinz Associates is the title of a 
new display material supply firm at 14 East 
Jackson boulevard, Chicago. It was organ- 
ized by Irving S. Prinz and Leon Shear, 
formerly with Dazian’s, In 
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Detroit Display Club 
Holds Meeting 


The first meeting of the Detroit Display 
Club for 1953 took place the evening of 
March 3. Members were guests of the 
Detroit Edison Company for dinner, after 
which they heard talks on “Light and Color 
in Display” and witnessed a demonstration 
of the use of light and color: speakers were 
Robert Dorsey, of General Electric Com- 
pany, and Edmond W. Pratt, Detroit Edison. 
A question and answer period was then 
conducted by Lee Taylor, superintendent of 
lighting sales, Detroit Edison. 


A. J. Roeder Wins 
Sylvania Contest 

First prize of $500 in the Sylvania Buck 
Rogers display contest has been awarded to 
A. J. Roeder, Wm. H. Block Company, 


Indianapolis 


Travel Poster Sources 
Offered By Glamour 


Colortul, dynamic posters designed to en- 
courage travel in this and almost every 
other country will attract and help. sell 
vacation apparel shoppers in many. stores 
this year. Response to Glamour magazine’s 
current vacation and travel Fashion Festival 
tor retail and travel trade members in 
dicates that display directors in the two 
industries will be working together this year 
as never before. 

Lining the corridors at Glamour's edi- 
torial offices in the Graybar building at 
420 Lexington avenue, New York City, is a 
series of hanging displays which demonstrate 
the use of travel display material to sell 
travel and vacation fashions. Designed by 
Jean and William Eckart, the displays make 
use Of posters, timetables, tags, tickets and 
streamers from more than 60 travel and 
transporatation companies. A list of the 
companies and their individuals to contact 
has been compiled by Glamour for use by 
displaymen and is available by mail from 
the magazines merchandise department. 

Representative of the dramatic material 
to be had ts the Spanish Tourist Bureau 
poster seen in the photograph below 





MARCH, 195 3 


» * erica ; 
Wot for = 
Use 


Wittens 


ellers 


Wars Acer s 


aol - 
ow 
ad 
’ 
ol 
ra i? 
= 
a 
7 
a 
Sd 








The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Wallach’s in the Empire State Build- 
ing, New York City, is no exception. Window and interior sales messages at Wallach’s are 
made with Mitten’s Letters. In addition, at stores such as Bullock’s, Robinson's, Gump's, 
Macy's, Stern’s where outstanding displays are commonplace, you'll find Mitten’s Letters 


playing a featured role. Along Fifth Avenue 


& Peck constantly use Mitten’s Display Letters. 
with every type of merchandise and in almost all store departments. 
that America’s better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. 
work together in countless combinations, serving two purposes at all times: 
through their modern, yet classic beauty of line and form. 


message by their clear, readable simplicity. 


B. Altman, Franklin Simon, Russek’s, Peck 
They use them with all kinds of displays, 
It’s with good reason 


The fourteen letter styles are designed to 
First, to decorate 
Second, to emphasize a sales 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 


to the roughest concrete, depending on the effect you wish to achieve. 


Their depth of relief 


gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 


wood or plastic cut outs. are much more attractive and are ready for constant use. 
For complete information and prices, write for Broadside No. 27D 
Manufactured by 
Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 


ST. LOUIS 3, MO. 














@® Cellulose Acetate 


Clear and in Colors 





PLASTIC 
SHEETS & ROLLS 


In Stock —Immediate Delivery 


@ Rigid and Flexible Vinyl 
@ Styrene Sheets and Rolls 
ad Polyethelene Sheets and Rolls 
Special Colors to Order 
Cut to Specifications 


CELUTONE COMPANY 


23 East 26th St. Dept. F. New York 10. 
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Business “snaps up” when you 


dress your displays with 


VARI-SHAPE 


No Measurements 
Needed 


Watch the store traffic go up when 
you glamourize your displays with 
Vari-Shape! They're beautifully 
made with a special rubber base 
AND THEY ALWAYS FIT PER- 
FECTLY. Watch them do a real 
selling job for you. 

e Children's Wigs 

e Ladies’ and Children's Mannequins 


@ Mannequin Repairs 


HERZBERG-ROBBINS, Inc. 


457 WEST BROADWAY, NEW YORK 





Gentlemen: 
Please send me your latest 
mannequin and repair circular. 


wig-style, 


Store nume 
Address 
City 


Attention 


| them 


’ Gace 
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Display For Banks 


By HOWARD C. NASON, Manager, 
Boylston-Berkeley Office, Institution for Savings, 
Boston 


banks that have 
window display 
programs for the last few years and with 
about the annual budget. 
featured virtually nothing but 
collection after another, most of them 
Ol antiques Most of the public 
thinks of two with 
windows, the Home Savings and the 
which the connected 


N Boston we have four 


consistently maintained 
same Two Oo! 


have 


general 
banks as active 


Bank 


writer 1s 


only 


one with 


neither of which features collections 


larly. 


regu 


is something cold and liteless about 
collections and they do not do much 
that warm public opinion ot the 
thev are 


The re 
most 
to create 
bank 1f 
diet In 
only moderately 
sorted to 
sistently 
they 


display 
value they 


used as a steady 


attention-getting rank 


high when they are re 
regularly. People will not 
go out of their Way 


know will be just 


COT) 
what 
collection. 


tO vy IEW 
another 


: 


We feel certain that the favorable im- 
pression trom bank displays 1s at a maxi- 
mum first into a display 
program. knthusiasm wanes as_ the 
elty otf bank displays 
and the public increasingly 
granted. 


when one LPOCS 
nov- 
window wears off 
takes them tor 
The natural tendency appears to 
windows as 1n 
going through the 
processes of associating the bank favorably 
with each exhibit. 

We feel that this effect 
overcome with a versatile program of keep- 
ing the public in suspense by giving 
a wide variety of and by 


be one of accepting 


teresting but without 


your 


much oft can be 
them 


displays giving 


—Above, one type of financial institution dis- 
play as used by John Earl Szesze for Howard 
Savings Institution, Newark . . . Below, a dis- 
play at the author's bank, typifying the use 
of gentle humor in connection with savings— 





. 
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them windows high in interest value, pat 
ticularly human interest People like sur 
prises and if every window. strikes yout 
public as a pleasant surprise, vou can be 
certain that vou have found the winning 
combination. 


We feel quite certain that the value of 
hnancial institution window displays wears 
ff quickest when they are devoted to 
collections exclusively and that therein 1s 
perhaps the major problem as too many 
banks, in undertaking an exhibit program, 
look upon it mostly as a method of show 
ing collections That 1s because there are 
so many of them, because they are easy to 
obtain, and they are easy to arrange and 
display 


(Collections do have a place in a display 
program and our basic policy is to use them 
tor about every third or tourth exhibit 
We find a greater interest and return when 
the showings of collections are spaced out 
Collections which have previously been pre 
sented with only minor success by the two 
Boston banks teaturing collections ex 
clusively, have received excellent attention 
when these same collections have been 
shown by the other two banks. Some ot 
this is a difference in the manner of dis 
plaving a collection, yet that is not all of 
the story. For example, consider a collec 
tion of patent medicine bottles and labels, 
arranged very simply and without tmagina 
tion. This proved to be one of our very 
best attractions judging by the amount ot 
public interest, comment, and publicity. We 
received good newspaper publicity on. this 
display, yet it had previously been exhibited 
by two Boston banks without receiving any 
publicity and with only minor public atten 
tion. We are quite certain that we would 
not have received the attention and pub 
heity had we been showing a steady stream 
of collections. 


\ turther tactor in the display of collec 
tions has to do with the financial invest 
ment required to become a collector. When 
people view your windows they tend to 
put themselves in the place of the person 
whose work or collection is on view. Hob 
bies which require mostly skill, patience 
and creative ability tend to level rank and 
financial position, setting up a bond of 
kinship among the public, the hobbyist and 
the bank. Hobbies which require a large 
financial investment are out ot the reach 
of most of your public and set up a 
harrier which ts better avoided There 1s 
no warmth and little human interest im 
collections where the prime requisite ts 
MIOney. 

In showing collections which do require a 
large cash investment, we have found it a 
good practice to acquire the collections of 
muscums, libraries and hobby clubs, rather 
than of individuals. 


We have tound very appropriate those 
collections which tie in with banking 
antique comm banks, old bank currency, ton 
eign currencies and com collections 


We have had very tavorable experience 
with the renting of some of the Rushford 
collections and have he hesitancy WW ree 
ommending them for occasional use They 
should) prove very helpful to any bank 
launching a window display program. These 
collections were assembled by a Dr. Rush 
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Century s #528 Fresnelite 
Junior is the bigges 
value in little spo 
jatble(ei-\e Mee t-1as ele) 
feed focusing knob at 
To)dbelt-metebiaselts)a-me)e 
rock-steady base. Re-lamps 
{110} aCe t-3mm eleba= I ole (e) < 
S open wide — brings 
socket assembly out in 
pen for re-lamping. 
ol operation... throws 
plenty of light from 75 to 


rm 7 


150 watt lamp. 


CENTURY 











n nouncing — 


lexlure-lones 


THE MOST UNUSUAL DIMENSIONAL 
WATCH FOR 
INTERESTING DESIGN TREATMENT EVER SHOWN 


CONTEST > 
REGARDING Or 


IN COMING ISSUES RUBNERS. 


There's Always Something New 
5925 Broadway, New York 63, N. Y. 




















Reinforced Plastic 


MANNEQUINS, FORMS 


e WON'T BREAK e WON'T CHIP 
e BEAUTIFULLY STYLED e WON'T WARP 
e FORMS HAVE FELT PADS FOR PINS 


New plastic forms and mannequins reinforced with 
Fibre Glass. Durable, yet with subtlety of design 
maintaining the beauty and charm well known in Tero 
products. Mannequins weigh approximately 12% Ibs. 
Forms to meet every display need, designed to increase 
the eye-appeal of merchandise. 


No. 145-P $3.94 


SEND 
TODAY FOR 
CATALOG 
OF OUR 
COMPLETE 
LINE 


No. T-800 . $133.50 


TERO, Inc. 


345 W. BOADWAY NEW YORK CITY 
WOrth 4-8683 





























ford of Salem, Mass He traveled very 
extensively and had an uncanny knack for 


e | 
rH ISp ay props buying a wide variety of interesting objects, 


most of them of historic value. Upon his 


| retirement he built a museum to house his 
ook for | collections and established the business of 
| renting individual collections to banks. The 


business has been continued by his widow 


| The Rushford collections consist of more 
| than 150 separate collections, offering a 


choice which is wide enough to prevent too 
; : ns much repetition. We have found them quite 
The widest selection of original | well received by the public. Most of them 
display ideas ... all of them backed | can be arranged by a beginner and _ still 
with a lifetime of display experi- | look attractive and require a minimum ol 
| advance planning. Their occasional use is 
ence *ee ore yours at Hamberger s. a W¢ I¢ ome rely | trom all Too treque iif 
pressure. 
It will pay you to do business with | We have found that persons who have 


Hamberger, a house backed with | collections to be loaned for display are a 


more than twenty-six years serving persons who do creative work. They seem 
display exclusively. | to be much more possessive and concerned 
| with care given the handling and _= dis- 
Be sure to visit our showroom when | playing of their objects. Other things be- 
ing equal—that is, the calibre of the collec- 


: tons it the budget can stand it we teel 
suggestions. that the renting ot 


in New York or write for display 





collections will in the 
long run prove more satisfactory than will 
* | borrowing them. 

\dvertising windows have a_ definite 


place in a bank display program, even 
DAVID HAMBERGER, inc. without considering them as a medium tor 
selling specific services They serve to 
Display Decorations remind the public that you are, after all, 


a bank and that banking is your primary 
lunction 


115 W. 3tst ST.. NEW YORK CITY | 








We are able to keep advertising displays 





little more difthcult to work with than are 


in two or three windows at all times, yet 
we teel it quite necessary to rotate windows 
so the public does not get into the habit 
of viewing only the public interest exhibits 
and ignoring the advertising exhibits. In 
our large window, every third or fourth 
display is one stressing our services. We 
think it quite proper to let our public know 
that the general interest displays are not 
motivated by altruism alone. They respect 
and understand this, particularly if the ad- 
vertising windows are attractive and make 
their point effectively. 

We find we have the greatest difficulty in 
arranging windows which will bring in 
savings accounts. It is difficult to be 
specific and the amount of new information 
with which you can provide the public 1s 
limited. Posters seem to promote savings 
quite well on a consistent basis and we 
subscribe to a series ot posters put out by 
Financial Displays, Inc., of Chicago. We 
occasionally use a window with attractive 
merchandise, using the theme that owner- 
ship of nice things 1s possible for those 
who save. We try to plug both rainy day 
savings and sunny day savings. People seem 
to open savings accounts, for the most part, 
only when their cash position warrants it. 
We feel it important to attract their atten- 
tion, to create a favorable impression and 
to let them know we are a savings bank, 
anxious to serve them. In that way we 
feel we are doing the maximum to cause 
them to open their account with us when 
they are ina position to open one. 

Being strictly a savings bank, with no 
commercial accounts, we have not featured 
displays of manufacturing industries, except 
in a very few isolated cases. This ts a 
major type of exhibit in many of the com- 
mercial banks. We think they are entirely 
appropriate and effective if not done too 
often and if they appeal to the public as 
informative and not purely commercial. 


Claire Henthorne Dies; 
Headed Display Firm 

Claire F. Henthorne, president of Point 
of Purchase Displays, Ine., Chicago, died 
on February 22 after suffering a _ heart 
attack. He was 51 vears old. A graduate 
of the University of Wisconsin school of 
journalism, Henthorne was associated with 
a number of national advertisers betore 
joining Point of Purchase Displays in 
1945 as president. 


Second Display Workshop 
Planned For June 

The second annual Retail Display Work- 
shop sponsored jointly by the National Re- 
tail Dry Goods Association and New York 
university's School of Retailing will be 
conducted Monday through Wednesday, 
June 15-17, at NYU’s Washington Square 
Center in New York City. 

An intensive professional training course 


planned particularly for those in the display 
held, the Workshop will include sessions on 
such topics as new materials, display ideas, 
and specialized techniques. 

Among the speakers already scheduded 
for guest lectures are Tom Lee, president 
ot Tom Lee, Ltd. : Albert Bliss, Bliss Lis- 
play Corporation, and Peter Copeland, part- 
ner in the architectural firm of Copeland, 
Novak & Associates; all are of New York. 
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Decorative Floral CORRODEK 48 in. x 
25 ft. C-464 Purple Flowers on Primrose 
CorroDEK. ©.456 Blue Flowers on White 
CorroDEK. C-466 Pink Flowers on White 
CorroDEK. 

Corrugated face................ $4.40 per roll 


Spring Nu-Tone Brick CORRODEK 48 in. x 
25 ft. ©C-467 Light Pink with Blue-Grey 
Shadow on White CorroDEK. C-468 Light 
Green with Dark Green Shadow on 
White CorroDEK. 

Corrugated face................ $4.40 per roll 


For the complete line of 
Sherman display materials, 













Modern Flower Panomural 40 in. 
x 19 ft. Brilliant Blue, Green, 
low and Red on White CorroDEK. ere 
$-708 Corrugated face $5.50 per roll poopy 


see your local display distributor! 
Sherman PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO LOS ANGELES NEW YORK 


Give Your Spring 


Sales a Boost! 
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Additional Distributor 
Named By Darling 

Summit Products, Inc., 225 West 34th 
street, New York City 1, has been appointed 
as an authorized distributor by L. A. Darl 
ing Company, Bronson, Mich. Walter Fillin 
and Herbert Rahm of Summit Products 
have both had years of experience in store 
planning, merchandising, and store opera 
tion, 

Fillin, as a floor superintendent of Wil- 
liam Hengerer Company, Buffalo, and later 


with Bamberger’s, Newark, in the “Bargain 


Aisle’ and cash-and-carry department was 
connected with some of the first major at 
tempts at self-service and self-selection by 
department stores. 

Rahm had 19 years of merchandising ex- 
perience with Butler Brothers, starting as 
office boy and working his way up to be a 
merchandise superintendent. Leaving But- 
ler Brothers in 1942, he joined Supplee- 
Biddle Company, Philadelphia, as general 
manager of the variety store division. 

Summit Products will specialize in the 
conversion of standard stores to a self-se 
lection type ot operation. 

L.. A. Darling Company will now have two 
distributors in the New York area. The 
other, Modernage Displavs, has been oper 
ating as a Darling distributor in that terri- 
tory tor several vears. The addition of 
Summit Products ts expected to round-out 
coverage of the New York territory, 
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FOR BETTER SELLING! 


Profit by the experience of leading stores everywhere . . . let an 
ACME directory board help the flow of store traffic and create impulse 
buying with its departmental listings. 

Write today for Acme’s FREE folder, “Selling Through Suggestion”, 
and the latest catalog on directories and bulletin boards. 

There is no obligation and no salesman will eall. 


‘AG 














DIRECTORIES 















. 37 EAST 12™ STREET 
NEW YORK 3, N. Y 


BULLETIN COMPANY 











Dolls Of All Nations’ 
Available On Rental Plan 


\n unusual doll collection, tfteaturing 


brides of all nations. is now available on a 


rental basis from Corrine Creative Arts. 


1244 Ogden avenue, New York City 52 


Photographs Credited 
To Hendershot 


Phil Segura, of Fildeen Displays, Ince., 
Hollywood, has asked that credit tor the 


photographs used in his current DISPLAY 
WORLD advertising be given to Robert 
Hendershot, a veteran of the Korean wat 
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For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


$4.00 Per Column Inch—CASH WITH ORDER 
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BUTTER SUNFAST SEAMLESS 


BUTLER SUNFAST SEAMLESS 


SUNFAST 
SEAMLESS 
DISPLAY 


24 FADE-PROOF COLORS 
Two Widths 
107" x 12 Yards 
107" x 50 Yards 


Full Yardage Guaranteed 
No Charge for Drop Shipments! 
No minimum Quantity 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 


on request, 


Complete stocks in New York, Chicago, 
San Francisco, Los Angeles, 
and Niagara Falls, N. Y. 


Fees eee ee S8eEG 288882888282 8828295 


Please send me FREE 
1953 BUTLER SEAMLESS CATALOG 


(Just clip te your 


Name 
Firm 


City Stats 


Zone 


My Display Jobber is: 


Leese eeeee eee ee eee eaeeeea ae a! 


BUTLER SUNFAST SEAMLESS 
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NADI News 


By JOHN F. BOWMAN, JR., 
Managing Director, National Association 
Of Display Industries 


His 
all of us a 
A creative genius in his 


( pera “GUS” BARRANGO: 
passing leaves 

to our own 

inestimably to 

merchan 


OW right, he contributed 
the 


dising. 


display and 
To his wife and to his tamily there 
those of hearttelt 
wonderful part he played in 
they helped to keep 
him a part of what we are doing. 
June 1953 Market Meek: As ot 
the association have re 
the June Market Week. 


will be space 1n 


development ot 


are no words 
thanks for the 
business 


except 


out because 


March 1, 
69 members of 
served space tor 


Most of 


- 
ACCOTAUAaANCE 


assigned 
their stipulated 
will be required to 
Members 


space on 


these 

with requests 
make 
were notified on 
the second and 
Hilton hotel in 
assigned. In addition 
that about 50 per cent 
of the sample rooms on the fifth floor of 
the hotel and almost 60 per cent ot the 
space in the Exhibit Hall had been assigned 


although some 
further choices 
March 2 that 
third floors of 
Chicago had 
they notified 


all 
the 
been 


(Conrad 


were 


or reserved. 

At this writing it appears that all 
will be occupied, members 
exhibiting their number 
of exhibiting 


space 
some 95 
The total 
will not 
records but the total amount of space used 
will the greatest since the 
National Association of 


with 
lines. 
members set any 
probably be 
the 
Industries. 

Business: Fill-ins and final pick-ups by 
sales personnel for spring and Easter pro 
building the months 
long Karly 


mception of 
Display 


S1X 
time. 
planning 

tentative 
With 


promotions up to 


motions are best 


display business in a 
for Christmas 
with some 


already 


been 
orders on. the 
sustained activity 
and through June 
there doesn't seem to be any reason to doubt 
the that 

four Ago. 
higher 


activity has 
noted, 
hooks 
for 
results were forecast three ot 
activity 1s 
than in 
means that 
and will provide 
productions and production 
most lines are 
some problems at manu 
budgets have not 
but 
suburban and outlying units 


months Showroom 


levels any ot 
This 


good 


reported at 
the last 
accounts are 


SIX Vears. house 
also 
supplementary, 
schedules Deliveries in he- 
throw 


Some 


ginning to 
lacturers store 


made any appreciable changes, store 
eXpansions for 
have created additional demands on regular 
And 

meant a lot to 
who have made an effort to get some direct 


retailers. 


sources new business trom new ac 


counts has many members 


orders trom smallets 
People: Visitors 
past month were many: 


the 
(gus Rubner, Frank 
Don 
Don 
Don 
Man 


in the ofthce during 
eric Erskine. 
Bob Favreaux. 


Max Maver, 


Sullivan. and 


Cohen, 
Miller, 
(Gsault, 
Schramm, John = J 


Henry 
Don 
Hloward 


Dubin, 
\\ alke Le 


Kelly, 


Topics discussed ranged trom = spe 
cial promotions to future plans of the NADI 
mm alls the 
veloped 


Via 


others 


activities which have been de 


from. the office 


Telephone: Jo o1 


little closer 


covered all members or 
representatives of members during the past 
month. Topics discussed were Market Week 
assignments, Market Week program, ad- 
vertising, personnel, employees, insurance, 


this source has 


financing, special events, new accounts, de- 
sign and production, ete. 

Smaller Store Clinics: [This program con- 
tinues to develop with the latest the 
North Dakota their 
supervisor or distributive education 
Planning 


trom 
University of through 
state 
department. previously re 
ported activities is progressing. W. Donald 
Nelson of the Northern Michigan college 
in Marquette, Mich., was in the office late 
in February to finalize plans for the 
gram of April 23. Howard Gault of 
University of Michigan also in 


for 


pro- 
the 
the 
office on February 23 to continue develop- 
ment 


Was 


of the program to be presented on the 
campus of the university on July 15. Plan 
ning for the clinic at the Institute of Ap- 
plied Arts and Sciences, Utica, N. Y., has 
been completed with the acceptance of all 
speakers and demonstrators. 
uled for May 5. Planning for Ohio State 
university im conjunction with the Men's 
Wear Conference on April 29-30 is almost 
complete. Display and 
ing will have about during the 
two days and= all will have 
references to merchandise presentation. 
Membership: Royal Display Products of 
New York City has been approved for an 
associate membership in the NADI by the 
board of directors. They will participate 
in the June Market Week. Also under con- 
sideration since last month is the applica- 
tion of Sidney Newhoff & 
los Angeles; with the preliminary informa 
tion submitted, this firm is expected to be 
a member within a short time. Other in- 
quiries have been received from U.S. Gyp 
sum Company, through their Chicago office; 
Frankel Display 
New York City, 
ot \lbion. N Y 
Hall of Fame: \ 
Market Week 


section of the 


This is sched- 


visual merchandis- 


six hours 


discussions 


Associates at 


Fixture Company, Ine., of 
and Santa Claus School, 
phase of NADI 
presentations. This special 
Market Week will be an an 
nual presentation of the best merchandising 
units designed and produced by the mem 
the To quality, each 
must show a record of results 
traffic prestige. It must be the 
best ever produced for this initial showing 
In subsequent vears it will be the best 
each twelve-month period 

Employment: that all state 
and tederal agencies are cooperating in the 
placement and referral of all types of per- 
sonnel in the field. The 
NADI office is poimt for all 
Mquiries. (company) re- 


new 


bers ot association. 


unit sales 


or store 
for 
Kexpanded sO 
entire 


the clearing 
Individual o1 


display 


firm 
quests can be readily placed in processing. 
\iter March 15 
answered within two days of receipt. Advice 
nm = bulletin 


all correspondence will be 


available as to 
( ost 


form wall be 


positions open and persons available 
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of service will be carried by the agencies 
involved and, except where extra charges 
tor authorized telephone and telegraph are 
involved, neither the applicant or the em- 


plover will be obligated. 


General Activities: \ different 


new or 
approach to the advertising of the NADI 
is being contemplated. Members who have 


comments on the program as presented dur- 
ing the past are requested to write 
or otherwise acquaint the NADI office with 
their criticism, suggestions or 


year 


recommenda 
tions. Consideration of the advertising pro- 
gram is made at each meeting of the board 
ot directors of the NADI, 
made annually or as indicated or required. 
The major aim of all NADI advertising is 
to provide more and better sales presenta- 
tions to the buyers of display and merchan- 
dising materials. 

Cooperation: Through the managing di- 
rector, the NADI suggested to the 
Point-of-Purchase Advertising Institute that 
a combined motion picture film be prepared. 
Object would be the idea of selling better 
through all the methods adaptable to visual 
merchandising at the sales point, at a lower 
cost to the merchant and the consumer. 
Cost of such a program would within 
the budget of each organization and would 
provide information for both consumer and 
merchant on the values of merchandise pre- 
sentation, how it and de 
velops institutional prestige. 


(hanges are 


has 


he 


reduces item cost 


Chord Resigns Position 
As Ward's Display Head 

John T. Chord has national 
display director of Montgomery Ward & 
Co., Chicago, a position he had held tor the 
past 1] No announcement 
made by the company to his 
Chord’s plans for the future are not definite 
at this time, although he 


as 


resigned 


years. has been 


as SUCCeSSOT, 


is considering en- 


tering the field) of store planning = and 
design. 

Prior to joining Wards, Chord was. in- 
terior display director of Marshall Field 
& Co., and before that was in charge oft 
display for The Davis Store (now Gold 
blatt Brothers), and headed the national 
display department of the J. C. Penney 


Company. Some 20 years ago he was editor 
of DISPLAY WORLD, 


for several 


a position he held 
years. 


CHICAGO DISPLAY SCENE 


(Continued from page 25] 


and packaged 
merchandise was placed on the floor and on 
s0g- 
hosse used one mannequin in black and white 
to give the setting human interest. 

A colorful window Schlademan 
of The Fair made an interesting showing of a 


branches, filling im one. side. 


a display cart together with hyacinths. 


by Reed 
houseware item which is not easy to present. 
The ironing boards featured were yellow and 
the black backwall the “Look” 
painted in bright red, the two O's represent- 


on word was 
ing eyes that looked at the “knee-room” and 
“ventilated top,” features Schlademan 
to get before The 
mesh tops of two boards that flanked the dis- 
play contributed to the display’s design, while 
white checked 
house dresses added to the color scheme 


which 


wanted shoppers. open 


three mannequins in red and 


MARCH, 1953 





Clem Bradley says “My staff and | 


heartily recommend Hansen Tackers for 


durability, usefulness and adaptability 


Display Director 
Carson, Pirie, Scott & Co., Chicago 
, < 


Pictured are Hansen 
Tackers used for in- 
stalling display in one 
of State 
Street uindows. 


MODERN Displaymen like 
Clem Bradley everywhere 
recognize the speed, utility 
and adaptability of the 
Hansen one-hand Tacker. 


Carson ; s 


Compact, portable, easy- 
speedy operation, Hansen is pre- 
ferred for all types of display in- 


stallation backgrounds, stream- 
ers shelf, floor and wall cov- 
erings ribbons, rosettes, mer- 
chandise on cards, etc. 
Self-contained loaded, ready 
for instant, continual use 


balanced design for accurate work 

Take-up Jaw for quick, easy 
servicing these exclusive Han- 
features steps, 
materials! 


REQUEST 
BOOKLET 


sen save time, 


A. L. 


5041 


DISPLAYMAN'S 































FANSEE 
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N MFG. on OF 


HANSE 


40, 
swoood AVE., CHICAGO 
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RAVE 
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PANELS — SHEETS — BLOCKS 


STYROFOAM 


The All Purpose DISPLAY MATERIAL 


STOCK PANEL SIZES 
12" 20" Wide 
— 72" — 108" Long 
Vy" to 5" Thick 


Special Sizes and Shapes Cut to 


Specifications 





w 
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Display Dealers Catalogue Now Ready 


cd 


al 
PRODUCTS 








| 6415 N. California Ave., Chicago 45, Ill. 
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Personality 
Legs and Brackets 


Clinical Simplicity for 


MODERN DISPLAYERS, PLATEAUS 
AND TABLES 


in five popular heights 


Ta 


VIA 














MADE OF ¥%” STEEL ROD 
for straight or angle brackets 
These most interesting legs and brackets are 


now being used by topflight display men and 
decorators 
BRACKETS 


angle per $8.40 


Threaded Legs with 1 in. Wood Ball 
4'/,"" ea. 3 .90 4°" ea. $1.15 
6'/4"' ea. $1.00 x ea. $1.25 
19/4," eg 

Specify flat black finish or 


ORDERS FILLED PROMPTLY 


Straight or doz 


unpainted 


Charles Leonard Displays 


6804 RIVER ROAD, SAYLER PARK 33, OHIO 
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STYLE SHOW THAT SELLS 
[Continued from page 48] 
Kunway merchandise, advises Charm, should 


depth of stock in a wide 
of sizes and colors specifically chosen to meet 


represent 


the needs of working women. 

Recommended for selected groups of work 
a 30-minute 
presentation that permits attendance on a lunch 


ing women, the show is seen as 
hour or early in the evening, allowing time for 
shopping immediately after the show. Greater 
impact can be achieved, according to Charm, 
by staging 
a weekly 


tions 


“Buy it off the Runway” shows as 
series beamed to various organiza 
employing large numbers of women 
Props and backdrops for the 
exible and economical and can be constructed 
by a store’s display department for either an 
floor 
Several top stores have already undertaken 
pattern for a Milles 


show are 


auditormim or a_ selling 


( harm's selling show 


range 


& Khoads, Neiman-Mar- 
cus, Mandel’s, Robinson’s, and The May Com 
pany reported 


Titche-Goettinger, 


have immediate traffic and 
volume. 
style show 


signal the 


leaving the 
should 


theme, July 4th 
begining of a profitable 
according to Charm, rather 
than the end of bathing suit and cotton dress 
Noting that vacation-bound work- 
ing women are customers for summer clothes 
Day to Day, the 
magazine points out that its readers spent a 
significant $148,594,.578 on vacations through 
out summer 1952. 


selling 


Season, 
husimess 


from Decoration labor 


Merchandise and promotion themes that will 
keep these women coming into stores all sum 
mer are currently on display at the publica- 
tion's annual Two Weeks with Pay Show 
room, 1384 Broadway, New York City 

In addition to special showings of ready-to 
wear, the magazine, with Tom Lee Associates. 


L.td., has developed in the showroom a series 
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FOR A “TEMPORARY” 
JOB THIS HASNT 
BEEN TOO BAD/ 


, Bonn in SavisBury, mo. 
"WE STARTED IN DISPLAY 
AN 1919 AS A 
» “TEMPORARY” HELPER 
WITH HIS PRESENT STORE. 


IN 1929 HE BECAME 
ASSISTANT DISPLAY 
MANAGER UNDER 
‘CHARLES A. VOSBURG. 
AND WAS PROMOTED 
TO DISPLAY DIRECTOR 
OF THE COMPANY'S 
FOUR STORES LAST YEAR. 
: HE 1S AN ACTIVE 
+) MEMBER IN THE 
: BALTIMO E. Ko 











Hospices : DEEP-SEA 
FISHING AND PLAYING 
WITH HIS GRAND- 
CHILDREN- JIMMY III 
STEVIE IIT & LESLIE ANN. 


" - 
. ss — Y 
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oo +a a ee 
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HOCHSCHILD , KOHN & CO., BALTIMORE , MO. 








of displays which are easily adaptable by re- 
tailers who wish to lengthen the selling season 
and create reorder throughout the 
summer. To prove that such promotions need 
not imvolve elaborate and props, 
all showroom displays have been constructed 


business 
expensive 


from ordinary ladders crossed with planks. 
The adaptability of these basic materials 1s 
demonstrated in several self-selection displays. 
reflect that trans 
actions can be speeded at peak trattic periods 
if the customer is given the chance to pre- 
select the merchandise which interests her. 
[In one of the displays several bathing suits, 


These (harm’s conviction 


each clearly numbered, are arranged around 
the ladder-props and bear the copy line, “Pack 


plenty of swim suits Pick the numbers 
you ll try on.” 

To spur sales of basic accessories during a 
traditionally slow season, Charm has adapted 
the high-fashion boutique plan to volume mer 
lunch-hour find it 


dithcult to complete purchases in several de- 


chandise. Since shoppers 
partments, the boutique offers them a selection 
of both basic and vacation accessories in one 
convement spot on main or major ready-to- 
floors. In the construction of the 
ladder-plank 
wide area for displaying all types of acces- 


Wea>&r 
houtique, the elements offer a 
sories and encourage self-selection. 

The self-selection technique also promises 
additional sales for cosmetics and notions de- 
partments. Aids to being 
well-dressed while traveling are projected on 
a large panel headed “Pack the corners of 
your suitcase with travel notions from Charm 


well-groomed and 


magazine. 


Stensgaard Develops 
New Inflated Torso 

A new inflated torso for the display ot 
bathing suits and foundation garments has 
developed by W. L. Stensgaard & 
Chicago. The torsos are offered 
falling into 


heen 
Associates, 
in a variety of flounce trims, 
two main categories, lace and plastic. The 
plastic flounces have many types of sten 
cilled = silk patterns and designs 
adapting themselves especially to the display 
of swim suits. Lace net in delicate white 
and pastel shades adorned with small cloth 
netting, and rafha 
foundation garments 
swim wear. 

round and 
feminine, lending dramati¢ 
lighting and display holds 
its size and shape well, vet because it in 
flates flexible it “snugs-up’ to the 
garments. It is lhghtweight 
stored in a tew 
flated. The form 1s durable, 
sistant, easy to handle, easily 
inflated pump. 


screen 


flowers, moss” rose 
enhance the 
suitable tor 
translucent, tull 
itself to many 


possibilities. It 


flounces 
and are equally 


The 


form 1s 


and 1s 
and can be 
inches of space when de 
damage re 
cleaned, and 


can be without a 


Coronation Panels Available 

From Canadian Firm 
A series of British-made decorative panels 
for the coronation of Queen Elizabeth on 
June 2 is distributed by Madison 
Display, London, Ont. Panels are reliet 
authenti 


finished in 
water prooted tor 


being 
designs and 
indoot 
range from 21 
inches. Cut- 


moulded, 
and are 
display. 
to 39! 


( olors, 
or outdoor Sizes 
by LU, imche 


7," » 
R by 35 
23 : 


out crowns, by 23 inches, are included. 
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Additional Features 

For Market Week 
Several 

Display 


innovations are planned for the 
Market Week of the National 
Association of Display Industries, to be held 
at the Conrad Hilton hotel, Chicago, the 
latter part of June. 

First is an exhibit of outstanding displays 
from all parts of the world, presented in 
photograph form; approximately 500) such 
displavs will be shown. 

A “Hall of Fame” is planned for NADI 
members, each of whom is being invited to 
show one of his top creations. The displays 
will be for inspection only, no selling being 
permitted in this area. 

Of particular interest is the elaborate 
merchandising program scheduled for the 
evening of Tuesday, June 30, according to 
John F. Bowman, Jr., managing director of 
the NADI. This will include the following: 

“The Main Floor Story,” 
chandising through 
Southern store. 

“Men's Wear and Visual Merchandising, 
in which a West coast men’s specialty store 
owner tells of results obtained through dis 


covering mer- 


display in a major 


play. 
“Moving Big-Ticket Items through Visual 
Presentations,” a discussion by a _ leading 
executive concerned with home furnishings. 
“Christmas Merchandising through Color 
and Settings,” an actual record of how sales 
were boosted at the peak season. 
“The High Fashion Story” 
record shows for display in a 


what the 
store that 
uses prestige presentations. 

“Self-Service and Simplified Selling,’ by 
Findley Williams, national planning 
director ot Roebuck & 


store 
and display Sears, 
re) 

“Kach of the major divisions will be sup- 
ported with factual results of sales records 
and customer acceptance. 
will be supplemented by 
give fast, comprehensive coverage of special 


Main speakers 
others who wall 
merchandising records on store schedules,” 
owman. “All material pre 
sented will also be available in printed 
form, and those who attend the session will 


according to 


be able to have a permanent record of the 


ideas, sales results, and information § pre 


sented.” 


Pocket-Sized Booklet 


Is Modernization Guide 
Retailers 


continent have ac 
“Retailer's Fact-Gathering 
Guide for Modernization,” just published by 
the Store Modernization 
well-developed, 
modernization of their stores 
copies of this pocket sized 
requested by 
ning to modernize. 


across the 
claimed the 


Institute, as a 
constructive aid in the 
Nearly 20,000 
booklet 
retailers 


have 


already been plan 


The constructive information is actually 
supplied by the retailer himself as he 


| 


the “Guide.” 


uses 
form of a 
check list. It enables him to evaluate the 
present condition of his 


which is in the 
store and decide 


what needs modernizing or changing By 
getting the facts down on paper easily and 
coordinating them in his mind. the retailey 
gets a clear idea of his problems and can 
map out an over-all program of moderniza- 


tion. With the whole picture before him. he 
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can apply to his individual store all the 
valuable store modernization material pre- 
pared by his trade magazines and trade 
association; he is better informed when he 
talks with architects, contractors and others 
with whom he will deal before his mod- 
ernization 1s completed. 

The Store Modernization Institute spon 
sors the fourth National Store Moderniza 
tion, suilding and Maintenance 
June 9-12 at Madison Square Garden, New 
York City, the largest and most educational 
exposition of its kind tor the retail industry 
Tickets to the Show and 
“Guide” may be obtained free by writing to 
the Store Modernization Institute, 20 East 
55th street, New York City 22. 


Show, 


copies of the 


‘Microwood" Available 
For Display Use 

Of particular interest to the display in 
dustry is a wood product 
known as Developed in 
Europe and now being introduced into the 
United 
finely-shaven 
a thin paper backing. Thickness of wood 
and paper combined “Micro 
wood” is not only the thinnest material ot 


revolutionary 
“Microwood.” 


States, “Microwood” consists ot a 


laver of wood laminated to 


being .005, 


this general type ever developed, it 1s said, 
but is also extremely economical. 

It can be affixed with ordinary adhesives 
to display boards, all types of paper and 
wood containers, and an infinite number ot 
other objects. Through its use a_ highly 
decorative natural wood exterior 1s avail- 
able at low cost. At present “Microwood” 
is available in ten exotic African and Euro- 
pean ranging light to dark 
shades, and in convenient rolls of standard 


woods, from 
Samples may be ob 
States distributor, 


Walnut 


widths and lengths. 
tained from the United 
David Feldman & Associates, 525 
street, Cincinnati 2. 


Display Engineering Company 
Now In Operation 

Announcement has 
formation of the Display Engineering Com 
pany, 1211 East Fayette street, Syracuse 10. 
affiliate of 
the Cooper Decoration Company, special 


heen made ot the 


The firm is the manufacturing 


manutacture ol 
train 


izing in the design and 


product displays, animated displays, 
ing aids, true-scale displays, and conven 
tion exhibits. 

The parent firm, ¢ ooper Decoration Com 
pany, 1s now entering its twentieth year in 


the decorating and display line 


Joe Maharam Returns 
From Mexico 


Joseph Maharam, president of Maharam 


New York City. has 


returned from a combination business-pleas 


labric ( orporation, 
ure trip to Mexico, where he reports picking 


up many unusual novelties of display in 


terest. He spent considerable time fishing 
at Acapulco, landing a handsome sailfish 

Maharam ol a 
head 


Huge all 


Announcement is made by 
thorough face-lifting for the firm's 
quarters at 130 West 46th street. 
conditioning units have been installed, plus 
new fluorescent lighting and a colorful r 
painting job in with the 


keeping modern 


store trends of today 








MADISONIA 


WIG-GLEAM 


The perfect way to 
make manikin wigs 
look lovelier and 
last longer. 


Same Formula used by 
America's largest 

wig manufacturer for 
over |2 years. 
Available at your 
favorite jobber.* 


CLEAR ...... $1.79 
$18 case of 12 


BRUNETTE... . .$1.98 
$20 case of 12 


a product of 


display originals 
incorporated 


1515 N. CAHUENGA BLVD. 
HOLLYWOOD 28, CALIF. 


*Des Moines — Geo. Kucharo 

*San Diego — Jay Displays 

*Milwaukee — Midwest Mannequin 
Displays 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
e 


$4.00 Per Column Inch — CASH WITH ORDER 
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EATON 
“Velvety” GRASS MATS... 
ROLLS and SPREAD GRASS 


— 11 SIZES — 
Regular — Wide, Long — Long, Narrow 
— Square and Rolls 


PRICE LIST 


r.O.B. Factory . . 


. prices shown are jor 


bale lots. Less than bale orders approxi- 


mately 5% higher. 


GREEN MATS & ROLLS 

6-24 to bale each $ 3.75 
15’ 6 to bale each =10.50 
30 3 to bale each = 21.50 
> 10 to bale each 6.50 
ty 5 to bale each = 12.50 
15’ t to bale each 18.85 
6 6 to bale each 8.85 
oO t to bale each 14.75 
16’ 3 to bale each 23.85 
15’ 6 to bale each 1.50 
30 1 to bale each 12.85 


GREEN SCATTERGRASS 
3 Ib. Carton $ 2.50 
90 Ib. Carton 27.50 


FOR SNOW AND WINTER SCENES... 
we have white Styrofoam shredded in 9 
lb. and 18 Ib. cases and in planks, 
a" 213" ate”. 


Albert L. Stone 


PARKSIDE DISPLAYS 


907 Seventh Avenue, New York 19, N. Y. 


6’ 

6’ 

6 
12” 


mr 
li 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


STREET NEW YORK 22 








Comment 





(Continued from page 22) 


draftsman required, capable of working drawing 
perspective and progressing complete projects 
with minimum of supervision. Salary $18 to 
$22.50 per week according to experience"..."Dis- 
play assistant wanted. Applicants will be ex- 
pected to possess knowledge and first-class 
experience of modern display and exhibit work. 
Salary, $15 to $19 per week"..."Senior displayman 
required. Salary $970 per year.".... 


Are most showcases to go the way of the 
parquetry floors and fancy wood backgrounds of 
store windows of 25 years ago? Speaking at a 
self-service clinic, Findley Williams, national 
store planning and display director of Sears, 
Roebuck & Co., said: "...at least for our type of 
operation...showcases have to go. There is very 
little place for them. In the past four years... 
we have eliminated showcases in nearly every 
department in Sears except jewelry, cosmetics, 
and hosiery. I believe those are the last three 
we have and they are next to go." 

Further along this line, it is reported 
that Joske's, of San Antonio, has removed the 
glass from about 40 per cent of the showcases 
on the store's main floor and about 15 per cent 
of the cases on the second floor and is showing 
merchandise by open display in the stripped 
cases. And down in Charlotte, N. C., a self- 
service, cash-and-carry apparel store opened just 
last month on strictly super-market lines. 

Whatever the fate of showcases as such, one 
of the hottest subjects in retailing today is 
self-selection, open selling, exposed selling, 
simplified selling, or whatever term you choose 
to describe it. There is no doubt it has many 
advantages where it can be used, although certain 
departments or even stores can not employ it be- 
cause of the nature of the merchandise handled. 
The consensus of opinion seems to be that re- 
tailers should examine their own set-ups and use 
self-selection if and where possible, if only 
to cut down on sales lost during peak traffic 
hours. So intimately is this kind of selling 
connected with display that it is imperative 
that displaymen familiarize themselves with all 
its aspects.... 

Cordially yours, 


ReCeez 


DISPLAY WORLD 











Leonard Introduces 
New Displayers 
An 


functional group of displayer units has been 


unusually flexible and completely 


introduced by Charles Leonard Displays, 
6804 River road, Sayler Park 23, Ohno. 
Twenty-four interchangeable wood dowel 
legs, 3, 5 and 8 inches in height, are pro- 
vided for the vari-shaped tops; the latter 
are constructed of 5¢-inch plywood with 
beveled edges and flat lacquer ebony-like 
finish. Colors available include black, gray, 
peach, turquoise, or white. The legs can 
be furnished in the same colors as the tops, 
or in gold if desired. 
University of Buffalo 
Holds Display Course 

A store display course consisting of a 
series of eight two-hour meetings is being 


conducted by the Retailing Department of 
The University of Buffalo and Millard Fill- 
more college, Buffalo, N. Y. The = first 
meeting was held on March 3, at which time 
Homer P. Selman, Jr., president of the 
Retail Merchants Association of the city, 
spoke on the importance of display in 
modern retailing. Dorothy M. McCoy, lec- 
turer in retailing at the university, arranged 
the 

Other speakers include 
J. N. Adams & Co.; Clement Kieffer, The 
Kleinhans Company; Joseph Simmen, Flint 
& Kent; Thomas Novy, William Hengerer 
Company; John Houswood, Adam, Meldrum 


course. 
Kenneth Hildreth, 


& Anderson; Jerry Weinstock, Sears, Roe- 
buck & Co.; Henry Caputo, Sattler’s, Inc., 
and R. C. Kash, editor, DISPLAY WORLD. 


Morris L. Black Dead: 
Was Veteran Displayman 

Morris L. Black died at his home in 
Youngstown, Ohio, on March 5 at the age of 
64. He had been display manager of Strouss- 
Hirshberg Company, of that city, the 
past 41 years and had served as president 


for 


of the firm’s Twenty-five Year Club. 
Silk Display Contest 
ls Announced 

Prizes of $500, $250, $100, and seven of 
$50 each will be awarded by the Interna- 
tional Silk Association, 489 Fifth avenue, 
New York City, in connection with the or- 
ganizations annual silk display contest. 
Full details can be obtained from the 
association. The contest closes April 15. 
Hoffmann te yorum 
On Design 

Kim Hoffmann, designer whose articles 
have appeared frequently in DISPLAY 
WORLD, will lecture on “The Designer, 
the Decorator, and You” at the New York 
City Public Library on March 17. The 


lecture is part of the library's Art Education 
Project. 


Cornell Heads Display 
For Chicago Store 
Charles Cornell, Jr., 
play for Chas 
Chicago. Elliott, 
the position, future 
planning, maintenance, 


has been named dis 
A. Stevens & 
formerly 
handle 


manager 
Bruce 
in 


who held 
will 


and construction 
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The Rose—Every Woman s Favorite 





S$ 836 OVERSIZE ROSE TRAILER 84" 


Velour roses in red, Americ 


white. Large rose 16'' diameter, small rose 14" 
Green cloth leaves with brown highlights. 


SIZE ROSE CLUSTER 48" x 
scription as $ 836. Rose 16'’ 


x 36" (on left) — 
an Beauty, yellow, pink or 
diameter. 


C 837 OVER- 
30"' (on right)—same de- 
diameter. 


WRITE ON YOUR STORE LETTERHEAD FOR PRICES 


GENERAL DISPLAY CORP. 


140 W. 4th Street, 


2, Ohio 


Cincinnati 





The rose, in all of its colors, 
has long been a favorite flower of 
women everywhere. And now, 
General Display has produced a giant 
rose in all of the splendor and 
detail of Nature herself. Attract 
the attention of every woman to 
your displays, both in your windows 
and interiors, with this beautiful 


giant rose. 


io sama LE 
Flowers-Foliage 


GE€N€RAL 


assures you oO 


ee = mae 


QUALITY 
DESIGN 
VALUE 
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8 ORPORATION 
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FROSTEE 





SNOV 


tee SNO BLOCK 


rE) 


SNO CO., Antioch, Illinois 


“Blikkfang" Torget 8, Oslo, Norway 
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AUTOMATIC WOOD TURNINGS 


All Types of Finishing | 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, 


N. Y. 
2-5693 | 











EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Produce 


display effects 
lines of 


display 


Tremendous Varieties in Stock 


flowers. 


regular 
beauty | 


impossible with 
Unsurpassed 


MILTON S. AHRENS, INC. | 


Importers — Mfgs. — Exporters 


56 W. 36th STREET 


NEW YORK 18, N. Y | 








ATTENTION DISPLAYMEN: 
SPECIAL PRICES TO DEALERS AND JOBBERS: 
We feature a new line of display materials for 
spring. Latest colors—attractively priced. Send for 
samples. Puffing foils, rayon novelty fabrics, vel- 
vet papers, ribbons, chevron knit, tarletanes, 
plastic fabrics. 


MANKO FABRICS CO. 


114 East 27th Street, New York City 








BEAUTIFUL SILK SCREENED FLOCKED 


BASE METAL BUTTERFLIES 3" x 4" in five exquisite 
colors $20.00 per 100 
BIRDS 7 inches long — same 
$27.00 per 100 
SPECIAL DISCOUNT FOR JOBBERS 
Wonderful for Spring Trims 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 


colors as Butterflies 











DON'T PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 











New U:yai 


GIMBALITE 
Display Spot 


NEVER TOO HOT TO HANDLE! 


COOLEST SPOT IN TOWN 
tor WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 


U. S. Pat D1234595 
See Distributor — Write Us 


Alexander-Tagg Industries 


DEPT. AB, HATBORO, PA. 











“Let's Play Ball’ Contest 
Offers Cash Awards 


For the thirty-fifth year, 
being offered by The Sporting Goods Deal- 


cash prizes ar 


er, trade publication, tor the best window 
displays and newspaper advertisements sub 
mitted in its “Let's Play Ball” contest, April 
11-17. Retailers of sporting goods through- 
out the nation are eligible to participate and 
there are no entrance requirements other 
than that photographs of the displays and 
tear sheets of the ads must reach the publi- 
cation, 2018 Washington avenue, St. Louts, 
by May 11. 

There will be twin prizes of $100, $25, $15 
and $10 for the best windows in two cate- 
gories: those with a frontage of more than 
ten teet and those of ten feet or less. In 
addition, awards of $25 and $10 will be 
made for the two best ads incorporating the 
“Let's Play 

The contest is timed to enable retailers 
to capitalize on interest in the game created 
by opening of — the 


Ball” slogan. 


major 
leagues and many of the minor loops. 


season in the 


Paul Smith Heads 
California Club 

Paul Smith, display director of J. W. 
Robinson Company, has been named _ presi- 
dent of the 
Club. Ray 


elected 


Southern Calitornia Display 
Fertig, Foreman & Clark, was 
vice-president, while Marjorie 
Fitzgerald Displays, was ap- 
secretary-treasurer. 


itgerald, 
pointed 

Louis Craig, Nash’s, Pasadena, has been 
named chairman ol the board ot directors. 


—- 


other members are Charles Art, 
Broadway-Hollywood; James Buckley, Saks- 
Fifth Avenue; James McCracken, 
Roebuck & Co., Melton KE. 
Wiemokly, Pacific Promotions; Thom 
Sweaney, Sears, Roebuck & Co.; William 
John ( ooke. (oulter's, 
and Leo Weyman, Carrata Company. 
Highlight of the recent meeting of the 
club was a color movie of the Frederick & 
Nelson department Seattle. The 
Dexter 


whose 


Sears. 


Inglewood: 


Meissner, Ohrbach’'s: 


store in 
presentation, arranged by Ted W 
of D. G. Williams, Inc., proved of much 
interest to the 35 displaymen who _ turned 
out for the meeting. The $25.000) color 
movie, which took several months to film 
because it covers the addition of several new 
floors to the Frederick & Nelson building, 
held the audience’s interest because of its 
wide scope. Nearly interesting «ce 
partment on each floor was pictured in the 
half-hour film presentation. 

(Cocktails and dinner preceded the meeting. 


every 


Waters Now Operating 
Crystalline Plastics 

Henry S. Schwarz, owner ot Crystalline 
Plastics Company, 1026 Venice boulevard, 
Los Angeles 15, is confined to a hospital 
in that city as the result of a stroke sut 
fered in December. His condition 1s re- 
ported as “very serious” and although re- 
covery is hoped for, a spokesman tor the 
company says that it may take many months. 
The company is continuing operations as be- 
fore, however, under the direction of Henry 


S. “Sam” Waters, assistant to Schwarz. 


—Robert Favreaux, of Favrex Designs, Hackensack, N. J., picked up this photograph while visiting 


Paris a short time ago. 


It is a millinery display used by Printemp, and captures the essence of the 


winter season through the use of ferns and branches encased in Favrex's plastic ‘Glacitex’— 


DISPLAY WORLD 





Variety Store Displaymen 


Are Honored By Magazine f » RE | 
“Five Best” and 11 winners of silver 

awards in the annual national variety store ] © 

window display by 


competition sponsored 
Variety Store Merchandiser have been an SHOW CARD AND POSTER MACHINE 
nounced. “It is a continuing effort to raise P 

the level ot variety store window display ot 2 Featany f SPEED----SIMPLICITY 

by recognition of the long hours of hard “Same >’ | : 

work and planning by displaymen and _ to ‘ 

reward their originality, industry and LOW OPERATING COST .---| ONG LIFE 
artistry,” 


states a spokesman tor the pubh- 


cation. Used for over eighteen years by leading national chains. 
| 


kntries from large and small store units | Many have from 50 to 500 or more in use. 
were judged for stopping power and origi MORE PROFIT peepee asians ~~ 
nality, sales value, timeliness and prope Cy ae 
price-signing, economy of time, fixtures ] iy 
and merchandise handled. The “Five Best” e \3 
winners were: Frank S. Ciocco, G. C HP SHIRTS 
Murph) Company, Greensburg, Pa.; Audre) The "SIGNPRESS" en- 
Carrithers, F. W. Woolworth, Cedar Rapids, 
wt pe a 7 ables store managers to 
lowa: Morris Ross, H. L. Green Company, ; 
Hempstead, LL. .; Berthold Menkel, do a better job of mer- 
MecCrory’s, Brooklyn, and Ida Diener Zizda, chandising. It provides 
J. J. Newberry Company, Los Angeles. a simple, convenient 
_ Silver awards went to the tollowing: means for producing 
sm oe — ¥en ht: GOOD LOOKING Cards 
arren litacre, . L. Green Company, 
Philadelphia; John E. Hallett, MecCrory’s, & Posters QUICKLY and 
York, Pa.: S. M. Stone, H. L. Green | at SMALL COST. 


Company, Roanoke; Harry Goldstein, J. J 


Newberry Company, Los Angeles; Marie MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


Sweeney, H. L. Green Company, Philadel 


phia; James Mallon and Oscar Oberweger, T 
S. H. Kress Fifth Avenue, New York City; 6 


Jewel hanes: ane Bob Starkes, I \W. W ool- B Oo 7 Cc “ ] 4 4 A D R j A N . A j Cc M o 
worth Company, St. Louis; Wendell Holms, | 


FE. W. Woolworth Company, Seattle 




















Black Light Unit we —— light exists, according to the 
maker. 
For Outdoor Use Tubes and reflectors are housed in a 
\ streamlined, weather-proof blacklight “Pyrex” tube that is adjustable so its pow 
hxture for illumination of outdoor signs and erful horizontal beam is directional. Units 
billboards is announced by Ultra-Violet are available with two 150-watt white flood 
Products, Inc., 145 Pasadena avenue, South type bulbs as an integral part of the fixture, 
Pasadena, Calit. “Blak-Ray” units employ and an intermittent flasher for these white 
two self-filtering long wave ultra-violet lights may be installed in the base it speci 
tubes with a specially designed reflector tied. Also to be had with the new fixtures 
and brilliant fluorescent colors are obtained is a complete line of outdoor “Blak-Ray”™ 
even at locations where an unusual amount — bulletin paints. 


TEL-A-STORY Automatic 
Advertising Projector 


Presents your product story continuously 


hour after hour in natural color on 
COUNTERS, DISPLAY TABLES or in 
WINDOWS. 
—On his return recently from South America, Edgar E. Moser, Allied Display Materials, Inc., New ton Witte Dent, & 
York City, brought back this display photograph as an example of a window treatment in Natal, For Information Write Dept. BD. 
Brazil. It is by Joseph Koppel, of Exposicao, and apparently is a Christmas window taking its 


theme from the ‘misa de gallo’, or midnight mass. The display was awarded first prize by the TEL-A-STORY, INC . 


newspaper O Globo as ‘the most beautiful window in Natol.’’"— 523 Main Street, Davenport, lowa 
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ARTS au FLOWERS 


DISPLAYS, ING. wc. 


FOR 


SUMMER 


promotion 


/\ 
Ww 


EXCLUSIVE 


ITEMS OF 


BAMBOO & RATTAN 


NK 


W 
MANUFACTURERS 


IMPORTERS 
CREATORS 


K 


W 
Write for Price List 


ARTS & FLOWERS DISPLAYS, 
43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U.S. Reg. Trade Mark. 


INC. 











CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 


DEKADHESE 


ser 








The cement that grips before it sets” 


THE DECKER CORPORATION 


P. O. Box 1605, Wilmington, Delaware 





a chance to get 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 








QOSARENT Little Letters 
New Electronic Process 
Die Cut Wood — No Drie 
Molded Plexiglas — No Mold 
4".4” High—8 Styles—Stock. 
Send for Catalog & Samples 


° 217 W. ILLINOIS ST. 
Josarah Enterprise Ghicico ‘to, 1 
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February Medal To Hansen 


OR this unusual and beautifully done 
display by Erik Hansen, The Emporium, 
San DISPLAY WORLD’s 
Contest gold medal 
is awarded for the month of February. 

The giant size of the gave this 
Valentine window great stopping power and 
“For 
special . . . tie up your 
Valentine with a gift from the Big ‘E’.” In 
the left 
enormous 


Francisco, 
International Display 
props 
over its message: 
someone Very 
rested the top of an 
top, adorned with 
ribbon, bow, and a three-dimensional cupid. 
The candy box itself was tilted against the 
center background, the either 
plain or wrapped in toil — in their paper 
cups. All around the sides and top of the 
window were semi-circles of paper doilies 


foreground 


bonbon box 


by ynbe ns — 


in a lace effect, while suspended from the 
ceiling ot the left of the 
large hearts. 


display were 

Kach month a gold medal is presented by 
DISPLAY WORLD for the best entry re- 
ceived during that time in the publication’s 
International Display Contest for 1953. This 
is in addition to some 294 
four plaques which are 
conclusion of the contest. 


medals and 
awarded at the 
elsewhere in this 
issue the complete rules of the contest are 
given, but the following 
event which 1s now 


summarizes. the 
in its fourth consecutive 
vear®r. 

There are 9% 


classifications in the contest. 


and service 
Any display- 
man may enter any or all of them, with as 
many entries in 
desires. It is not 


merchandise 


classification as he 
necessary to be a 


each 
sub- 


—This very unusual Valentine window won the 
gold medal for February as the best entry in 
DISPLAY WORLD 's International Display Con- 
test for that month. 

Hansen, The Emporium, San Francisco— 


The window was by Erik 


scriber to DISPLAY WORLD in order to 
compete. 

kntry is made by a black and _ white 
photograph of the display, preferably & by 
10 inches in size, and unmounted. On the 
back of each photograph should be listed 
the displayman’s name, his store, address, 
and the classification number in which the 
display is to be entered. 

At the end of the contest on December |] 
a board of judges will select the three best 
displays in each classification, with a gold 
medal and three points being awarded for 
first place, a silver medal and two points 
for second, and a bronze medal and one 
point for third. The individual with the great- 
est number of points in the entire contest 
will receive a beautiful gold plaque, suitably 
inscribed, as sweepstakes prize. A similar 
gold plaque will go to the person carrying 
off first place, one of silver for the indi- 
vidual winning second, and a plaque of 
bronze for third award. 

Winners of first prize for two consecu- 
tive years will not be eligible for that award 
the third year, but will still be eligible for 
the sweepstakes plaque. 

Top honors in the contest for 1952 went 
to Harold McLaren, The Bon Marche, Seat- 
tle, who repeated his victory of 1951; he 
will not be eligible for first prize in 1953. 
Last vear’s silver plaque went to Hermann 
Schlipphacke, Westdeutsche Kaufhof, Co- 
logne, Germany, and the bronze plaque to 
Walter Spiro, Gimbels, Philadelphia. Still 
another bronze plaque award was made in 
1952, this going to George W. 
Public Service Electric & 
Newark. 

The total number of entries received dur- 
ing last vear’s contest was 3,104. 

In the current contest, the monthly gold 
medal award tor January was won by 
W. Court, Filene’s, 


Browne, 


Gas Company, 


Lee 
Joston. 


DISPLAY WORLD 














“WILL SELF-SERVICE WORK 
IN OUR STORE?" 
[Continued from page 44] 

3. Wider 


aisles are essential. 


a. The service girls are now all out im the 
customer aisle. 
b. Understocks are in the customer aisles. 


c. The counters must be filled from the out- 
side. 

d. Customers lke to shop more leisurely in 
a self-service store and consequently have 
more time to spend in the store, 
makes for greater congestion of 
in any given period. 

e. Customers can see the merchandise much 
better when they stand away from the 
counter than when they are up close to it. 


which 
trattic 


ft. The very fact that we now have build- 
ups on our counters has a tendency to 
make the customer aisle look much 


smaller than in the normal layout. 

4. We have gradually but steadily length- 
ened the counters. We gain more 
space by eliminating some cross 
we can departmentize better on the 
counters. 

It is always undesirable to have layouts 
of certain kinds of goods bend around the end 
and go down the other side of an island. 

There is no customer resistance to the 
longer counters, and the further you get people 
back in the store, the more they will pick up 
as they come back another aisle. 
baskets are 
They have 
store for the 
not go into the store 
intention of buying a lot of items. 
nature of a variety 
the customer to buy 
the specific item she goes in to buy. 


display 
and 
longer 


aisles, 


available 
avail- 
average cus- 


5. Folding canvas 
throughout the store. 
able all over the 
tomer does 


to be 


But the 
tempts 
much more than 
After the 
customer picks up two or three items she gets 
into trouble trying to carry them. That’s 
when the alert service girl hands her a basket 
“Put them in here. That makes it 
and away she goes before the cus- 
tomer gets the idea that the girl is goimg to 
try to sell her the basket full. 

A woman comes into a variety and 
if you hand basket right away she'll 
resent it. But if she goes around and picks 
up about three items, say, and is holding them, 
that is when you slip her the basket. You 
slip it to her as if you are in a hurry and just 
happened to see her, and you give it to her and 
leave promptly. Once she gets the basket on 
her arm is back in the 
looking around for the 
she constantly 


self-serve store 


average 


and says, 
easy 


store 
her a 


old supermarket 
things she knows 
needs at home, and the counter 
displays constantly remind her of them as 
she goes browsing along. 


she 


6. A most important phase of self-serve 
operation is the religious use of the check 
list. It is a necessity 


To keep all merchandise on sale at all times 
lor buying in correct quantities. 

To eliminate overstocks and 
turnover. 

self-serve stores customers 
help themselves and the 
know when the last 


kor that reason the 


RKemember, in 
girls do not 
sold. 


checked 


service 
items have been 
counters must be 
religiously. 

7. Deeper glass is used so that deeper stocks 
can be carried on the counters. Bigger bins 


are provided for the big selling items. 
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increase the 











LIGHT YOUR SPR 


ING DISPLAYS 


THE NOEL BLINKER- — WAY ! 


You can get the exclusive Noel Blinker*L ite 
Streamer which uses either small %” bulbs 


or regular size candelabra bulbs WITHOUT 


A TRANSFORMER for your Spring display. 


Fool-proof construction, backed by Noel’s 





engineering “know-how” makes this unit 
inexpensive to operate. 
of bulbs keeps maintenance at absolute 
minimum. 

Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. 
white wire. Furnished with clear or 
colored bulbs. 


‘ 


. ORDER TODAY 





Creen 


Low cost replacement 


or 






+ NOEL a 25 East 4th Street 


Manufacturing Co, Int 


New York City 3 














DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES! 









ito: Sho | 


ELECTRIC 
TURNTABLES 


Your assurance of top performance, ROTO. 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18 table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available ‘ 
Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 
MOTION 
Two-way elec- 
tric outlet, 
permits novel, self-contained lignting effects or 


operation of electrical devices while table turns. 
Will revolutionize your window trim! 








MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 





We also produce midget fractional H.P. electric 
motors, electric barbecue and Christmas tree 
turners. 24 hour delivery from stock! 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 


Dept. O, 262 Mott Street, New York 12, N. Y. 








SILK SCREEN 
PROCESS 

eo} Re) 3 rr 
SUPPLIES... 
EQUIPMENT 


ADVANCE 
PROCESS SUPPLY CO. 


1402 Harrison Street - Chicago 7, Illinois 















NEVER OUT OF A JOB! 


The “H” or “\VL” Paasche Airbrushes do so 
many kinds of work that they are seldom “out 
of a job”. The “H” 3-in-1 convertible Airbrush 
is im great demand for sign painters, window 
trimmers, “kix-it” and Hobby Shops, and for 
all kinds of touch-up work. 

Phe “VL” 1, 3, or 5 Airbrushes are used by 
America’s leading Poster Artists and Display 
Men, because their controls permit instant reg- 
ulation of color andair work. Alsoused with paints 
and lacquers reduced to flowing consistencies. 
There are three sizes of air and color feeds, 
each separately adjustable, making it possible 
to handle a large variety of finishing jobs. 
Send for 1952 catalog listing the new and most 
complete line of Artists, Illustrators and De- 
ssgners lirpamting Equipment 


1911 W. Diversey Parkway Chicago, Illinois 








small : 


. 6 11 
= powerlul,* y 


YOUR DISPLAY 
WITH A 


chronous 


FEATURES 


48 in. on. starting torque at | RPM. 
40 in. or. synchronous torque at § RPM, 


Voltages up to 550 (without resistors of acces: 
sories.} 
Frequencies 25 to 60 cycles. 


Interchangeable coils for diferent voltages. 


Exg osed coil for greater heat radiation 


PERFORMS EQUALLY WELL UPSIDE DOWN 
NO BULKY CAPACITORS, INTERNAL OR 


Send for B nul letin 1050 EXTERNAL, ARE USED OR REQUIRED 


REVERSIBLE MOTOR HAGEN MANUFACTURING 
« vs he i? Ie bulletin 1051 COMPANY INC, 














STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
® 


$4.00 Per Column Inch 
CASH WITH ORDER 














Counters are replenished early in the morn- 
ing so the girls do not have excess stock 
work to do during the hours when shopping 
is heavier. 

8. Everything must be plainly priced. 

9. Talking signs and informative labeling 
is more important than ever in self-serve 
stores. 

10. Pre-packaging of candy and many other 
lines is growing steadily. It 1s most produc- 
tive 11) self-serve stores. 

ll. Many lines need intensive study as to 
proper technique of display and arrangement 
to make them sell best im self-serve stores. 
\VWe were months in developing a plan to make 
full fashioned hosiery sell well on a= self- 
serve basis. With the proper marks as to 
size on the counter, we increased our full 
fashioned hosiery sales for a full six months 
425 per cent, just by putting them out there. 
Have them arranged by color and size so the 
customers can just pick them out and put them 
in the basket and out they go. 

12. The technique for display of goods on 
double decked counters is very important. For 
instance, you do not put tooth brushes on both 
levels. All the brushes go together above. 
All the pastes on the level below. You learn 
these things. 

13. The girls need special training for self- 
serve stores. 

They help customers tind goods if the need 
arises. 

They promote new goods and specials. 

They are alert to serve customers who want 
oilcloth or ribbons cut, or candy, or special 
information. 

They are adept in getting baskets into the 
customers’ hands. 

They keep the counters full 

They guard agaist pilferiuig 

They help buy and crder merchandise in 
their service areas. 

They keep everything marked and_ their 
counters neatly arranged. 

they greet the customers and make them 
feel at home and welcome. 

It is important that they wear smocks or 
head bands or badges so that customers will 
recognize them as service girls. They are 
m1 the atsles and without identification and 
look like customers. 

l4. The location and tvpe of checkout 
counter varies some because of the size of 
the store or its physical characteristics. 

We have tried a few modeled after the 
supermarkets, but do not like them. We never 
use turnstiles. 

Most of our stores are $65,000 to $200,000 
in volume and most of them are located in 
the county-seat type of town. Most of them 
have double entrances. 

Our most used plan puts the checkout 
counter right at the front of the store 
between the two doors. 

Most of the time we recess the base of the 
center window 2 feet which enables us to 
put the checkout counter 2 feet closer to the 
front wall and still to give the wrapping and 
checkout girls plenty of room. That lets us 
make all store counters 2 feet longer. 

The center window is the “see through” 
tvpe, with 2 feet of base for merchandise 
display. The window back is about counter 
height. 

ln summary let me say: 

1. The self-serve fixtures and layout normal- 
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ly get about 40 per cent more display space 
without renting more Hloor space. 

2. We get increased volume and a lower 
selling cost ratio. 

3. The store owners like it and the éuston- 
ers like tt. 

4. Factual and accurate evidence that. self- 
serve works well in variety stores is contaimed 
in the following: 

(One of our houses collected figures on 328 
Ben Franklin stores to get the facts right 


from the store books. 
1. 208 stores not on. self-serve, clerk hire ; 
was 12 per cent ln 120 stores on self-serve, | Zi : ce 


clerk hire was 9 per cent. 


2. Shrinkage was less in the self-serve than : 
i «the non-self-serve. (Money shrinks as | 


well as merchandise. ) 
3. The self-serve stores gained an average 
of 35 per cent im counter and display space 


through the change in layout, the back-to- 


hack counters, and the addition of second | @ggaa Pee kot SE o pressed cork replicas of stone and 
level counters. (In most stores we now get ‘ ’ é ee iat es f % brick dk authentic reproductions in 
40 per cent more display space in the same ie ee Pe, 4 MR ere oe color, tone and textural appearance. 


Hoor area. ) . : » ‘ . 
4. The merchants like it. fhe customers ee Pree sa ed Available in Panels 12 x 36 x l 
Nite 0. ¥ ses (easily joined with a strip of wood 

nailed on back). 


The merchants lke it because it increases 
their average sale and their total values, and 
reduces their selling cost ratio. 

The customers lke it because they like to 


Send catalog D45 to: 


shop leisurely and make up their own minds | % 
as to what they want can shop all over | 


the store and pay for all selections at one 


time and pay less sales tax. ALLIED DISPLAY MATERIALS 
5. One merchant wrote me not long ago. ; INC. 


“Tl wouldn't go back to the old conventional | 65 MADISON AVENUE - NEW YORK 16.N. Y. 


setup under any circumstances. This self- 


serve setup is wondertul; it cost me $7,000 to | 
convert, but it paid for itself the first year. P ( 
“In 1949 | worked 21-22 people an average a 


of 471% hours per week and paid them 48! | 

cents per hour, and my. selling cost) was THAT DISPLAY LOOKS 
Be eats © uneil 15 people and paid them 50 REAL THAT (T MAKES 
66 cents an hour for the same work week ME WANT To GET READY 


Name 


Address 











and gave 7!'. per cent of annual salary for FOR SPRING f 
bonus, and my selling cost was 9.35 per cent : 
down 3.54 per cent from 1949. 

“My self-serve layout gave me 40 per cent 
more counter space and my volume has 1n- 





creased 20 per cent. My average sale in 1949 
was 31 cents; in 1951 it was 82 cents. In 
1949 my net profit plus salary was 11.26 pet 








cent of sales; in 1951 it was 16.16 per cent. 





“In 1952, with our customers used to the 
self-service operation and our own knowledge 





and etticiency in its use improved, we showed 
a good increase over last year and did it with 
an average of 11 girls.” 

Two weeks ago this man said to me that 


o ah, § 
another of our customers to whom we were vO) © a eee 


; q a 

recommending conversion to self-serve came to : 
tf” ——? 
Zt CHF OL 


his store to look it over. The prospect asked 
for and was given pernussion to go out on | , Freshest, most attractive Grass Mats you've ever 
seen, Heavy extra thick 72 row turf, securely stitched 
them how they lke shopping in a self-serve | be age burlap — Uniform and even, with 
“1€ tore He stopped and talked to 3/ atmiih ook . : _— rder now to liven up your MAIL ORDERS 

women — 38 said they much preferred it! | ji FILLED PROMPTLY 
women 35 said they much preferred it! 
two said it didn’t make any difference. STANDARD 3 ft. x 6 ft. GRASS gy OO mene: 

per doz. 

Available in natural raffia grass at same prices. Mester WADE 


Starer On Visit 12 in. x 15 ft...$ 3.75 3 ft. x 15 ft... $10.50 , | (0, 

To Europe | | 17 in. x 15 ft...$ 4.95 5 ft. x 10 f...$12.50 ara 
Leo Starer, of Starer Displays, Milwau- | 5 ft.x 6 f...$ 7.50 5 ft. x 15 f...$18.75 | | 

kee, is spending a month in Europe looking | 3 ft. x 30 ft.. .$22.50 | : 

for new display imports. He will visit Special Sizes to Order-——Any Length or Width : Modern Display Equipment 


France, Switzerland, Germany and I-ngland. | _ SPRINKLINGS—cover approx. 40 sq. ft. 1" thick. 810 Penn Ave., Pittsburgh 22, Pa 
3 Ib. carton $2.50 : ss 
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the sidewalk and stop several women, asking 








| Stop-And-Go Motion foolproof. The unit is suitable for applica- 
A ie R Oo VE Produced By Device tion where reciprocating and rotating ele- 
| ments must stop dead at predetermined 


The intermittent motion created in a new ; | :, ' 
one hand operated i ola points. In the animated display field it 
turning machine by Hansen Mfg. Company, 


| Princeton, Ind., is made possible by a gear permits efficient use of multiple pistons, re- 
| design sid “y pr , satis seed sulting in many movements on one display. 
cs CT ITOCUCES COnMNSta spec , : ‘ 
— ' Model AV with a variable range one to 
Reg AUTOMATICALLY throughout the motion but provides a posi- 250 rpm has a net weight of only 1% 
Replaces Hammer & | | tive lock during fixed periods of immobility. - Dimensions are 2 by 4 “a? 
" . “or ’ - , ) By ‘TISIONIS ¢ a ; . /~/4 
Nails at Trigger- Named Stop-N (G0 by the manuta turer, wes Th “Vibr am tor” i i] ‘ available 
ls , P a . “nes. ¢ < ovor S alSO aVv« “ 
Rate Speed! |_| it can be had in four designs which produce red. reducing d to a rang f 3 
, - ; : reared, reduc spee So 2 wi e ol 7 
= three, four, five, or six stop-and-go motions ‘ BSI : 
im ~~ 4 & | a“ ; rpm to 8&0 rpm with greatly increased 
— \ pag | per revolution. The number of stop-and-go , 
—— Ss > | | power. It operates on 110 volts AC, 60 
a > intervals desired are determined by the ; 
: me hs . ee cycles only. Further details are available 
-™ ° ; speed of the motor and with the wide range ' " 
, upon request to the firm. 


of motor speeds available, almost any timing 
cycle can be provided. 


When in operation, the total period of Frankel Associates 


| ; immobility is twice the time taken for mo- In New Location 
150  ~ae ; tion. For example, in a 10-second cycle the Greatly enlarged quarters and additional 


Easy one hand opera- | machine stands still for 6% seconds and in facilities are provided in the new location 
tion frees other hand to “<& 3% seconds it moves to the next stop. The of Frankel Associates, Inc., New York City, 
hold material in place. ~ manufacturer claims that there is no per- following the firm’s removal on March 2 to 
ceptible lag in the motion. Its resumption 56 West 45th street. The well known com- 
USE FOR of full turning speed between stops is pany will occupy a store floor, the second 
@ Mounting crepe paper, corrugated board almost instantaneous. Overall size is ap- floor of the building, and the basement. A 
and cloth window dressings. proximately 3% inches by 2 inches. display showroom with actual windows has 
ad p> ogg Ppeeae, store exhibits, show Created originally for use in rotating been set up on the second floor, according 
: table displays, the machine is now being to Joseph Frankel, head of the firm. 
adapted for use in controlling the motion of —_— 
color spot wheels and for use in controlling Red Wing Potteries 
. soomre, battens, ant off-and-on action with micro-switches To Have Contest 
USES STAPLES UP TO 9/16" LEG LENGTH 


Sold only through dealers—Write for literature 


@ Making floral blankets and bunting. 
@ Tacking wali posters. 





: First prize in a national display contest 

Many Display Uses sponsored by Red Wing Potteries, Inc., 

Seen For Motor Red Wing, Minn., is a gold pin set with 

ARROW FASTENER C0 Inc | <A small electric impulse motor with vari- rubies and a diamond, designed for the firm 

"Boot nets _ eae has been ements General ei vg Soe Co. — oy “os 
‘ Nie W Stamping Company, 2602 Mott street, Wi € etense oonds of ¢Y and ov, 

1 Junlus Street Brooklyn 12, N. Y. New York Cit 12. iestia! patented tea- respectively. 

‘tures of this “Kasson Vibramotor” include Displays must be installed between April 
low speed without gears, and pin-point 15 and May 15, and entries in the form of 
stoppage the instant current is cut off. Con two 8 by 10-inch black and white photo- 
structed entirely of steel with speed con- graphs must be sent the firm by June 1. 
trolled by vernier adjustment, the “Vibra- Contest judges have not been made known 
motor” has a mechanism that is practically at this time. 




















COLLOID TREATED FABRIC 


THE FANTASTIC PLASTIC 


Apply it as papier mache, or work 
it free hand. Dip it—drape it— 





shape it! Lightweight, unbreak- 
able. Weather proof too. Order 
introductory Kit, $21.15. 


Bes Watters > 


Algonquin 5-2308 
156 7th AVENUE e NEW YORK 11, N. Y. 


National Distributors @ U.S.A. and Canada 
Display and Allied Industries 
*Trade Mark of the Celastic Corp. 











—A summer setting of cotton dresses was used by Ray Martin, Kirven's, Columbus, Ga., to give 
an inviting atmosphere to a bare wall in the piece goods department— 
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Survey Reveals Preference 
For Self-Selection 

Self-selection merchandising of hosiery 
won a vote of confidence recently when 60 
per cent of all women interviewed in a na- 
tion-wide survey expressed a definite prefer- 
ence for purchasing their hosiery at selt- 
selection retail counters .. . with 63.5 per 
cent wanting to buy their hosiery prepack- 
aged in cellophane. 

These significant preterences, and other 
facts and trends of vital importance to re- 
tailing, were revealed in the final report of a 
survey sponsored in behalf of the hosiery 
industry by the Lassiter Corporation of New 
York City and Charlotte, N. C., designer 
and printer of all types of hosiery packaging. 

The survey, undertaken to evaluate the 
effects of the “retail revolution” on hosiery 
and underwear merchandising, was con- 
ducted by Research, Inc., Philadelphia, by 
the area sampling method and contains up- 
to-date, auihoritative data obtained from in- 
home interviews with 3,300 women in I1 
metropolitan areas from coast to coast. 
This large sample provides a reliable sta- 
tistical basis for establishing women’s 
hosiery buying preference generally, it is 
said. 

The women were questioned as to how 
they buy hosiery, number of pairs purchased 
at one time, where they generally bought, 
whether they requested a= specific brand, 
and if so, which brand, and how their buy- 
ing habits have been affected by self-selec- 
tion and self-service merchandising. 

Hosiery manufacturers, for example, will 
be interested to learn that more than 60 per 
cent of all women interviewed for the Las- 
siter survey blame the manufacturer, not 
the store, for anything that’s wrong with 
the stockings. 

The manufacturer will also learn from 
the Lassiter report that hosiery still suf- 
fers from very poor brand identification. 
Only one out of four women remembered 
the name of the last hosiery purchased. 
Manufacturers who are attempting to devel- 
op volume through brand advertising will 
want to consider stronger brand identifica- 
tion right on the package, not only tor 
purposes of self-selection purchasing, but 
also to carry the name into the consumer's 
home. 

The survey seems to disprove the beliet 
prevalent among those who cling to tradi- 
tional methods of retailing hosiery that 
women still want to be or actually are 
waited on by a sales clerk who runs her 
hand through the stocking for shade, quali- 
ty and size. 

(Of all the women who prefer to purchase 
hosiery in a department store, not one gave 
as the reason, “I want to be waited on.” 
While undoubtedly there will always be a 
place among top level stores for this kind 
of service, the mass of women do not want 
it, do not expect it, and in fact, would 
prefer to dispense with it, says the report. 

The results of the Lassiter survey indi- 
cate that the American woman’s new shop- 
ping habits—purchasing by = self-selection 
and selt-service — have almost completely 
changed her own personal preferences in the 
manner in which she buys or wants to buy 
her nylon hosiery. 
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uly beautiful fall 


Designers and Makers of Distinctive 
Display Materials for Over 49 Years 


422 Fast Grand Deas Moines 9. lowa 











0 Interplay Group 2S" 
8 MODERN DISPLAYERS 








——— 5 ft. area 


Elegant — Refined — Good Designs 


Very flexible units for windows and cases. Use them as shown, or in groups of 2 or 3. The most 
exclusive stores like these units—they are plain but with an attractive beveled edge that gives them 
personality. Constructed of 5%"" plywood with beautiful high style, flat lacquer ebony-like finish. 


24 INTERCHANGEABLE wood dowel legs (3'', 5", 8''-height legs). 


Colors are flat black, spring grey, peach pink, turquoise, or white. Specify if you want legs of gold 
or of the same color as the displays. 





$ 50 CHARLES LEONARD DISPLAYS $ 50 
| 28> 6804 RIVER ROAD, SAYLER PARK 23, OHIO 28 in 








FLASHERS 


® Since 1900 


Force Attention, Increase Advertising Value 


REZELERS 
% ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE, ILL. 














Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


|) Air Brushes 
| Airpainting Equipment 
| Animated Signs 
[) Artificial Flowers 
') Artificial Snow 
[ ) Backgrounds 
') Background Colors 
| Black Light 
|} Bulletin—Directory Boards 
') Card & Mat Board 
' |] Cardwriters’ Materials 
Coler Lighting 
| Composition Pieces 
[} Crepe Papers 
[} Cut-out Letters 
| Cutting Machines 
| Decalcomania 
‘) Decorative Papers 
| Display Fixtures 
| Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
| Enlarging Projectors 
{) Fabrics and Trimmings 
| Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Ferms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
| Sale Banners 
~) Show Card Colors 
| Show Cards 
Show Case Lighting 
Show Cases 
| Socks— Window 
') Signs—-Brass—-Bronze 
| Signs-——Card Holders 
|} Signs—Electric 
| Sign Printing Machines 
|} Sleeve Forms 
() Store Designing 
} Store Equipment 
|} Store Fronts 
)} Tackers 
| Time Switches 
7 
} 
} 


= a ee ee eee 


and ~d ~ 2a a pe eee ee 


Turntables 

Veneers (Imitation) 
Wall Board 

[) Wigs 

[) Window Lighting 


f) De you wish a copy of their catalogue? 
f? Do you plan to remodel your store soon 
[) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Firm 

Display Manager 
Street 

City 








Northern California 


Guild 


Concludes First Year 


By CHARLES C. SPIEGEL, JR. 
Publicity Director, Northern California Display Guild 


Hl Northern 
(guild is a new 
organized in 


California Display 
group which was 
\pril of last year; 1t 
concluded 1952 with what is apparently a 
full and active 
play organization. 
elected 
Robles, 
president ; 
urer. Herb 
hoard of directors, the members of which 
are Marion Canfield, Charles Spiegel, Syl 
Jelton, Chet Wolfe, 
Bedbury and N 


start as a progressive dis 


officers are as follows: Carlos 


president; Don Stannard, vice 
Tony Donotrio, secretary-treas 


Revnaud is chairman of the 


van Cohen, George 


verett Ingham, Bob 
(,omez. 

These ‘officers have been working hard to 
get the Guild off to a good start and were 
famous Art 
Directors Club in San Francisco for thei 


successtul in obtaiming the 


monthly meetings. The average attendance 
Members 
managers and 
apprentices, 


of 75 has been very gratifying. 


consist of many display 
journeymen, free- 
lance displaymen, and representatives trom 
various San Francisco display manutacturing 


assistants. 


firms and display jobbers. 
The success of the regular meetings has 
been caused by the Guild’s choice of notable 


—Above, the board of directors of the Guild; 
left to right, Bob Bedbury, Herb Reynaud 
(chairman), Chet Wolfe, George Jelton, N. 
Gomez, Syl Cohen, Don Stannard, Everett 
Ingham, Charles Spiegel ... A few of the 130 
who attended the Christmas party; in the 
usual order, Ken Carter, Jim Simonsen (rear), 
three visitors from Los Angeles — Laura 
Walbridge, Mr. and Mrs. Jim Jacobsen—Herb 
Reynaud and Carlos Robles (president)— 
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Among 
them have been William Martin, production 
director tor the Standard Hour on. tele- 
Vision: Smedburg, of Associated 
author of 
several articles in national trade publica- 
tions; Robert Bach, art director of N. W. 
Aver & Son, and Jo Sinel, nationally tamous 
design expert 


authorities as its guest speakers 


(seorge 
Lighting of San Francisco and 


Highlight and climax of the Guild's first 
season was its Christmas party, held at the 
Art Directors Club in December. One hun 
dred and thirty members and friends at- 
tended and tound the rooms lavishly decor 
ated with materials donated by various re 
tail concerns and arranged by Gauild mem 
bers. Atter the display party the 
tions remained in place for other Christmas 
affairs of the Artists Club and finally were 
given to local orphanages. 

At this time the Northern California Dis 
play Guild is well into what appears to be a 
still greater vear of progress 


decora- 


Unusual Dealer Piece 


Offered By Bolens 


\ttention value plus 
impact is the predominating characteristi 
mobile 


point-ot-purchase 
of a new describing the 
vear- round benefits of garden tractors by 
Products, Port Washington, Wis 
Designed to arouse customer curiosity, the 


display 


Bolens 


f Bolens’ 
tractor with colortul cards suspended from 
below \ headline 
Tractors, vour year-round servant.” The 
dangling cards revolve with the = slightest 
air current, allowing the customer to see 
the tractor in use during the four seasons 
of the year. Copy at the bottom of each 
card identifies the 


display consists of a large view « 


states. “Bolens Garden 


application 


Lighting, Animation Manual 
Available On Request 


“How To Light and 
Purchase Displays” 


\nimate Point-of 
is the theme of a work 
ing manual now available without cost from 
Haft & Sons, Inc., 950 Kent avenue, Brook 
Ivn, designer and manufacturer of light and 
motion units for point-of-purchase displays 


The manual discusses and illustrates every 


type ol action, and shows. thr displays 1) 


which they are emploved 


The section on lighting discusses steady, 


alternating, random, simultaneous and com 
Hashers. The 
covers circular, tapping, 
turning and twisting, 


bination section on motion 
oscillating. 
vertical, 


pumping and special motions 


Gale Dorothea Names 
More Representatives 


With the representatives in 
three more cities, Gale Dorothea Mecha 
nisms, Elmhurst, L. [I., N. Y.. manufacture 
of animated mechanisms and turntables. is 
represented 1) 
throughout the 


addition ot 


almost ever, 
united 


principal cits 
States by resident 
sales engineers. The company has appointed 
Mark Wohlworth as its representative in 
Cleveland; Cappy & Co. will cover the tet 
ritory in Pittsburgh, while in 
Miss., the Mississippi Foundry & Machine 
Company will service its area. 
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hitting, 
horizontal. 


Jac kson. 





Bulkton “TRI-CELLA 





“” ANEW 50 IN. WIDE 
FLOORING PAPER 


Looks 

























Like a Luxurious UW oven Fabric 





AVAILABLE IN 13 COLORS 





@ Yellow @ Deep Green 
@ Aqua @ White 

@ Pink @ Red 

@ Deep Blue @ Gold Metallic 


@ Silver Metallic 
@ Copper Metallic 


@ Light Blue 
@ Light Green 
@ Medium Green 


$3.95 


e WASHABLE e TWO-TONE 





PER ROLL 
25 FT. x 50 IN. 


BULKLEY, DUNTON & CO., Inc. Bullstow DISPLAY DIVISION 





CORRY, PENNA. 








CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 $ 7.65 
Lots of 100 13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, 








Clever Display Unit 
For Arvin Product 
‘| i) hie Ip 


Arvin 
play designed by 


dealers merchandise the new 
“Coffee-Perk” an unusual store dts 
Raymond Locw\ \sso 
according to 


crates 1s beimeg made avallabl 


(gordon ‘| Ritter, directot (>] electru house 


wares sales for Arvin Industries, Ine., Co 
lumbus, Ind. While it is constructed ot 
conventional materials cardboard, wood 
and plasti the new Arvin sales aid 1s ot 


an wousual desien ana color combination 


that should have special appeal to retail 


Ritter thinks 


‘The display consists of a wooden bas 


with a plastic “flagpole” rising trom it to 


fy four colorful pennants identifying th 
product and emphasizing its design teatures 
and consumer benefits \n eae “Coffer 
Perk’ 1s placed on the base and an arrow 


pomts to one oft the outstanding sales tea 
tures of the appliance lhe display 1s 27 
inches in height. overall, and the base 1s 


7 inches mn diametet 


Ht Hil HA it Wit HHH | Hit TOTAL TM 


’ Piel 
Witil Hil ti Hl HHT 
Wi Mi mM HHH 





‘ORIE TX ir 


ne papers 40a Hil i 
aan ma be euty 1 you! and rd | 
pr i ; ’ 

Send for FREE samples ee 


q _— a 



















* GRIFFIN GRAPHIC ARTS 


® 155 Fourth Avenue, North — Nashville 3, Tenn. * 














USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


$4.00 Per Column Inch—CASH WITH ORDER 
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refund. 


NEW YORK 
CHICAGO ae ee 
DALLAS 





Restyled WIGS $7.50 Like New 


by America's 
Leading Wig Manufacturers 


If not completely satisfied return within 10 days for full 
10% discount on 6 or more. 
if check accompanies order . 


x 


MADISONIA 


162 WEST 25TH STREET 


1209 S$. 


Shipped prepaid 
Limited supply on hand. 


| SOUTH DESPLAINES 
INDUSTRIAL B°LVO 














ARTIFICIAL FLOWERS AND 
DECORATIVES FOR SHOW WINDOW 
AND INTERIOR DISPLAY 


Original designs of highest quality and lowest prices. From 
factory direct to the Displayman. Write for Spring catalog. 


BARTH’S DECORATIVE STUDIOS 


1515 Ne. Chestnut Street Colorado Springs, Cole. 


PINS *y 


* In 1/2 ib. Flat Boxes 
* Nickel-Plated 


SEND $1 for 1 ib. SAMPLE (50 Ib. Min.) 
to cover handling (etc) costs.§ ¢17- ¢20-#24 


Salesmen and Jobber inquiries invited. 


SL KAVE CG. iNT] 180 SPainG ST NEw YORK TD NY 

















DISPLAY PAPERS 
26 


*" — 30" — 52" Wide 


in many colors and patterns 
Swatch book on request 


THE MULDNER COMPANY, INC. 
397 Bridge St., Brooklyn 1, N. Y. 

















WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
e 
$4.00 Per Column Inch— CASH WITH ORDER 
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| would like to pay tribute to your maga- 
zine and to the excellent articles by Mr. 
louis Cheskin which appeared in your Novem- 
ber and December issues. | have for a number 
of years used the principles laid down by your 
most knowledgeable contributor regarding the 
color aspect in display although | have never 
read anything by him before. Needless to say 
| have fallen foul on occasions in my further- 
ance of this “color cause” at the hands of one 
or two misdirected store directors 
taking up my present position. 

As a member of the display profession, fully 
experienced in its many fields, plus press car- 
toon work, murals, exhibition stand designing, 
fashion drawing, and grottos, | could 
offer no better suggestion to the beginner 
than to advise him to read and digest the 
wisdom of Mr. Cheskin’s words. 

further to that I suggest 
displaymen whose color 


prior to 


scenic 


also that many 
value of 
is almost non-existent should take 
to acquaimt themselves with the 
basis of display presentation. 

Nahmad, S. Casket Ltd., Manchester, 


sense and 
same steps 
fundamental 
David Rk. 

England. 


Just a little note to tell you how very much 
| enjoy DISPLAY WORLD month by 
month. It is a real educational treat and a 
fine source of information and we use it to 
good advantage here at RCA Victor. 
the good work going! 

It might be of interest to you to know that 
l am still doing a great deal of addressing 
of sales executives, display and 
people, and the business public in general 
throughout the country. Naturally, I do the 
best job I can for display and I feel that vear 


Keep 


advertising 








by year display is making great progress. 
Of course most of the credit can go to you and 
Mr. Silverblatt for your continued confidence 
in the fact that display plays such an important 
role in the distribution of merchandise. As 
| stated before, | only trust and hope that 
you will keep up the good work and make 
DISPLAY WORLD, and display in generat, 
an even more potent factor.—Carl V. Haecker, 
Kadio Corporation of America, RCA Victor 
Division, Camden, N. J. 


| have just received the four medals — very 
gratifying, especially so when one has only a 
few classifications to enter in comparison with 
all the great department stores who have a 
list of 98 to choose from. Our windows are 
designed for one purpose, to sell, and we 
stress that point, keeping always in mind an 
idea that will arrest the attention of the 
passersby. We had a very successful year 
and naturally we are proud of our achieve- 
ment. . Please convey my most sincere 
thanks to DISPLAY WORLD and tto the 
judges who passed upon the merits of the 
display entries.—Clement Kieffer, Jr., The 
K leinhans Company, Buffalo. 


| want to thank you, as porn of DISPLAY 
WORLD and sponsor of the magazine’s In- 
ternational Display Contest for the 
tion received in your 1952 contest. 
as a complete surprise and, 
very thrilling one. 

| also at this time want you to know what 
a fine magazine | feel DISPLAY WORLD 
is. It has improved steadily each year, and 
the constructive articles within its pages are a 
“must” for any display person who is on his 
toes. Congratulations to you!—Marion Can- 
field, H. Liebes, San Francisco. 


recogni- 
It came 
believe me, a 


We are in receipt “of the three medals 
which the J. L. Hudson Company display de- 
partment was awarded. Both department and 
the writer wish to thank DISPLAY WORLD 
for this recognition. DISPLAY WORLD is 
used and read throughout the display depart- 
ment and we feel that it is a very important 
asset in our display job—Robert EK. Kenney, 
The J. L. Hudson Company, Detroit. 


It was a thrill indeed to receive the silver 
medal your contest judges awarded me, 
especially since it arrived the day on which: 
I was invited to lecture at New York uni- 
versity. In conjunction with the Joseph 
Bulova School of Watchmaking, the NYU 
School of Retailing conducts a course on 
jewelry store management and merchandising 
About 35 jewelers from all over the country 
have enrolled. It is a very intensified course, 
taking about two weeks. 

l am lecturing for a two-hour period on 
January 27. I have already forwarded to the 
university a copy of DISPLAY WORLD for 
July 1951 in which appeared the article | 
wrote about jewelry display at Kind’s. This 
article, together with the most recent article 
written about our window displays (Jewelers 
Circular-Keystone magazine for March 1952) 
will be used as material to give to the students 
for future reference. | am only sorry be- 
cause | will not have enough DISPLAY 
WORLD magazines to give one to each 
student, but understand the university is going 
to make mimeographed copies of my article 
DISPLAY WORLD. I am sure you 


from 


DISPLAY WORLD 





can appreciate the pleasure it will give me 
to emphasize the importance of display to a 
jewelry store management group. This field 
needs new vision and more originality in dis- 
play.—Adele McAllister, S. & Sons, 
Philadelphia. 


Kind 





Although January 19 just another 
“blue Monday” for most folks, it was to me 
the most pleasant, exciting and happy day that 
| can recall... . The first mail to reach my 
desk was your letter informing me that | 
had been awarded a gold medal in DISPLAY 
WORLD’s International Display Contest for 
1952. The next mail brought the medal. | 
doubt if you ever saw a happier fellow in all 
your life. Having only been engaged in 
display work for a little over a year and a 
half, you can well imagine the thrill I re- 
ceived.—Samuel C. Forsythe, The Franklin 
Savings Bank, New York City 


Was 


| am indeed very proud and deeply grateful 
for the two awards presented to me by the 
DISPLAY WORLD International Display 
Contest of 1952. It comes to me as a great 
surprise. I am not alone in sharing these 
honors; | pay tribute to my display staff, the 
store, and our city of Tucson. 

| am now acting in the capacity of director 
of sales promotion. However, display is still 
under my direction. We have a new display 
matager, a young man by the name of Robert 
Miller. I have trained him from the beginning 
and he is doing an excellent job. 

My many thanks for this honor, and I do 
promise always to share a deep interest in the 
field of display and to help those who need 
help.—Joseph H. Schwab, Levy’s, Tucson. 


This will acknowledge receipt of your letter 
of January 15 and the gold and silver medals. 
\Ve are very proud of these medals and your 
letter. Would it be asking too much of you 
to let us know which window won the gold 
medal and which window the silver? We 
desire this information so that we will know 
in your opinion which is better so that we 
might study them and improve our future 
windows by your judgment.—Mrs. H. M. 
Owen, T. G. Owen & Son, Inc., Columbus, 


Miss. 


You have heard of people being thrilled on 


honor, but 
that my 
associates and myself experienced on receiv- 
ing notification of the DISPLAY WORLD 
award for the third successive year. It took 
but a few moments for the word to spread 
throughout the entire store organization, and 
believe me it seemed as if each and every one 
of them had received the award personally. 
We were all thrilled. 

The International Display Contest that you 
sponsor each year is a great incentive to every 
displayman. Speaking for myself, | know it 
has kept me on my toes, trying to create 
better displays. I hope that you will continue 
this contest for many years to come.—Frank 
J. Musmanno, Sears, Roebuck & Co., Quincy, 


Mass. 


a prize or 
imagine 


receiving some you 


can not the feeling store 


Thank you very much for the gold medal 
received today. It is particularly pleasing as 
our windows are so small they do not lend 
themselves well to good display. We _ have 
given the medal to Miss Ruth Pullen, who 
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a." 
a 


by Gale a 
Hk lantern swings in 
eve - compelling back 


and forth motion, and 
otherwise placid Mel- 


window comes. alive 
(hristmasy. 


the 
rose 
and 


Back of the animation is a 
Gale Dorothea motor- 
driven oscillator. This 
beautifully simple, low-cost 
yet sturdy mechanism 1s 
widely used by successful 
advertisers in many fields. 


The oscillator makes card- 
board displays walk, dance, 
eat, demonstrate a hundred 
different human or mechan- be factory 
ical actions. Can be syn- different 
chronized with lights as standard 
well. and 1ORPM 


: endable 
Oscillator is small. com- 


pact, lightweight, easy to 


use—just drop it into card- Sample 


board pocket or flap. ( 
set 
arcs otf travel. 10 
speeds 
in stock. 
synchronous 
tor (AC only) 


unit is just 


Send for it now (check with 
write fot 


an 
for many order, please), o1 
more details, suggestions 
for profitable use: Gale 
Dorothea Mechanisms, “The 
Super - Market of Anima 
tion,” 81-05 Broadway, 
KImhurst, L. 


4kRPM 
De 
mo 


$6.75. 











TRANSPARENT OAK 





ATTENTION DISPLAY DEALERS 


THROUGHOUT U.S.A. 
AND CANADA 


We are large preservers of Trans- 
parent Oak and would be very 
glad to submit samples with prices. 
Various colors: Two Tone Red and 
Yellow, Brown Tone, Green Tone 
and Pastel Colors. 

@ Dyed Oak Sprays, Green & Red 
@ Fox Tails, Natural and Dyed 

@ Sea Oats, Natural and Dyed 

@ Florida Moss——Natural and Dyed 


FLORIDA 
LEAF AND FERN CO. 


W. C. & T. S. Rumbley, Owners 
SANFORD, FLORIDA 








designed and made the display..-R. B. Camp 
bell, Campbell's Book Store, Los Angeles 


On behalf of Woodward's display staff and 
myself, we are deeply honored and very proud 
to accept the gold medal award. It gives us 
a goal and something to strive for in 1953 

and as you well know, the great thrill in 
display work is a job well done.—H. Aiken, 
Woodward Stores, Ltd., Vancouver, B. ¢ 


F certainly had a thrilling way to begin 
this week notice of my 
second prize in. the 
Contest and I find 
“moments” in life when 


awarded 
International Display 
this is one of the 
words just are 1n- 


being 


adequate. 


This recognition, Mr. Kash, and the prestige 
of being a part of your wonderful DISPLAY 
WORLD is very much appreciated, not only 
by myself and my family, but also by 
Arthur Burke, 


Bridgeport, Conn. 


my 


employer Remington Rand, 


Inc.. 


Downtown Showroom 
For Kucharo Displays 

George Kucharo Displays, formerly located 
at 3411 Clark street, Des Moines. 
moved to a new downtown showroom at 809 
The company, formed by the 
late George Kucharo, is being operated by 
Mrs. Kucharo Kucharo, Jr., is 
sales manager of the firm, which has sales 
men traveling lowa Nebraska. 


has 
Locust street 
(,eorge 


and 
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Birch and Yucca Poles 


Peg-Board — Wood Fiakes — Chips 
— Trelisses — Dock Logs — Turn- 
tables — Fish Nets — Cotton Rope — 
Daisy Screens — Bamboo Poles — 
Tropical Leaves, Etc. 


“ALWAYS SOMETHING NEW" 


your jobber to show you 
unique SPRING-sltMMER 
CATALOGLE. 


Ask 


eur 








National Sawdust Co., Inc., 
65 N. 6th S#., Brooklyn 11, N 


Please send me your new FREE Spring-Summer 
catalogue 


(Display Div.) 
Y. 


Name 
Address 
City & State 


Attention of 
DW 


*eeecece eae eee eeaceeaee eee 8 & & 
see eceeeeeee ee ee ee Se Se Se eS Se & 





GENUINE and ORIGINAL 


“TURNA” 
Battery-Moved Display Turntable 


BEWARE OF IMITATIONS 
No Wiring, No Winding, No Fire Hazards 
The "TURNA”™ runs on two ordinary Flashlight 
Batteries day and night, uninterrupted, for § to 8 
WEEKS, with a well-centered load of 6.5 ibs. 7'/," 
diameter Entirely Metal made. $8.75 Each 
Color: GOLD Postage prepaid. 
Quantity discounts. Agents wanted. 


Attention display manufacturers: We can supply 
motors only for any display animation. 


Hertvy Co., Inc. 


Rego-Park 74 
New York, N. Y. 
Tel.: ILlinois 7-8094 











“FAST SIGN” 
PLASTIC LETTERS 


The outstanding moulded plastic letter that 


STANDS OUT 


The widest range of color, the largest selec- 
tion of sizes in small plastic letters. 
ASK YOUR SUPPLY HOUSE OR 
WRITE DIRECT 
*Tiademark Reg. U. S. Pat. Office 
FAULKNER LABORATORIES 
BOX 1285 TAMPA |, FLA. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 











MARCH, 1928 

\dvertising, Ine was imncol 
New York City, the 
installation service was 
served by these officers Frederick -L 
Wertz, president general manager: 
William Ottman, vice-president; J. J. Burns, 
assistant Part 


Window 
porated Located in 
national display 
and 
general manager; Ikmma ID 
ridge, secretary-treasurer 

The 


[ines 


meeting of the Central 
Display Men was 
with about 250 present. 
President Ellsworth H. Bates was in charge. 
Speakers included W. L. Stensgaard, head 
of the International Association of Display 
Men: Re a Rogers, the organization's scc - 
retary, and N. Silverblatt, secretary, DIS- 
PLAY WORLD 

Paul Hamlin became 
ransky's Department 

The Port Huron, 
opened its 
a dummy 


semi-annual 
Asso lation of 


held in Peoria. 


display manager for 

Store, Des Moines. 
Mich., Display Club 
rooms; included was 
window provided tor demonstra- 
tions of display techniques. 

Sol Fisher, Fisher Display Service, Chi- 
cago, was guest speaker at a 
the St. Louis Advertising Club. 

Among display club meetings reported in 
trade publications were those of Vancouver, 
B. ©.; Seattle, Port Huron, Mich., Madison, 
Wis., Battle Creek, Mich., New York City, 
Kast Liverpool, Ohio, Dallas, Davenport, 
Oklahoma City, and St. Louis. 


MARCH, 1943 
The first general meeting of the National 
Association of Display Industries was held 
in New York City. Ralph W. Adler, Jas. 
Bb. Willams, Ine., New York City, 
president of the group. 
Richard = J. 


own club 


meeting of 


Was 


Lieut. Adler, Adler-Jones 


Company, Chicago, received the Silver Star 
for heroism in the South Paetfic. 

Gardner Displays, Pitts- 
joined Montgomery 
Chicago, as field display man 


Formerly with 
burgh, J. Beardslee 
Ward & Co., 
ager in Ohio and adjacent territory. 
manager oft 
York City, 
was suc 


had 


display 

(o., New 

forces. He 
Pichenot, 
Ballou. 


James Gosling, 
Kranklin Simon & 
entered the 
ceeded by 


armed 
Robert 


{ ‘dell A 


who been 


with 


Butterfly Ribbons 
Added By Taffel 


Charmingly tinted butterflies 
ored blossoms are combined on backgrounds 
of pink, blue, yellow, Nile, and white in a 
series of ribbons just introduced by Taffel 
Brothers, Inc., under the name of “Butter- 
fly.” It comes in 1%, 234, and 4%-1inch 
widths. The firm, which is located at 95 
Madison avenue, New York City 16, is also 
featuring a variety of especially designed 
ribbons for Easter, Mother’s Day, and 
Father's Day. Samples will be sent on 
request, 


and col 


Suttons Vacation 
In Old Mexico 
Frances and Sutton have re 
turned to their home in Amarillo, Texas, 
following a winter vacation spent in Old 
Mexico. Sutton free-lance dis- 
play service in that city, handling displays 
for a number of stores in the 


(larence 


operates a 


area. 


Sign Equipment Catalogue 
Produced By Darling 
ln A 


has 


Mich., 


new signing 


Darling Company, Bronson, 
available 
catalogue 
holders, 


upon request a 

designated as No. 281. Card 
ticket and department 
identification sign-holders are pictured and 
described. 


holders, 


—In anticipation of displays tying in with Queen Elizabeth's coronation, Jacobi-Annot, Cold Spring 
Harbor, N. Y., has prepared oa series of fine art pieces showing symbols of the event, period scenes 


from London, and the like. 


They are available on paper, silk, mirror, or tapestry. 


The one pictured 


here (design copyrighted) depicts tne state coach leaving Buckingham palace, surrounded by 
objects associated with London— 


DISPLAY WORLD 














FOR SALE 


THREE USED 
PRINTASIGN 
MACHINES 


One Model M, one Model 
T and one Model HA. 
Will sell as a group or in- 
dividually. All in good 
operating condition. Of- 
fered by eastern Depart- 
ment store. Attractively 
priced. 


Address BOX 3JK 
Care DISPLAY WORLD 


FOR SALESMEN ONLY! 


Nationally known manufacturer of artificial flow- 
ers, foliages and set pieces desires experienced dis- 
play salesmen now calling on department stores 
and specialty shops. Select and protected terri- 
tories available. Non-conflicting line not ob- 


jectionable. Liberal commission. State full par- 
ticulars including lines now carried in reply. All 
replies will be carefully considered and will remain 


confidential. Our present salesmen know of this ad. 


Address BOX 3HI 
Care of DISPLAY WORLD 








WANTED 
Mechanical Christmas 
Window Display 


large department store 
corner window. Send 
photographs and cost. 


Display Department 


DAVIDSONS 


Des Moines 7, Iowa 








WANTED DISPLAYMAN 


Large New England furniture store, approximately 90 miles from New York 
City, desires a thoroughly experienced display man, one capable of taking 
care of show windows and merchandising floors —one who can create and 
execute—interior decorating background preferred, but not essential. This 
is a permanent position, with excellent salary. All replies held in. strict 
confidence 


Address BOX 3BC, Care of DISPLAY WORLD 


DISPLAY FIXTURE 
SALESMEN 
WANTED 


One of largest firms in the 
industry has open territor- 
ies for experienced top 
salesmen. Sell greatly- 
expanded new lines to de- 
partment stores, specialty 
stores and manufacturers. 
Full time, or will consider 
top-rank sideline’ men. 
Big money-making oppor- 
tunities for the right men. 
Write us fully in conf- 
dence, experience, salary 
requirements, etc. (Our 
sales organization knows 


of this ad.) 


Address Box 3AB 
Care of Display World 




















USED SHOW CARD 
MACHINE 
Signs up to II x7 or 
14x 22, to buy cheap. 


Address Box 3FG 
Care Display World 








SIGN, PICTORIAL and POSTER 
ARTIST wanted bys Southeastern 
concern; $2.50 to $2.7 per hour; 
paid vacation; must be sober and 
dependable and willing to assume 
responsibility 


Address BOX 3DE 
(are of DISPLAY WORLD 











SURPLUS STOCK—+” Letters & 
Numerals cut from " thick cleat 
lumber, ‘a stroke, flat face kabel 


style only For indoor or outdoor 
signs, displays, eve. Only 20¢e each 
Postpaid Minimum order $2.00 


Cash with orders. 
REX SIGN CO. of L. I. 
94-88 218th St., Queens Village, N.Y. 








How You Can DOUBLE 
Your Earnings for 19535 


We Pay ABSOLUTELY The HIGHEST PERCENT- 
AGES of any Floral Display Manufacturer in 


America. 


You owe it to yourself to investigate this amazing 
sales opportunity. 


Your dollar volume will soar to an ALL-TIME 
HIGH through sales of our ingenious floral displays. 
Originality of design. Superb craftsmanship. Prices 
that are the most competitive in the market today. 


Your selling job is simplified with the handiest, 
most modern selling aids available. You can actu- 
ally show our COMPLETE line in bright, original 
colors — without carrying bulky, hard-to-handle 
samples, without setting up in expensive show rooms. 


YOU'LL SELL MORE... YOU'LL MAKE MORE 
MONEY, when you add our florals to your present 
lines. Furthermore, you'll be working with a com- 
pany having a half century experience in the design, 
manufacture and sales of retail store displays. (No 
jobbers, please. ) 


Act Now. Write Today to 
BOX 3MN, CARE OF DISPLAY WORLD 


SALESMAN 
To represent reliable Display 

Equipment and Decorative House 
Excellent future for reliable party 
Pennsylvania, Ohio and West Vu 
winia territories 

ALPERN DISPLAY EQUIPMENT 
808 Penn Ave., Pittsburgh 22, Pa. 








SALESMEN 


Exclusive territories avail- 
able for unique and func- 
tional display fixture for 
department stores and 
specialty shops. 
Please state territory de- 
sired. 


Address Box 3CD 
Care DISPLAY WORLD 


dress 














SALESMAN 
WANTED 


boy top bane (oT displa fabri : 


papers, novelty New York 
(itv and New England terri 
torv. Salary and commission 
excellent opportunity fo 
yvoung man with or without 


tollow ny 


Park Lane Fabrics Co. 


40 East 30 Street 
New York City 16 








MARCH, 1953 





87 














Salesmen and Dealers 


Wanted 


Largest Line of Indoor and 
Outdoor Fluorescent lumi 
nated Signs, Stock & Custom 
Models—All Sizes. Also many 
new plastic letter and display 
items. Trade Discounts 


Eastern Electrical 


Equipment 
106 Forsyth Street 
New York 2, N. Y. 








Display Manager Desires Change 
Thoroughly experienced in window 
and interior display. Can do some 
advertising and merchandising 
Permanent position for family man 
Salary, $5200, plus. 


BOX 3EF 
DISPLAY WORLD 


Address 
(‘are of 








FOR SALE 


Would like to retire from 
held so am offering 50% 
interest in well established 
mannequin manufacturing 
business, which consists of 
complete line of ladies 
and_ children’s manne- 
quins. 


Address BOX 3GH 
Care DISPLAY WORLD 


MORE MONEY — QUICKLY 


It's easy to earn extra money with our ter- 
rific 1953 line of Wigs, Mannequins and 


Forms. 
sions! 


No pioneering! 
Can be handled with non-conflict- 


High commis- 


ing line or by itself. We're well advertised 


. established. 


open. Write 
interested! 


immediaely 
(No jobbers, please). 


Choice territories are 


if you are 


Address BOX 1AB 
Care of DISPLAY WORLD 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Blidg., 3710-12 WN. Cicero 
Ave., Chicago 40, Ill. 








DISPLAY 
SALESMEN 


For new type rotating 
slack and skirt racks. 

it’s different! Di- 
rect from manufac- 
turer. Liberal com- 
missions. 


Address Box 1MN 
DISPLAY WORLD 


Care of 








SALESMAN 
Middle East and East 


Coast territory open for 
exclusive representation of 
one of the finest display 
lines of seasonal and non- 
seasonal items on_ the 
market today. 


Address Box 3LM 
Care DISPLAY WORLD 


USED PRINTASIGN 

Condition 
Keasonable 

MORRIS BROTHERS 


70 East Flagler St. 
Miami, Florida 


(,00d 





SALESMEN WANTED 


sideline ot 
sensational 
New England 


black 
prices. 
states 


Money making 
iron tables at 
Midwest and 
available. 


Address BOX 2DE 
DISPLAY WORLD 


Care ot 











PARTNER WANTED—Oldes: man- 


ikin refinisher in the Southwest. 


New and used manikin and fixture 
sale. Completely equipped. Have 
expansion program. 


Address BOX 3KL 
Care of DISPLAY WORLD 


POSITION WANTED — Combina 
tion window trimmer and show card 
writer plus newspaper ad layouts 
desires change. Prefer South or 
Southeast with concern that needs 
an honest and steady man. Good 
references. 
Address BOX 3ST 
Care of DISPLAY WORLD 











POSITION 


man with 22 


WANTED 
years experience in 
window trimming, show card writ 
ing and newspaper ad layouts, de 
sires change Preter position in 
South or Southwest 


Address BOX 3PQ 
fare of DISPLAY WORLD 


- Display 








DISPLAY DIRECTOR desires 
change. 28 years experience in win- 
dow trimming, show card writing 
and newspaper ads. Best of ref 
erences. Will make arrangements 
tor interview 


Address BOX 3RS 
Care of DISPLAY WORLD 








WANT SIGN PRINTER 
Give complete details of style. 
not over $100.00. 


JOY SHOP 
Port Arthur, Ontario, Canada 


Price 





POSITION WANTED — Display- 
man, capable, extensive background 
and references desires directorship 
with 8-12 million volume department 
store or large specialty shop. 


Address BOX 3TU 
DISPLAY WORLD 


(‘are 

















ADVERTISING INDEX—MARCH, 1953 


Pp 


Airbrush Co. 


A 

Acme Bulletin Cs 
Advance Process Supply Co 
Advertiser's Display & Ehixbit 
Ahrens, Inec., Milton S 
A\lexander-Tagg 
Allied Display 
Amplex Corp 
Arnold Wood Turning Co., H 
\rrow Display Asso 
Arrow Fastener Co., In 
Arts & Flowers 
Austen Display 

Bs 
Barth’s Decorative Studios 
Recker Sign Supply Co 
Rest Devices Co 
Bliss Display Corp 
Brevel Products Corp 
Bulkley, Dunton & , 
Butler Mig. Co., BL B 

Inside 
Butler Paper Corp 

( 


Industries. In 


Materials. I ric 


Bac k 0 


Celutone Co 
Century Lighting Co 
( hicago Cardboard Co 
Cohen Co., 
Cohen Display 
Harry C 

‘oronet Mtg. Co 
Crattint Mig Co 

1) 
Darling Mfg. Co., In 


Equipment Co., 


7 
‘ ‘ 
Bach ( 


\ 


Art R 12, 3 


et 


Decker The 

Decorative Plant Co 

DeGalan Co., Henry \ 

Display Equipment Co 

Display Originals Co. 

Display Products Mfg. & 

Supply Co 

Doerr and Assoc 

Dorothea Mechanisms, (sale 
E 


Corp.. 


keaton Bros Corp. 

' 
Faulkner Laboratories 
Kildeen, Ine 
Florida Leaf & 
Frost, Jack A 


Frostee Sno Co 


Fern Co 


The 
19, 43, Ol, 
Die & Stamping Co 
Display Corp. 
Products, 
Graphic Arts 
H 
Mig. Co., Ine 
David 


G 
(;arrison-Waener Co., 


(;eneral 
(jeneral 
(,lo Br ite 
(sriffin 


Hagen 
Hlamberger, 
Hansen Mfg. Co., A. L 
Harrington & King Perforating 
Co 

Hecht Fixture Co., The 
Hertvy Co 
Herzberg,Robbins, Ine 
Hulsizer Artificial Flower Co 


J 


losarah Enterprise 


K 
Kaye Co., Inc., S. L. 
Koester School 
Korrect-Way Products 

Inside Front Cove 
Le 
Laverne Originals 
Leonard Displays, Charles 69, 
Lustra Corp. of America 
Lustra-Cite Industries, Inc. 


M 
Madisonia Mantkins, Inc. 
Manhattan Wood Letter Co. 
Manko Fabrics Co., Inc. 
Masonite Corp. 
Memorial Grass Co. 
Metal Goods Corp. 
Morgan Co., The 
Muldner Co., The 


National Association of 
Display Industries 
National Sawdust Co., Inc. 
Newhoff Associates, Sidney 
New York Display Mfrs. 
Group 
Noel Mfg. 
Nu-Show 


Co. 
Displays 
(>) 

Ohlthorst, R. A 


Opportunity Exchange 


Paasche 
Parallel 
Parkside 


Mfg. Corp. 
Florists 


Quensell Displays 
R 
R C S Studios 
Red Wing Products 
Reinermann Fixture Co. 
Reyburn Mfg. Co., The 
Reynolds Electric Co 
Rubner, Inc., Gustave 
Russell’s of California 
Rustic Furniture Co., 


R-Tex Co. 


Inc. 


S 
Sherman Paper Products Corp. 
Showeard Machine Co. 
Silvestri Art Mfg. Co., 
Spanjer Bros. 
Stensgaard & Assoc., Inc., W. 
T 


Inc. 


The 


Tel-A-Story, 
Tero Inc. 
Trim-rite Display Corp. 
"7 

Upson Co. 
U. S. Plywood Corp. 

W 
Inc., Ben 
School 
Inc., D. G. 


Walters. 
Whitman 
Williams, 





DISPLAY WORLD 
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WRITE NOW for 


including prices 
distributor. 


Copyright 1953 by 


B. B. BUTLER MFG. CO., 
3150 RANDOLPH ST. ® 
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EQUIPMENT 


only original and genuine ‘‘PEG-BOARD'' 
panels and metal fixtures give you the 


right working combination of top-quality 






perforated hardboard matched with over 
60 HANGING FIXTURES. 


complete descriptive literature 
and the name of your nearest 


INC. 
BELLWOOD, ILL. 
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| Followed the Advice in........ 
Darling's New Catalog Manual...... 


Seriously, we don’t expect to create the scene above, but this new 
carcholder catalog and s:gning guide does contain a lot of good 
factual information on “Hew to Sell More Merchandise Through 
Proper Signing”. It also features a complete selection of quality 
cardholders and ticket holders for every purpose...to help you 
do a neater, more efficient and profitable job of signing. 
Write for Your Free Copy of Catalog No. 281 or See Your 


Darling Displays’ Distributor today! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 





L.A. DARLING COMPANY, BRONSON, MICH. 


F a 
NEW YORK CHICAGO 
47 W. 34th St. 222 W. Adams St. 


LOS ANGELES 
511 W. Olympic Bivd. 





